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Sometimes 
the  best  thing 
a  newspaper 
can  do  is 
bridge  the 
gap-not  just 
cover  it. 


Picture  this:  A  community  in  which  about  25  percent  of  the  residents  are  members  of 
minority  groups,  yet  all  of  the  people  live  worlds  apart,  as  separated  racially  as  oil  and  water. 

That's  the  kind  of  community  we  found  when  we  looked  at  race  relations  in  our  region  of 
Northeast  Ohio.  And  that's  when  we  decided  to  do  something  about  it,  through  a  project  we 
called,  "Coming  Together." 

Now  more  than  140  organizations  are  pulling  together  to  improve  race  relations.  And  more 
than  22,000  residents  have  publicly  resolved  to  do  what  they  can  to  improve  race  relations. 

We  don't  know  if  it  is  going  to  work.  We  just  couldn't  stand  the  thought  of  not  trying. 

We're  the  Akron  Beacon  Journal.  We're  trying  to  bring  our  community  together.  It  seemed 
like  the  only  thing  to  do. 


..  Akron  Beac(»[  JOURNAL 

^  If. ItM 


A  Knight-Ridder  Newspaper 


lategration. 


"A  system  succeeds  only  when  it  is  well  integrated." 


And  nobody  knows  more  about 
Integrated  inserting  Systems  than  GMA. 


America's  newspapers  have  always  succeeded 
whenever  they  have  been  able  to  integrate  the 
diverse  interests  of  both  advertisers  and  readers. 

GMA  has  done  likewise  for  publishers,  integrating 
both  the  hardware  and  software  requirements  of 
production,  circulation  and  advertising  with  the 
latest  PC-controlled  technology. 

It  is  how  GMA  has  already  created  the  packaging 
and  distribution  center  of  the  21st  century. 


And  it  is  why  GMA  is  still  the  leader  in  integrated 
inserting  systems  in  the  20th  century. 


Member  of  the  MULLER  MARTINI  Group 


Marketing  &  Sales:  11  Main  Street,  Southboro,  MA  01772  Tel:  508-481-8562  Fax;  508-485-2060 
Manufacturing  &  Engineering:  2980  Avenue  B,  Bethlehem,  PA  18017  Tel:  610-694-9494  Fax:610-694-0776 
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OCTOBER 

9“  15  —  National  Newspaper  Week 

R- 13  —  Advertising  Media  Credit  Executives  Convention,  Hotel 
Inter-Continental,  Los  Angeles 

R- 12  —  Southern  Newspaper  Publishers  Association  Convention, 
Greenbrier  Resort,  White  Sulphur  Springs,  W.Va. 

1  2- 15  —  Associated  Press  Managing  Editors  Convention,  Wynd- 
ham  Franklin  Plaza  Hotel,  Philadelphia 

13*14  —  New  Jersey  Press  Association/Pennsylvania  Newspaper 
Publishers  Association  Convention,  Park  Ridge  Hotel,  Valley  Forge, 
Pa. 

1  3*  15  —  Society  of  Newspaper  Design  Convention  and  Exhibi¬ 
tion,  Westin  Crown  Center  Hotel,  Kansas  City 
15  —  International  Newspaper  Carrier  Day 

1  5*  17  —  Newspaper  Flexo  Users  Group  Conference,  Marriott  Ho¬ 
tel,  Worcester,  Mass. 

1  6-20  —  Inter  American  Press  Association  General  Assembly, 
Four  Seasons  Hotel,  Toronto 

22- 25  —  Inter-State  Circulation  Managers  Association  Conven¬ 
tion,  Vista  Resort  International,  Pittsburgh 

23- 25  —  Inland  Press  Association  Convention,  Hotel  Inter¬ 
Continental,  Chicago 

23- 26  —  International  Newspaper  Marketing  Association  South¬ 
ern  Region  Marketing  and  Promotion  Conference,  Wyndham  Mid¬ 
town  Hotel,  Atlanta 

24- 28  —  Freedom  Forum  Media  Studies  Center  Technology  Stud¬ 
ies  Conference  for  Educators  in  Journalism  and  Mass  Communication, 
Columbia  University,  New  York 

28-30  —  Detroit  Newspaper  Design  Conference  for  Minority  Jour¬ 
nalists,  Atheneum  Hotel,  Detroit 

NOVEMBER 

1  -3  —  Media  Alliances  Conference,  Hyatt  Regency  La  Jolla  Hotel, 
San  Diego 

2-4  —  Audit  Bureau  of  Circulations  Conference,  Fairmont  Hotel, 
Chicago 

24-25  —  International  Federation  of  Newspaper  Publishers 
(FlEJ)/International  Newspaper  Marketing  Association  Readership 
Conference,  Hilton  Hotel,  Paris 

FEBRUARY 

4-8  —  Editor  &  Publisher  Interactive  Newspapers  Conference,  Hy¬ 
att  Regency  Reunion  Center  Hotel,  Dallas 

R-1  1  —  California  Newspaper  Publishers  Association  Conference, 
Fairmont  Hotel,  San  Francisco 

26-3/1  —  Inland  Press  Association  Convention,  Westin  La 
Polona  Hotel,  Tucson,  Ariz. 

MARCH 

1  -4  —  National  Press  Photographers  Association  Digital  Imaging 
Conference,  Marriott  Hotel,  San  Francisco 

4- R  —  Suburban  Newspapers  of  America  Conference,  Sheraton  Ho¬ 
tel,  Tucson,  Ariz. 

5- 8  —  Newspaper  Association  of  America  Cooperative  Marketing 
Conference/Research  Conference,  Hilton  Hotel,  Walt  Disney  World, 
Orlando 
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In  Brief _ 

Enquirer/Star  debt 
earns  lower  rating 

MOODY’S  INVESTORS  SERVICE  gave  a  B2  rating  to  $150 
million  in  Enquirer/Star  Inc.  subordinated  notes  due  in  2004 
and  a  B3  rating  to  $100  million  in  senior  discount  debentures 
due  in  2006. 

The  leveraged  recapitalization,  including  a  special  dividend 
of  $376  million,  or  $9  a  share,  would  effectively  double  the 
company’s  debt  to  more  than  $700  million. 

The  ratings  would  replace  the  Ba3  rating  of  debt  to  be 
withdrawn.  Moody’s  said  the  lower  rating  reflected  the  com¬ 
pany’s  slipping  revenues  and  the  fact  that  high  margins  make 
the  supermarket  tabloid  business  attractive  to  new  competi¬ 
tion. 

The  recapitalization  involves  the  repurchase,  using  the  pro¬ 
ceeds  of  new  debt  issues,  of  about  $205  million  in  existing 
notes  and  replacement  of  a  credit  agreement  with  a  $525  mil¬ 
lion  secured  bank  facility. 

Moody’s  said  the  discount  bonds  were  envisioned  to  fi¬ 
nance  acquisitions. 

Reporter  finds  fugitive 

ONE  REPORTER  LOOKED  and  found,  demonstrating  how 
easily  the  Immigration  and  Naturalization  Service  could  — 
but  rarely  does  —  find  criminals  who  illegally  slip  into  the 
United  States. 

In  one  installment  of  a  series  on  the  troubled  agency,  New 
York  Times  reporter  Deborah  Sontag  documented  the  case  of 
Jorge  Luis  Garza  Gorena,  a  Mexican  career  thief  and  heroin 
addict  who  has  illegally  entered  this  country  and  was  deport¬ 
ed  five  times  in  20  years  before  the  INS  lost  track  of  him  in 
1989  and  relegated  his  file  to  a  drawer  of  lost  causes. 

“In  early  August,  it  took  the  New  York  Times  about  four 
hours”  to  find  Garza  in  the  Central  California  town  of  Gilroy 
based  only  on  information  from  his  INS  file,  Sontag  report¬ 
ed. 

“It  would  have  taken  less  time  if  a  reporter  had  looked  first 
in  one  of  the  most  obvious  places  —  Mr.  Garza’s  mother’s 
house  on  Forrest  Street,  as  listed  in  the  file,”  the  story  said. 

It  said  Garza,  “a  multiple,  flagrant  violator  of  immigration 
laws,”  lives  freely  in  the  United  States,  even  though  he  is  of¬ 
ficially  on  the  lam. 

Utah  carriers  as  tax  collectors 

LOBBYING  TO  HEAD  off  a  state  sales  tax  on  newspapers, 
the  Utah  Press  Association  is  confronting  legislators  with 
grim  realities  of  making  tax  collectors  out  of  the  state’s  3,200 
newspaper  carriers,  most  of  them  minors. 

If  the  sales  tax  exemption  on  newspapers  is  revoked,  carri¬ 
ers  would  become  “mini-business  owners  and  operators  who 
would  be  accountable  to  the  State  Tax  Commission  for  their 
newspaper  sales  and  would  be  required  to  collect,  report  and 
pay  state  sales  taxes,”  said  press  association  boss  Janice  Keller. 

Large  newspapers  dealing  in  counties  with  varying  sales 
tax  rates  call  the  proposal  an  “administrative  nightmare.” 
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SOME 

OPINIONS  ON 
BRITISH  COLUMBIXS 
FORESTS  ARE  A  LITTLE 


OUT  OF  DATE 


SOME  IDEAS  ABOUT  BRITISH  COLUAABIA’S  forest 
practices  belong  with  the  dinosaurs.  And 
we’re  helping  to  put  those  ideas  on 
the  road  to  extinction.  „  * 


For  instance: 

“Forest  conqtanies  operate 
with  little  sense  of  accountability.” 

Today,  we’re  not  only  operating  under  some 
^  of  the  strictest  governmental  regulations  in  the 
world,  we’re  entering  into  agreements  with  employees, 
local  communities,  native  Indian  bands  and  other  groups 
to  create  new  models  for  shared  decision  making. 

“Forest  practices  are  wastefitL”  Today’s  forest  resource 
is  far  too  valuable  to  waste.  Our  research  and  development 
program,  the  Canadian  industry’s  largest,  helps  ensure 
sustainability  of  the  resource,  while  extracting  the  highest 
value  from  every  log  we  cut  Even  our  waste  is  put  to  good 
use.  We  produce  high  quality  newsprint  for  Californians 
using  primarily  sawmill  by-products  and  recycled  papers. 

New  ideas  are  growing  in  British  Columbia’s  forests. 


Canadas  largest  forest  products  producer. 


Editor(^Publishcr/ contents 


NEWS 

8  Media  Grumble 

Over  Press  Seating 
At  O.J.  Trial 

Two  permanent  seats  go  to  book  au¬ 
thors  Joe  McGinnis  and  Dominick 
Dunne;  they  applied  directly  to  trial 
Judge  Lance  Ito,  who  granted  their  re¬ 
quests. 

1 0  Sun-Times  Guild 
Braces  As  Owners 
Vow  Labor  Order 

The  Chicago  tabloid’s  new  owners  face 
their  first  labor  battle  with  a  fired-up 
Newspaper  Guild. 

1  1  Terry  Anderson 
Sues  The 
Government 

The  former  Associated  Press  Middle 
East  correspondent,  who  was  held 
hostage  in  Lebanon  for  nearly  seven 
years,  is  now  battling  several  U.S. 
agencies  to  gain  access  to  his  files. 

1 2  Covering 
Youth  Gangs 

Society  of  Professional  Journalists  pan¬ 
elists  discuss  whether  a  newspaper 
should  identify  the  gang  and  name  its 
members  in  a  crime  story. 

1 3  Covering 
Disasters 

An  Annenberg  Washington  Program 
report  defines  the  role  of  the  media. 

1 4  Newspapers 
Located  In 
State  Capitals 

Many  face  competition  from  larger  pa¬ 
pers  in  other  parts  of  their  states  that 
have  statehouse  bureaus;  they  must 
come  up  with  the  right  balance  of  state 
government  and  general  news  cover¬ 
age. 

20  Refocused  Mission 
For  APME 

The  incoming  Associated  Press  Man¬ 
aging  Editors  president,  Larry  Beaupre, 


says  the  organization’s  essential  reason 
for  existence  is  the  AP  and  its  focus 
should  be  on  the  wire  service. 

22  More  Blue  Collar 
Than  Blue  Blood 

The  incoming  Southern  Newspaper 
Publishers  Association  president.  Gene 
McDavid,  began  his  lifetime  in  news¬ 
papers  by  sweeping  the  stereotype 
room  floor  in  his  family’s  Mississippi 
weekly  at  age  five. 

26  Unity  2000: 

What  Role  For 
Gay  Journalists? 

With  planning  underway  for  a  follow¬ 
up  to  the  Unity  ’94  convention  of  mi¬ 
nority  journalists,  gay  newspeople  are 
wondering  how  they  would  fit  in. 

SECTIONS 

1  8  Media  History 

28  Newspeople  in  the  News 

32  Circulation  —  Chicago  Jewish 
paper  settles  newsbox  dispute 

34  Advertising/Promotion  —  Un¬ 
fair  advertising  defined  for  FTC;  NewS' 
papers  First’s  smaller  Knight'Ridder  pa- 
pers  can  seek  new  national  ad  rep  firm 


40  News  Tech  —  Orders  and  instaT 
lations 

44  Syndicates/News  Services  —  A 
"capital”  decision  for  Ann  C.  Telnaes 


00  Shop  Talk  at  Thirty 
Editors  and  publishers  have  long  com¬ 
plained  that  too  many  journalism  pro¬ 
fessors  lack  professional  experience 
and  emphasize  doctorate  degrees  and 
esoteric  research  too  much  and  teach¬ 
ing  too  little.  But  take  heart:  a  new 
study  of  educators  indicates  that 
they’re  becoming  more  what  the  prac¬ 
titioners  want  them  to  be. 


50  Classified 

DEPARTMENTS 

2  Calendar 
6  Editorial 

y  Letters  to  the  Editor 
y  Newspaperdom 
24  Legal  Briefs 
38  About  Awards 
38  Stock  Tables 
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Now  you  can  beat  tough 
deadlines,  save  time,  and 
enhance  your  bottom  line 
with  the  “Dream  Team”— 
KODAK  EKTAPRESS 
PLUS  100, 200, 400,  and 
1600  Professional  Films 
and  the  amazingly\as\ 
KODAK  Professional  RES 
2035  Plus  Film  Scanner. 


These  new  films  offer 
improved  image  structure, 
highly  saturated  colors, 
and  broad  lighting 
tlexibility,  plus  unmatched 
consistency  and  accuracy 
for  scanning.  What’s 
more,  the  easy-to-operate 
scanner,  which  scans 
full-frame  35  mm  negs 
or  chromes  in  as  little  as 
11  seconds,  can  help  you 
beat  tight  deadlines  with 


Photo  ©  William  Snyder/Da//as  Morning 
A/ews,1994.  KODAK  EKTAPRESS  PLUS  400 
Professional  Film,  f/4  @  1/750  second. 

KODAK  Professional  RFS  2035  Plus  Film  Scanner. 


According  to  Pulitzer-Prize  winning  photogra¬ 
pher,  William  Snyder  of  the  Dallas  Morning 
News,  “It  was  overcast  after  a  tornado  leveled 
this  man’s  home  in  Texas.  I  chose  PJB 
(KODAK  EKTAPRESS  PLUS  400  Professional 
Film)  for  its  great  contrast  and  wonderful  color. 
I  got  a  near-perfect  negative  from  a  difficult 
situation,  and  it  made  scanning  on  deadline 
with  the  2035  Plus  even  faster.” 


The  Dallas  Morning  News,  is  already  getting 
impressive  images  that  scan  beautifully, 
go  to  press  on  time, 
and  command  attention. 
You  can  too. 


Don’t  miss  your  chance  to  win  with  the 
“Dream  Team.”  Call  1-800-242-2424  for 
more  product  information  today. 


©  Eastman  Kodak  Company.  1994.  Kodak.  Ektapress.  and  Plus  are  trademarks. 
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The  Anderson  file 

THE  TROUBLES  THAT  Terry  Anderson  recites  —  about  his  difficulty  in 
obtaining  government  files  pertaining  to  his  own  incarceration  in  Lebanon 
for  seven  years  —  demonstrate  the  height  of  absurdity  this  government’s 
penchant  for  secrecy  has  reached.  Frustrated  by  his  lack  of  success  in  gain¬ 
ing  access  to  documents  under  the  Freedom  of  Information  Act  over  the  last 
two-and-a-half  years,  Anderson  has  brought  suit  in  federal  court  against  13 
government  agencies  and  departments,  from  the  CIA  and  FBI  through  all 
the  military  branches,  etc.  Why  the  record  of  his  travail  involves  national  se¬ 
curity  at  this  date  in  history  is  a  mystery,  but  this  is  what  the  court  papers  say: 

“The  agencies  have  relied  on,  among  other  grounds,  blanket  claims  of  ‘na¬ 
tional  security’  (although  no  Americans  remain  hostage  in  Lebanon)  and, 
incredibly,  on  the  need  to  protect  the  privacy  of  Mr.  Anderson’s  abductors, 
despite  the  fact  that  the  Privacy  Act  does  not  apply  to  non-United  States 
citizens.” 

That  last  reference  is  a  “hoot”  —  imagine  protecting  the  privacy  of  a 
group  of  terrorists  who  have  deprived  an  American  citizen  of  his  privacy  and 
freedom  for  almost  seven  years,  not  to  mention  several  other  nationals  for 
shorter  periods. 

Anderson  says  that  almost  everyone  who  deals  with  FolA  has  the  same 
kind  of  problems  he  has  had  getting  information.  The  law  is  being  badly 
used,  and  he  says  he  is  going  to  pursue  his  fight  “as  a  matter  of  principle.” 

We  believe  Anderson  has  the  backing  of  all  media  organizations  and  jour¬ 
nalists  in  his  fight.  He  deserves  to  win. 


Seating  arrangements 

WITH  ONLY  27  seats  to  be  allocated  to  news  organizations  in  the  Los  An¬ 
geles  Superior  Court  room  where  the  trial  of  O.J.Simpson  is  expected  to  take 
place,  it  was  assumed  there  would  be  some  grumbling  and  griping  among 
those  who  applied  for  seats  and  didn’t  receive  what  they  thought  they  were 
entitled  to.  But  most  editors  contacted  by  E&P  seemed  to  take  it  in  stride. 
“The  space  is  finite  and  the  demand  was  overwhelming,”  was  the  comment 
from  the  court’s  information  officer,  which  may  turn  out  to  be  the  under¬ 
statement  of  the  year. 

However,  questions  and  eyebrows  were  raised  by  the  allocation  of  two  of 
the  permanent  seats  to  two  book  authors  on  instruction  of  the  judge  to 
whom  they  had  applied  directly  several  weeks  ago.  The  inequity  of  this  ap¬ 
pears  when  it  is  seen  there  are  only  seven  other  permanent  seat  allocations, 
to  four  newspapers  in  Los  Angeles,  plus  USA  Today,  the  Associated  Press 
and  City  News  Service.  All  other  news  organizations  are  required  to  share 
seats  with  others,  in  one  case  17  of  them. 

Unless  the  two  authors  have  assignments  to  prepare  daily  news  reports  for 
some  organizations  —  and  even  then  —  we  question  the  propriety  of  what 
appears  to  be  preferential  seat  assignments. 
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Letters  to  the  Editor 

Reno  Gazette'] oumal 
editor  defends  publisher 


IN  THE  SEPT.  10  E&P,  M.L.  Stein’s 
report  took  Reno  Gazette-Journal  pub¬ 
lisher  Susan  Clark'Jackson  to  task  for 
her  election  to  the  board  of  the  Mem¬ 
phis-based  Promus  Co.,  which  operates 
a  hotel/casino  in  Reno. 

Stein  left  some  holes  in  his  story. 

Among  those  quoted  anonymously 
were  three  news  staffers  of  the  Gazette- 
Journal  who  questioned  her  board 
membership  as  having  the  appearance 
of  conflict  of  interest. 

In  Stein’s  vigilant  effort  to  report  on 
this  development,  he  somehow  forgot 
to  talk  to  the  editor  —  or  any  ranking 
editor.  Had  he  bothered  to  try  (he’s 
contacted  me  on  other  stories),  Stein 
might  have  provided  some  on-the- 
record  balance. 

For  instance,  before  she  contacted 
her  bosses  Clark-Jackson  began  her 


Newspaperdom» 

so  YEARS  AGO  .  .  .  Many 
American  press  association  and 
newspaper  correspondents  are 
broadcasting  directly  to  Germany 
and  German-occupied  countries 
through  ABSIE,  the  American 
Broadcasting  Station  in  Europe  lo¬ 
cated  in  England  and  operated  by 
the  Office  of  War  Information. 
Without  pay,  the  correspondents 
give  eyewitness  accounts  of  actions 
in  France  or  an  analysis  of  the  war 
situation.  They  write  their  own 
copy  and  are  subject  to  the  usual 
censorship  regulations. 

In  spite  of  nine  metropolitan 
newspapers  being  published  in  New 
York  City,  the  Bronx  Home  News 
practices  its  own  brand  of  home 
town  journalism  and  has  a  circula¬ 
tion  of  106,000  daily  and  110,000 
on  Sunday. 

From  Editor  &  Publisher 
October  7,  1944 


decision-making  by  seeking  my  con¬ 
sent.  I  support  her  decision  for  several 
reasons.  Among  them  is  that  she  is  a 
former  reporter  and  editor  who  under¬ 
stands  the  principles  of  good  journal¬ 
ism.  In  Reno,  she  is  a  key  community 
leader  who  has  aggressively  prodded 
other  local  leaders  to  set  an  agenda 
and  make  progress  during  critical  years 
for  the  community’s  future.  Her  inter¬ 
est  in  the  Promus  board  stems  from  her 
desire  for  greater  understanding  of  the 
community’s  major  industry  —  gaming. 
Our  major  industry  is  struggling  to  sur¬ 
vive  and  she  has  demonstrated  she  can 
help  it. 

E&P  does  not  do  stories  every  time 
a  publisher  joins  the  board  of  a  bank  or 
another  business.  So  then  why  is  it  a 
story  when  a  publisher  joins  the  board 
of  successful  company  that  happens  to 
include  casinos  among  its  hotels? 
Could  it  be  because  it  involves  gaming 
in  Nevada?  Does  Stein  know  that 
Nevada  gaming  is  among  the  nation’s 
most  aggressively  regulated  businesses? 
Sorry,  but  the  days  of  Bugsy  Siegel  and 
the  mafia  are  long  past  in  Nevada. 

Controversy  is  nothing  new  to 
Clark-Jackson.  As  a  young  publisher  in 
upstate  New  York,  she  challenged  the 
all-male  membership  of  a  country  club 
(she  was  admitted  although  she  does 
not  golO- 

Ward  Bushee 
Editor,  Reno  Gazette-Journal 

Managing  editor’s  note:  Mike  Stein 
did  not  take  anyone  to  task.  He 
wrote  a  news  story  which  contained 
statements  by  some  persons  who  took 
Susan  Clark-Jackson  to  task.  Mr. 
Stein  tried  to  reach  Ward  Bushee  but 
was  told  he  was  out  of  town.  Stein 
did  talk  to  Ms.  Clark-Jackson,  the 
subject  of  the  news  story,  and  to  a 
spokesperson  at  Gannett  Co.,  the 
parent  firm  of  the  Gazette-Journal. 
The  fact  that  Ms.  Clark-Jackson 
chose  not  to  defend  herself  as  com¬ 
pletely  as  Mr.  Bushee  did  in  his  letter 
is  not  the  fault  of  Mr.  Stein  or  E&P. 
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Media  Grumble 
Over  Press  Seating 

At  O.J.  Trial 

Two  permanent  seats  go  to  book  authors  Joe  McGinnis 
and  Dominick  Dunne;  they  applied  directly  to  trial 
Judge  Lance  I  to,  who  granted  their  requests 


Only  27  courtroom  seats  have  been  allocated  to  the  hoard  of  journalists  covering 
the  trial  of  O.J.  Simpson.  The  massive  media  presence  outside  the  courtroom  can 
be  witnessed  in  this  photo,  which  shouts  Simpson  attorney  Robert  Shapiro  walking 
down  a  corridor  of  media  representatives  as  he  leaves  the  courthouse. 


by  M.L.  Stein 

AMID  EXPECTED  GRUMBLING 
from  the  have-nots  and  partial  have- 
nots,  27  courtroom  seats  have  been  al¬ 
located  to  the  media  in  the  O.J.  Simp¬ 
son  murder  trial. 

“The  space  is  finite  and  the  demand 
was  overwhelming,”  said  Jerrianne 
Hayslett  of  the  Los  Angeles  Superior 
Court’s  information  office,  which  allo¬ 
cated  the  seats  for  the  final  approval  of 
Judge  Lance  Ito,  who  is  presiding  over 
the  trial. 

Among  newspapers,  the  allocation 
was  almost  strictly  local.  Permanent 
seats  were  given  to  the  Los  Angeles 
Times;  Daily  News  of  Los  Angeles;  Los 
Angeles  Sentinel,  a  black  weekly,  and 
USA  Today. 

The  Los  Angeles  Daily  Journal,  a  le¬ 
gal  affairs  newspaper;  La  Opinion,  a 
Los  Angeles-based  Spanish-language 
daily,  and  Reuters  are  sharing  one  seat. 

Permanent  seating  also  went  to  the 
Associated  Press,  City  News  Service, 
United  Press  International  and  Copley 
News  Service.  The  latter  two  will  share 
a  seat. 

The  arrangements  for  time  sharing 
are  left  up  to  the  news  organizations  to 
work  out. 

Two  other  permanent  seats  were 
handed  out  to  book  authors  Joe 
McGinnis  and  Dominick  Dunne, 
which  drew  some  flak  from  disappoint¬ 
ed  seekers  of  access,  according  to 
Hayslett. 

She  said  that  both  writers  applied 


for  seating  directly  to  Ito  several  weeks 
ago  and  he  directed  her  to  honor  the 
request. 

Three  rotating  seats  will  be  shared 
hy  the  New  York  Times,  New  York 
Newsday,  New  York  Daily  News  and 
New  York  Post. 

The  Washington  Post,  KCRW  public 
radio  and  National  Public  Radio  will 
take  turns  at  another  seat.  The  same 
arrangement  was  made  for  the  Nation¬ 
al  Enquirer  and  the  Pasadena  Star- 
News. 


Also  rotating  for  one  seat  will  be  the 
Sacramento  Bee,  Chicago  Tribune,  San 
Jose  Mercury  News  and  San  Francisco 
Chronicle. 

Seventeen  different  news  organiza¬ 
tions  will  have  to  trade  off  for  a  single 
seat.  Among  them  are  the  Tokyo 
Sports  Press,  Springer  Publications  and 
Der  Speigel  of  Germany,  3AW  Aus¬ 
tralian  radio.  Orange  County  Register, 
Philadelphia  Inquirer,  Boston  Globe, 
Chicago  Sun-Times  and  the  Detroit 
Free  Press.  (Continues) 
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Hundreds  of  thousands  of 
Americans  will  spend  Saturday, 
October  22,  helping  their  neighbors 
on  USA  Weekend’s  4th  annual  Make 
A  Difference  Day. 

USA  Weekend’s  412  distributing  news¬ 
papers  co-sponsor  this  grass-roots  public 
service  event.  Editors  and  publishers 
encourage  their  citizens  in  performing 
acts  of  generosity  and  kindness  toward 
people  in  need. 

Last  year,  246,000  volunteered. 
This  year,  with  support  from  Paul 
Newman  and  Newman’s  Own,  and 
the  Points  of  Light  Foundation,  we 
expect  half  a  million  in  response. 

Make  A  Difference  Day  is  a  ready¬ 
made  opportunity  for  newspapers  to 
build  stronger  relationships  with  their 
readers  and  communities. 

Call  Dave  Barber  at  212-715-2131  to 
find  out  more. 


The  above  assignments  are  for  the 
actual  trial,  which  probably  wont’t  get 
underway  until  late  October  or  No¬ 
vember.  During  the  current  jury  selec¬ 
tion  process  the  media  allotment  in 
the  courtroom  is  two  print  pool  re¬ 
porters  and  one  for  broadcast.  Veteran 
AP  court  reporter  Linda  Deutsch  has 
been  carrying  the  brunt  of  the  pool 
duty  for  the  print  media. 

Print  and  broadcast  outlets  have 
separate  press  rooms  with  TV  monitors 
in  the  courthouse.  Most  reporters  will 
rely  on  the  tube  for  day-to-day  testimo¬ 
ny  unless  Ito,  as  he  has  threatened, 
yanks  Court  TV  out  of  the  courtroom. 

The  judge  has  expressed  outrage  at 
news  leaks,  particularly  in  connection 
with  reports  by  KNBC-TV  in  Los  An¬ 
geles. 

Print  media  outlets  pay  $1,250  each 
for  the  space  and  broadcast  companies 
$7,000  to  $9,000  for  the  length  of  the 
trial. 

“There  was  some  unhappiness  but 
we  did  the  best  we  could  with  the  65 
applications,”  Hayslett  said.  She  re¬ 
called  that  KIIS  Radio,  a  Los  Angeles 
entertainment  station,  asked  for  five 


permanent  seats. 

“If  we  hadn’t  been  so  tired  sorting 
through  the  requests  we  would  have 
laughed  ourselves  silly,”  she  said. 

Orange  County  Register  editor  Ton- 
nie  Katz  said  she  was  generally  uncon¬ 
cerned  about  the  paper  being  among 
17  vying  for  one  seat. 

“It  was  never  our  intention  to  cover 
the  Simpson  trial  on  a  day-by-day  ba¬ 
sis,”  she  explained.  “We’re  happy  to 
leave  that  to  the  wire  services.  We 
want  our  reporters  to  pull  out  stories 
around  the  edges  of  the  case  that  no 
one  else  is  getting.  We  don’t  feel  the 
need  to  say  we  were  at  every  big  event.” 

However,  Katz  said  the  press 
arrangements  bothered  her  in  the 
sense  that  the  Register  cannot  choose 
the  day  it  wants  to  cover  the  trial. 

“This  does  trouble  us,”  she  said. 

Mike  Chandler,  national  editor  of 
the  Chicago  Sun-Times,  accepted  its 
fate  philosophically. 

“The  seats  are  limited  and  he’s  the 
judge,”  Chandler  observed.  “What  are 
you  going  to  do?” 

Still,  the  editor  said,  the  Sun-Times 
will  have  a  reporter  in  the  courthouse. 


Mail  supports  judge^s 
inkling  to  ban  TV 


IN  WHAT  IT  labeled  an  exclusive,  the 
New  York  Daily  News  reported  that  the 
public  has  swamped  the  judge  in  the 
O.J.  Simpson  murder  trial  with  letters 
demanding  he  pull  the  plug  on  TV  cov¬ 
erage. 

The  judge,  Lance  Ito  in  Los  Angeles, 
proposed  on  Oct.  3  to  ban  the  electron¬ 
ic  media  from  the  trial  and  set  a  hearing 
for  Nov.  7  to  decide  the  matter. 

Relations  between  the  judge  and  the 
press  have  grown  increasingly  strained 
in  one  of  the  most  sensational  trials  in 
years.  Ito  first  threatened  to  throw  TV 
cameras  out  of  court  after  KNBC-TV  in 
Los  Angeles  reported,  incorrectly,  ac¬ 
cording  to  the  judge,  that  DNA  tests  on 
a  sock  found  in  Simpson’s  house 
matched  the  blood  of  his  ex-wife, 
Nicole  Brown  Simpson.  O.J.  Simpson  is 
on  trial  for  the  murder  of  her  and  her 
friend,  Ronald  Goldman. 

The  News  story,  reported  Oct.  4  by 
Michelle  Caruso  in  Los  Angeles  and 
Jere  Hester  in  New  York,  said  letters  to 
Ito  were  running  800  to  12  in  favor  of 


shutting  down  TV  coverage  of  the  trial. 
The  story  was  based  on  an  exclusive  in¬ 
terview  with  Ito,  who  let  a  reporter  ex¬ 
amine  two  crates  of  mail  he  has  re¬ 
ceived.  Ito  pointed  to  mail  written  by 
people  around  the  nation  after  he  first 
threatened  to  throw  TV  cameras  out  of 
court.  One  said,  “Ban  the  TV.  No  more 
coverage  of  the  O.J.  Simpson  case. 
We’ve  had  enough.” 

News  organizations  plan  to  contest 
any  effort  to  curtail  coverage. 

But  Ito  told  the  News  he  was  “confi¬ 
dent”  that  in  the  likelihood  of  an  ap¬ 
peal,  higher  courts  would  back  him  — 
whatever  he  rules  after  the  Nov.  7  hear¬ 
ing. 

He  said  he  feared  cameras  caused  at¬ 
torneys  to  act  differently  than  they 
would  otherwise. 

News  managing  editor  Martin  Got- 
tleib  credited  the  coup  —  not  easy  with 
a  media  circus  of  vast  proportions  sur¬ 
rounding  the  court  house  —  on  Caru¬ 
so’s  wiles.  “She’s  just  an  excellent  re¬ 
porter,”  he  said.  — George  Garneau 


Chicago  Sun-Times 
Guild  braces  as 
new  owners  vow 
new  labor  order 

by  Mark  Fitzgerald 

JUST  SIX  MONTHS  after  buying  the 
tabloid,  the  new  owners  of  the  Chicago 
Sun-Times  face  their  first  labor  battle 
with  a  fired-up  Newspaper  Guild. 

After  bogging  down  for  weeks  over 
procedural  issues  of  how  to  conduct 
the  talks,  negotiations  recently  began 
in  earnest  —  and  both  sides  seem  de¬ 
termined  to  bring  matters  to  a  conclu¬ 
sion  quickly  one  way  or  the  other. 

As  its  three-year  contract  expired 
Sept.  30,  member  of  the  Chicago 
Newspaper  Guild,  which  represents 
265  editorial  employees,  voted  over¬ 
whelmingly  to  authorize  union  officers 
to  call  a  strike  if  necessary. 

For  its  part,  the  paper,  too,  expects 
things  to  come  to  a  head  soon. 

“In  the  next  week  or  two,  we’ll  know 
whether  we’ll  be  able  to  wrap  things  up 
quickly  or  if  we  have  to  slog  our  way 
through,”  said  James  Artz,  senior  vice 
president/human  resources. 

If  there  is  a  strike,  Artz  said,  the 
Sun-Times  —  and  its  41  Pioneer  Press 
suburban  papers,  where  Guild  mem¬ 
bers  have  also  authorized  a  strike  — 
will  continue  to  publish. 

“The  plans  are  made  —  here  and  at 
Pioneer,”  Artz  said.  “If  they  pulled  the 
plug  today,  we’d  [publish]  tomorrow.” 

To  somewhat  blunt  the  threat  of  re¬ 
placement  workers,  the  Sun-Times 
Guild  unit  has  joined  the  Guild  editor¬ 
ial  workers  at  the  Pioneer  Press  papers 
in  what  it  calls  “cooperative  negotia¬ 
tions.” 

The  Chicago  Guild’s  aggressive 
stance  is  an  unusual  one  at  a  time 
when  editorial  unions  at  other  papers 
—  fearful  that  management  would  love 
to  chase  the  union  out  the  door  — 
much  prefer  corporate  campaigns,  in¬ 
formational  picketing  and  in-paper 
strategies  to  open  confrontation. 

It  might  seem  an  even  more  unusual 
strategy  given  that  the  Sutr-Times  has 
new  owners  with  a  reputation  for  rigor¬ 
ous  cost-cutting  —  and  no  special 
warmth  for  labor  unions. 

American  Publishing  Co.,  a  unit  of 
Conrad  Black’s  Hollinger  Inc.,  bought 
the  tabloid  and  its  two  community 
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Terry  Anderson 

Sues  The 
Government 

Former  Associated  Press  Middle  East  correspondent,  who  was 
held  hostage  in  Lebanon  for  nearly  seven  years,  is  now 
battling  several  U.S.  agencies  to  gain  access  to  his  files 


by  Debra  Qersh  Hernandez 


As  E&P  went  to  press,  the  Depart¬ 
ment  of  Justice  informed  Anderson’s 
attorney  that  the  government  will  not 
assert  privacy  exemptions  for  infor¬ 
mation  about  his  terrorist  abductors. 

It  did  not  rule  out  other  grounds 
for  withholding  information,  but  said 
discussions  would  be  held  with  the 
other  agencies  to  determine  whether 
additional  documents  can  be  released. 


TERRY  ANDERSON  HAS  been  re¬ 
leased  from  his  captors.  His  files  have 
not. 

Anderson,  a  former  Associated 
Press  Middle  East  correspondent  who 
was  held  as  a  hostage  in  Lebanon  for 
almost  seven  years,  now  is  battling 
U.S.  government  agencies  for  access  to 
files  about  him,  his  captors,  and  ad¬ 
ministration  policy  during  his  confine¬ 
ment. 

Anderson  has  been  frustrated  by  re¬ 
peated  attempts  to  access  documents 
through  Freedom  of  Information  Act 
requests  —  filed  between  June  and  Au¬ 
gust  of  1992,  as  he  began  work  on  his 
book  —  and  he  has  filed  a  lawsuit  in 
federal  court  seeking  relief. 

Named  as  defendants  in  Anderson’s 
complaint  are  13  government  agencies 
and  departments:  the  Central  Intelli¬ 
gence  Agency,  the  Defence  Intelli¬ 
gence  Agency,  the  Department  of  De¬ 
fense,  the  Department  of  justice,  the 
Department  of  State,  the  Department 
of  the  Air  Force,  the  Department  of 
the  Army,  the  Department  of  the 
Navy,  the  Drug  Enforcement  Agency, 
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Terry  Anderson 


the  Federal  Aviation  Administration, 
the  Federal  Bureau  of  Investigation, 
the  National  Security  Agency,  and  the 
National  Security  Council. 

“I’ve  been  following  normal  proce¬ 
dures  for  the  past  two,  two-and-a-half 
years,”  Anderson  said,  adding  he  has 
received  “inadequate  or  no  responses. 
The  next  logical  step  is  filing  a  law¬ 
suit.” 

The  basis  of  the  lawsuit,  filed  in  U.S. 
District  Court  for  the  District  of  Co¬ 
lumbia,  is  that  the  defendants  “are  not 
in  compliance  with  FolA.  We’re  asking 
the  judge  to  make  them  do  it  right,” 
Anderson  said.  According  to  the  com¬ 
plaint,  Anderson  “has  been  frustrated 
in  his  attempt  to  gain  access  to  respon¬ 
sive  agency  records,  in  many  cases  re¬ 
ceiving  cursory  denials  of  requests  or 
portions  of  requests. 


“The  agencies  have  relied  on,  among 
other  grounds,  blanket  claims  of  ‘na¬ 
tional  security’  (although  no  Ameri¬ 
cans  remain  hostage  in  Lebanon)  and, 
incredibly,  on  the  need  to  protect  the 
privacy  of  Mr.  Anderson’s  abductors, 
despite  the  fact  that  the  Privacy  Act 
does  not  apply  to  non-United  States 
citizens,”  the  court  papers  state. 

“Many  of  the  documents  ‘released’ 
by  the  agencies  are  publicly  available 
press  releases  and  news  reports  provid¬ 
ing  little  illumination  about  American 
foreign  policy  in  the  Middle  East  dur¬ 
ing  the  late  1980s,  the  executive 
branch’s  activities  during  the  hostage 
crisis  or  its  response  to  the  rise  of 
Moslem  fundamentalism,”  the  lawsuit 
maintains. 

Keeping  track  of  the  situation  be¬ 
came  so  burdensome,  Anderson  ap¬ 
pointed  the  National  Security  Archive 
“to  coordinate  and  administer  his  nu¬ 
merous  FolA  requests.” 

The  National  Security  Archive  is  a 
Washington-based,  nonprofit  research 
institute. 

Further,  the  complaint  notes,  “With¬ 
holding  and  redacting  the  responsive 
documents  not  only  deprives  Mr.  An¬ 
derson  of  the  ability  to  fully  under¬ 
stand  his  experience,  to  place  it  in 
proper  context,  and  to  broadly  dissemi¬ 
nate  that  information  to  the  general 
public,  but  also  deprives  that  public  of 
the  opportunity  to  learn  about  our  gov¬ 
ernment’s  recent  policy  toward  the 
Middle  East,  the  premises  upon  which 
that  policy  was  based,  and  Moslem  fun¬ 
damentalism.” 

Anderson’s  initial  FolA  requests 


(See  Sues  on  page  43) 
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Covering 
Youth  Gangs 

Panelists  discuss  whether  a  newspaper  should  identify 
the  gang  and  name  its  members  in  a  crime  story 


by  Tony  Case 

THE  DETROIT  NEWS  doesn’t  shy 
away  from  naming  suspects  of  youth 
crimes  and  their  gang  affiliations.  As 
police  reporter  David  Grant  says,  “If 
you’ve  got  another  John  Dillinger  liv¬ 
ing  next  door,  you’re  going  to  want  to 
know  about  it.’’ 

Meanwhile,  the  Chicago  Tribune 
avoids  running  names  of  juvenile 
delinquents  because  its  editors  believe 
the  youths  can  be  rehabilitated  and  the 
publicity  may  negatively  impact  their 
chances  at  reform.  The  paper  general¬ 
ly  doesn’t  mention  gang  names  in  sto¬ 
ries,  either. 

And  news  managers  at  KVUE-TV  in 
Austin,  Texas,  equate  reporting  gang 
activity  with  publicizing  bomb  threats. 


The  coverage,  they  maintain,  gives  at¬ 
tention  to  the  perpetrator  and  does  lit¬ 
tle  to  benefit  the  public. 

Representatives  of  these  and  other 
news  organizations  met  last  month  at 
the  Society  of  Professional  Journalists 
convention  in  Nashville  to  discuss 
covering  the  increasing  occurrence  of 
adult  criminality  among  minors  and  to 
debate  the  burning  journalistic  issue  of 
whether  to  give  space  and  airtime  to 
fame-hungry  gang  members. 

Gangs  are  not  as  pervasive  in  the 
Motor  City  as  they  are  in  other  urban 
centers  such  as  Chicago  or  Los  Ange¬ 
les,  but  the  News  reports  as  much  in¬ 
formation  about  them  as  it  can  round 
up, “because  ignorance  can  get  you 
killed  in  Detroit,  or  anywhere  else,” 
Grant  said. 
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“If  an  incident  is  gang-related,  write 
that  into  the  story,”  he  advised.  “Name 
the  gang  and  its  location.  Let  the  pub¬ 
lic  know  about  the  gang.” 

By  contrast,  the  Tribune  won’t  iden¬ 
tify  gangs  in  run-of-the-mill  crime  sto¬ 
ries,  only  in  larger  articles  that  exam¬ 
ine  the  dynamics  of  gangs,  according 
to  bureau  chief  Mary  Elson. 

The  paper  recently  profiled  a  gang 
known  as  the  Black  Disciples,  includ¬ 
ing  in  the  coverage  some  of  the  group’s 
codes,  prayers  and  other  dogma.  The 
story  was  “illuminating,”  Elson  re¬ 
called,  in  that  “it  showed  how  young 
children  can  find  these  gangs  extreme¬ 
ly  alluring.” 

The  Tribune  used  to  faithfully  honor 
the  wishes  of  police  by  never  reporting 
gang  names.  Law  enforcement  officials 


contend  that  identifying  gangs  hinders 
crime  fighting  and  encourages  gangs. 

But  as  gangs  in  Chicago  proliferated 
—  at  last  count,  police  were  keeping 
track  of  about  45  of  them  —  the  paper 
began  to  look  naive  in  not  publishing 
their  names,  Elson  said.  In  what  other 
case,  she  asked,  does  a  paper  censor  it¬ 
self? 

The  News  differentiates  established 
gangs  in  the  city,  such  as  the  Cobras 
and  the  Latin  Counts,  from  what  are 
essentially  groups  of  teen-agers  who 
dress  alike  and  whose  worst  offenses 
are  defacing  public  property  and  ex¬ 
torting  milk  money. 

When  asked  what  makes  particular 
groups  newsworthy.  Grant  said,  “Un¬ 
fortunately,  their  killing  records.” 

Elson  pointed  out  that  many  people 


who  live  in  the  suburbs  or  small  towns 
wrongly  view  gang  and  other  youth 
crimes  as  exclusively  urban  problems. 

To  illustrate  what  one  child’s  death 
costs  taxpayers,  the  Tribune  used  a  sto¬ 
ry  about  a  murdered  youngster  to  cal¬ 
culate  the  related  expenses  —  police, 
hospital,  public  defense,  and  so  on. 

“Whether  you  think  you  care  about 
children,  or  inner-city  children,  you  ul¬ 
timately  are  going  to  have  to  pay  for  it,” 
Elson  remarked. 

Some  Tribune  staffers  feel  for  those 
young  people  who  commit  violent 
crimes,  while  others  are  unsympathet¬ 
ic.  Regardless  of  one’s  biases,  Elson 
maintained,  it  is  hard  to  ignore  the 
striking  similarity  of  the  perpetrators’ 
backgrounds. 

“It  all  goes  back  to  very  intractable 
social  problems,  and  the  point  is  that 
all  these  children  were  innocent  at  one 
time,”  she  said. 

Illinois  Gov.  Jim  Edgar  signed  a  bill 
in  August  allowing  law  enforcement 
agencies  to  release  the  names  of  youths 
convicted  of  crimes  involving  guns, 
gangs  and  drugs.  The  Tribune  has  not 
developed  a  policy  pertaining  to  the 
law,  but  Elson  predicted  the  paper  will 
continue  to  decide  case-by-case 
whether  to  publish  names. 

The  bureau  chief  urged  caution  in 
identifying  witnesses  to  gang  crimes  or 
residents  of  areas  with  a  heavy  gang 
presence. 

“We  respect  their  request  for  ano¬ 
nymity  and  often,  especially  with 
younger  subjects,  do  not  use  their 
names  even  if  they  don’t  request  it,” 
she  related. 

She  also  suggested  that  newspapers 
carefully  select  photographs  to  accom¬ 
pany  stories. 

The  Tribune,  which  earned  acco¬ 
lades  last  year  for  running  a  front-page 
photo  of  every  child  killed  under  vio- 


(See  Qangs  on  page  48) 
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“If  an  incident  is  gang-related,  write  that  into  the 
story,”  he  advised.  “Name  the  gang  and  its 
location.  Let  the  public  know  about  the  gang.” 


Covering 

Disasters 

Report  defines  role  of  the  media 


by  Debra  Qersh  Hernandez 

THE  MEDIA  HAVE  an  obvious  role 
when  in  comes  to  reporting  news  of 
natural  and  man-made  disasters,  and 
they  also  are  an  important  part  of  ef¬ 
fective  preventive  and  rescue  opera¬ 
tions  as  well. 

The  importance  of  the  issue  is  made 
clear  in  a  new  report  from  the  Annen- 
berg  Washington  Program  that  shows 
the  tremendous  increase  in  the  num¬ 
ber  and  scope  of  natural  disasters. 

Between  1963  and  1967,  there  were 
16  disasters  that  killed  100  or  more 
people  and  89  that  caused  damage  to 
1%  or  more  of  the  Gross  National 
Product  of  the  nations  affected,  the  re¬ 
port  stated. 

By  comparison,  between  1988  and 
1992,  there  were  66  disasters  in  which 
100  or  more  people  were  killed  and 
205  that  cost  1%  or  more  of  the  GNP, 
according  to  the  report  entitled.  Inter¬ 
national  Disaster  Communications : 
Harnessing  the  Power  of  Communica' 
tions  to  Avert  Disasters  and  Save  Lives. 

The  report,  edited  by  senior  fellow 
Fred  Cate,  includes  a  summary  of  this 
year’s  World  Conference  on  Natural 
Disaster  Reduction,  as  well  as  informa¬ 
tion  from  previous  Annenberg  publica¬ 
tions  focusing  on  this  issue. 

“Communications  technologies, 
skills  and  media  are  essential  to  link 
scientists,  disaster  mitigation  officials, 
and  the  public;  educate  the  public 
about  disaster  preparedness;  track  ap¬ 
proaching  hazards;  alert  authorities; 
warn  the  people  most  likely  to  be  af¬ 
fected;  assess  damage;  collect  informa¬ 
tion,  supplies  and  other  resources;  co¬ 
ordinate  rescue  and  relief  activities;  ac¬ 
count  for  missing  people;  and  motivate 
public,  political  and  institutional  re¬ 
sponses,”  Cate  wrote. 

Timely  and  accurate  information  is 
key  to  saving  lives  and  reducing  dam¬ 
age,  and  it  is  the  media  who  “play  a  vi¬ 
tal  role”  in  bringing  this  information  to 
the  people. 
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“For  the  media  to  fill  these  roles 
most  effectively,  the  scientific  and  dis¬ 
aster  mitigation  organizations  need  to 
establish  and  strengthen  working  rela¬ 
tionships  with  the  media,”  the  Annen¬ 
berg  summary  reported. 

A  number  of  roundtable  participants 
reportedly  urged  the  media  to  focus 
more  on  disaster  prevention  and  re¬ 
duction,  rather  than  on  the  loss  of  life 
and  property,  the  report  noted. 

“Societies  are  so  overwhelmed  by 
human  emergencies,  by  human  disas¬ 
ters,  that  we  have  halted  in  our  tracks, 
as  it  were,  on  the  road  to  progress  and 
development,  to  stand  helplessly  by, 
paralyzed,  watching  so  many  human 
tragedies  unravel  before  our  eyes,”  the 
report  quoted  Olavi  Elo,  director  of  the 
U.N.’s  International  Decade  for  Natur¬ 
al  Disaster  Reduction. 

“We  are  not  helped  by  how  the  pri¬ 
orities  are  perceived  in  the  eyes  of  the 
media:  human  misery  is  far  more  news 
worthy  than  a  population  that  has 
been  made  safe  and  sound,  an  earth¬ 
quake  or  flood  that  does  little  or  no 
damage  is  not  news,”  Elo  was  quoted  as 
saying. 

The  report  also  quoted  others  who 
pointed  out  that  relief  organizations 
also  use  the  media  by  putting  forth 
bleak  images  to  help  them  gain  support 
and  visibility. 

It  also  is  possible  for  disaster  readi¬ 
ness  messages  to  reach  the  public  with¬ 
out  going  through  the  news  media. 
The  report  told  of  efforts  that  included 
printing  coloring  books  and  soccer 
balls  for  children,  as  well  as  developing 
their  own  programs  for  cable  and  pub¬ 
lic  broadcasting  stations. 

The  roundtable  developed  two  prin¬ 
ciples  and  seven  recommendations. 

The  principles,  as  stated  by  the  An¬ 
nenberg  report,  were: 

•  “Media  throughout  the  world  play 
a  vital  role  in  educating  the  public 
about  disasters,  warning  of  hazards, 
gathering  and  transmitting  informa¬ 
tion  about  affected  areas,  alerting  gov¬ 


ernment  officials,  relief  organizations, 
and  the  public  to  specific  needs,  and 
facilitating  discussions  about  disaster 
preparedness  and  response.” 

•  “Timely,  accurate  and  sensitive 
communications  in  the  face  of  natural 
hazards  are  demonstrated,  cost-effec¬ 
tive  means  of  saving  lives,  reducing 
property  damage,  and  increasing  pub¬ 
lic  understanding.  Such  communica¬ 
tions  can  educate,  warn,  inform,  and 
empower  people  to  take  practical  steps 
to  protect  themselves  from  natural  haz¬ 
ards.” 

The  recommendations  were: 

•  “Scientific  and  disaster  mitigation 
organizations  should  seek  to  develop 
working  relationships  with  the  media 
based  on  mutual  trust  and  the  recogni¬ 
tion  of  differing  characteristics,  goals, 
and  needs.  Regular,  effective  commu¬ 
nication  among  these  disparate  groups, 
before,  during,  and  after  disaster 
‘events’  can  greatly  enhance  those  rela¬ 
tionships. 

•  “Disaster  mitigation  organizations 
should  seek  to  provide  reliable  infor¬ 
mation  to  the  media,  as  early  as  possi¬ 
ble,  in  a  concise  and  readily  under¬ 
standable  form,  and  linked,  where  pos¬ 
sible,  to  newsworthy  events.” 

•  “Disaster  mitigation  organizations 
should  seek  to  identify  and  communi¬ 
cate  specific  themes  and  messages, 
both  through  the  mass  media  and  in 
other  alternative  forms  of  communica¬ 
tion.” 

•  “Media  and  disaster  mitigation  or¬ 
ganizations  should  take  advantage  of 
opportunities  to  work  together,  to  pro¬ 
vide  relevant  training  for  reporters  and 
field  personnel  to  enhance  both  disas¬ 
ter  preparedness,  mitigation  and  relief 
efforts  and  the  timeliness,  quality  and 
accuracy  of  reporting  about  natural 
hazards.” 

•  “Media  organizations  should  ad¬ 
dress  disaster  prevention  and  reduction 
in  coverage  relating  to  disasters.  Disas- 

(See  Disasters  on  page  48) 
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Newspapers 

Located  In 
State  Capitals 

Many  face  competition  from  larger  papers  in  other  parts  of 
their  states  that  have  statehouse  bureaus;  they  must  come  up  with 
the  right  balance  of  state  government  and  general  news  coverage 


by  David  Noack 

FOR  THE  MOST  part,  state  capitals 
have  played  only  a  supporting  role  on 
the  political  and  public  policy  stage. 

Some  of  the  reasons  include  compe¬ 
tition  from  other  levels  and  branches 
of  government,  the  often  out-the-way 
location  of  most  state  capitals,  and  the 
part-time  nature  of  state  legislatures. 

But  in  the  1980’s,  the  pendulum 
started  to  swing  back  to  the  states, 
with  the  Reagan  Administration’s  pro¬ 
posed  New  Federalism  and  mounting 
federal  deficits  which  hampered  the 
role  of  the  national  government  to  cre¬ 
ate  new  programs  or  expand  existing 
ones. 

With  renewed  interest  in  the  “50 
laboratories  of  democracy,”  the  usually 
smaller  state  capital  newspapers  began 
facing  increased  competition  from  sub¬ 
urban  and  big-city  dailies  in  their 
states  —  most  of  whom  have  capital 
bureaus  —  as  well  as  from  the  wire  ser¬ 
vices,  radio  and  television. 

Today,  state  capitals  are  the  place  to 
be  in  terms  of  government  news  and 
policymaking,  whether  on  health  care, 
welfare  or  campaign  finance  reform. 
The  issues,  personalities  and  contro¬ 
versies  make  good  copy  but  the  home¬ 
town  newspapers  have  had  to  balance 
state  vs.  local  coverage,  taking  into  ac¬ 
count  such  issues  as  news  space, 
staffing  and  for  many  of  them,  redefin¬ 
ing  their  role  in  the  face  of  resurgent 
competition. 

The  larger  big-city  dailies  can  bring 
more  resources  to  bear  on  covering 
state  government.  So,  in  order  for  the 

Noack  is  a  free-lance  writer. 
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capital  newspapers  to  remain  competi¬ 
tive,  they’ve  had  to  share  resources  and 
stories  with  sister  newspapers,  establish 
editorial  priorities  and  pay  closer  at¬ 
tention  to  their  readers. 

With  the  exception  of  the  Tallahas¬ 
see  Democrat  —  which  has  a  weekday 
circulation  of  roughly  60,000  and  a 
Sunday  circulation  of  80,000,  the  cir¬ 
culation  of  other  daily  newspapers  cit¬ 
ed  in  this  article  range  from  11,000  to 
30,000. 

News  from  a  state  capital  is  likely  to 
have  statewide  impact  —  say  a  hike  in 
the  personal  income  tax  rate  —  but 
there  are  also  issues  of  more  parochial 
concern,  such  as  changes  in  employee 


pension  plans  or  approving  a  new  state 
workers’  contract.  While  a  bill  funding 
a  mass  transportation  system  for  a  ma¬ 
jor  city  elsewhere  in  the  state  would 
get  big  play  in  that  particular  city’s 
newspaper,  it  would  probably  only  get 
a  brief  mention  in  the  state  capital  dai¬ 
ly- 

Since  state  government  also  tends  to 
be  the  largest  employer,  it’s  also  treat¬ 
ed  by  local  newspapers  as  a  business 
barometer  and  an  economic  develop¬ 
ment  tool.  The  direct  economic  im¬ 
pact  includes  jobs,  payroll,  employee 
benefits,  contracts,  consultants,  lobby¬ 
ists,  and  tourism  among  others. 

For  these  smaller  state  capital  news¬ 
papers,  it’s  a  constant  balancing  act  in 
trying  to  cover  news  of  statewide  po¬ 
tential,  while  serving  the  needs  of  local 
readers. 

In  Tallahassee,  for  example,  the  De¬ 
mocrat,  a  Knight-Ridder  newspaper, 
has  the  local  market  in  and  around 
Leon  County  pretty  much  to  itself.  But 
it  faces  daily  competition  for  state  gov¬ 
ernment  news  from  newspapers  in  Or¬ 
lando,  Tampa,  Jacksonville,  St.  Peters¬ 
burg  and  Miami. 

Robert  Shaw,  the  Democrat’s  manag¬ 
ing  editor  who  covered  state  govern¬ 
ment  when  he  was  at  the  Miami  Her¬ 
ald  in  the  1970’s  and  served  as  its  state 
bureau  chief,  said  the  competition  has 
always  been  fierce. 

“We  have  a  two  reporter  capital  bu¬ 
reau,  which  is  smaller  than  several  of 
the  bureaus  maintained  by  our  big  city 
competitors,”  noted  Shaw.  “There  are 
35,000  state  employees  who  work  in 
Leon  County,  not  all  of  them  live  here, 
but  they  work  here  for  the  govern¬ 
ment,  so  we  really  emphasize  coverage 
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reaucracy  that  particularly  affects 
workers,”  said  Shaw. 

He  said  the  Democrat  sometimes 
runs  state  pertinent  stories  from  the 
Herald,  also  a  Knight-Ridder  newspa¬ 
per,  to  help  supplement  their  coverage. 

“Local  readers  look  to  the  newspa¬ 
per  for  analysis  of  state  employees 
health  coverage  or  changes  in  career  or 
civil  service,”  Shaw  said.  “We  think 
these  are  stories  that 
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our  readers  can’t 
get  anywhere  else  and  for  the  most  part 
every  other  newspaper  in  the  state  ig¬ 
nores  them,  and  understandably  so, 
since  they  don’t  have  the  percentage  of 
readers  who  are  state  employees  as  we 
do.  It  is  a  challenge,  these  other  news¬ 
papers  are  widely  available,  same-day, 
rack-stand  circulation.  Our  coverage  is 
being  compared  to  that  of  other  news¬ 
papers.” 

Across  the  country,  in  Carson  City, 

Nevada,  the  Nevada  Appeal,  is  in  a 
state  of  flux  concerning  its  state  capi¬ 
tal  coverage. 

Managing  editor  Don  Ham  said  the 
newspaper  is  going  through  some 
changes  and  challenges,  which  includ¬ 
ed  shifting  to  a  morning  paper  from  an 
evening  paper  and  creating  zoned  edi¬ 
tions. 

But  the  biggest  upheaval  occurred  phasis  t 
when  Donrey  Media  Group  sold  the  readers 
newspaper  to  three  former  Donrey  of-  a  lot  m 
ficials  who  formed  a  company  called  thing,  t 
everything  SCORES  Inc.  age,”  sai 

e  to  salaries  “We  are  a  small  newspaper  going  In  Ai 
s,  as  well  as  through  some  big  time  changes  in  the  rial  exe 
last  few  years,”  said  Ham.  finds  hi 

It’s  within  that  context  that  Ham 
explains  how  state  government  cover- 
age  at  the  paper  is  not  yet  what  it  i 
should  he  and  he  hopes  to  have  the  sit-  _ 
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news  with  a  larger  sister  newspaper,  the 
Press-Herald. 

Guy  Gannett  Communications 
Company  owns  two  daily  newspapers 
in  the  state  in  addition  to  the  Journal, 
the  Central  Maine  Morning  Sentinel  in 
Waterville  and  the  Press  Herald  in 
Portland. 

“We  really  don’t  worry  about  com¬ 
peting  against  the  big  city  newspaper 
in  Portland,  because  they  are  our  sister 
newspaper,”  he  said.  “We  provide  infor¬ 
mation  to  them  and  they  provide  in¬ 
formation  to  us,  in  fact  we  trade  stories 
everyday.  So,  in  terms  of  competing 
with  the  larger  paper,  there’s  no  com¬ 
petition,  so  much  as  cooperation.  We 
have  an  advantage  because  we  have 
the  resources  of  all  of  Guy  Gannett 
Communications  here  in  the  capital 
and  when  our  sister  newspaper  has  a 
story  that’s  hot,  they  will  share  it  with 
us  here.” 

The  importance  of  state  government 
to  central  Maine  means  it’s  covered  as 
much  as  an  economic  lifeline,  as  well 
as  for  its  political  and  policy-making 
roles. 

“We  cover  it  as  business,”  Buncher 
said. 

Richard  McGonegal,  managing  edi¬ 


plenty  to  keep  us  busy  when  the  law¬ 
makers  are  not  in  session,”  McGonegal 
said. 

“As  goes  state  government  so  goes 
the  community,  economically  speak¬ 
ing.  It  is  the  mainstay.  1  think  the  net 
biggest  employer  is  the  public  school 
system  and  then  you  get  into  some  of 
the  major  manufacturers  and  some  of 
the  hospitals.  But  State  government  is 
the  primary  employer,”  he  said. 

McGonegal  said  the  Post-Tribune 
also  publishes  a  monthly  called  The 
Statesman,  a  16-page  tabloid  insert 
which  focuses  on  state  government, 
state  personnel  changes  and  profiles. 

“Each  month  we  do  a  comprehen¬ 
sive  cover  story,  pick  an  issue  that  deals 
with  state  government  and  explore  that 
comprehensively,”  said  McGonegal. 

Carleton  West,  editor  of  the  State 
Journal  in  Frankfort,  Kentucky,  a  Dix 
Communications  paper,  said  coverage 
of  state  government  has  increased. 

In  addition  to  an  increase  in  legisla¬ 
tion  passed,  he  said  the  need  to  put 
into  perspective  how  it  affects  people 
economically  means  more  space  needs 
to  be  devoted  to  its  coverage. 

He  said  the  growing  amount  of 
“rules  and  regulations”  pertaining  to 


“We  have  a  two  reporter  capital  bureau,  which  is 
smaller  than  several  of  the  bureaus  maintained  by 
our  big  city  competitors,”  noted  Shaw. 


tor  of  the  Post-Tribune  in  Jefferson 
City,  Missouri,  said  covering  state  gov¬ 
ernment  is  seasonal,  with  increased 
coverage  when  lawmakers  are  in  ses¬ 
sion. 

“We’ve  had  a  few  scandals  in  the  re¬ 
cent  past  which  has  seemed  to  amplify 
the  volume  a  little  bit,  but  1  don’t  know 
if  [state  capital  coverage]  has  changed 
that  much.  Everybody  typically  watch¬ 
es  for  stories  of  interest  to  their  own 
region.  We  put  a  lot  of  our  focus  on 
those  things  which  are  going  to  impact 
people  in  central  Missouri,”  said  Mc¬ 
Gonegal. 

He  said  when  the  state  legislature  is 
out  of  session,  the  focus  turns  to  the 
various  state  agencies  and  departments 
—  the  permanent  bureaucracy. 

“The  major  agencies  are  based  here 
and  they’re  always  up  to  something  and 
then  of  course,  you’ve  got  the  elected 
officials,  the  auditor,  attorney  general, 
secretary  of  state,  treasurer,  there’s 


the  environment  and  the  education 
system  also  means  more  space  needs  to 
be  devoted  to  these  topics. 

He  said  that  while  one  reporter  is  as¬ 
signed  to  cover  state  government,  oth¬ 
er  reporters  are  responsible  for  particu¬ 
lar  issues  that  may  be  the  subject  of  a 
bill  or  regulated  by  a  state  agency. 

West  relies  on  the  Associated  Press 
to  supplement  coverage. 

Robert  Dean,  managing  editor  of 
the  Santa  Fe  New  Mexican,  said  that 
while  there’s  been  an  increase  in  state- 
house  coverage,  it  has  not  been  a  dra¬ 
matic  hike. 

He  said  two  reporters  cover  state 
government  on  a  year-round  basis  and 
a  third  is  added  during  the  legislative 
session. 

“During  the  legislative  session  we 
devote  a  full-page  of  coverage  to  the 
legislature  for  anything  that  doesn’t  ap¬ 
pear  on  Page  One,”  Dean  said.  “At 
times,  when  the  legislature  is  not  in 


session,  state  government  news  be¬ 
comes  part  of  the  local  news  mix.” 

Pol  got  me  fired, 
ex-editor  claims 

A  FORMER  WEST  Virginia  weekly 
newspaper  editor  alleges  he  was  fired  af¬ 
ter  a  politician’s  son  tried  to  kill  stories 
about  his  dad. 

Greg  Collard,  former  managing  edi¬ 
tor  of  the  Lincoln  County  Journal,  filed 
suit  Sept.  6  ,  ^  nst  the  paper’s  parent 
company.  Smith  Newspapers  Inc.  of 
Fort  Payne,  Ala. 

The  suit  says  Collard  was  canned  be¬ 
cause  he  continued  to  write  stories  link¬ 
ing  Wylie  Stowers,  chairman  of  the  Lin¬ 
coln  County  Democratic  organization, 
to  a  disputed  school  consolidation  plan. 

The  federal  suit  alleges  that  Stowers’ 
son,  Lyle,  told  Journal  publisher  Ruth 
Adkins  “we’re  not  going  to  take  this 
anymore”  and  that  other  family  mem¬ 
bers  suggested  Adkins  discipline  or  fire 
Collard. 

The  suit  seeks  reinstatement  with 
back  pay  and  other  compensation. 

David  Smith,  president  of  Smith 
Newspapers,  declined  to  comment. 

Parade  editor 
to  teach  course 

WALTER  ANDERSON,  EDITOR  of 
Parade  Magazine,  will  teach  a  seven- 
week  course  this  fall  at  the  New  School 
for  Social  Research  in  New  York  City. 

An  announcement  from  the  New 
School  said  that  Anderson’s  “Confi¬ 
dence  Course”  will  “explore  the  nature 
of  self-doubt,  anxiety,  risk-taking  and 
courage,”  as  well  as  listening  skills  and 
how  to  give  and  receive  criticism. 

In  addition  to  his  editing  responsibil¬ 
ities  for  Parade,  Anderson  is  the  author 
of  two  books,  “Courage  Is  A  Three-Let¬ 
ter  Word,”  and  “The  Greatest  Risk  of 
All.” 

Sports  tab  debuts 

THE  FAYETTEVILLE  OBSERVER- 
Times  in  North  Carolina,  on  Sept.  15 
launched  SportsPlus,  a  weekly  sports 
tabloid.  It  hits  newsstands  Thursdays 
mornings  and  sells  for  500,  or  by  sub¬ 
scription. 

SportsPlus  covers  college  and  profes¬ 
sional  football,  basketball  and  baseball, 
plus  tennis  golf  and  outdoor  recreation. 
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One  Of  Our  Big  Positives 
IS  A  NEGATIVE. 


If  you  use  35mm  negative  film  as  your  primary  medium,  you’ll  be  glad  to  know  Coolscan'” 
handles  both  positives  and  negatives  beautifully  —  whether  you’re  using  a  Mac  or  a  PC. 

Just  insert  a  35mm  slide  or  negative  filmstrip.  Select  a  true  resolution  up  to  2700  dpi.  And 
the  scanner  (which,  by  the  way,  fits  into  most  half-height  disk  drive  bays)  does  the  rest. 

You’ll  be  positively  thrilled  about  the  price  of  Coolscan,  too.  just  $2300.”^  A  compact,  light¬ 
weight,  external  model  is  also  available  for  just  $2600.* 

Coolscan.  Positively  the  best  value  in  desktop  film  scanners.  For  the  location  of  your  nearest 
Nikon  Coolscan  dealer,  or  for  a  free  brochure,  call  1-800-52-NIKON  or  (516)  547-4355. 
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Little  known 
tribute  to 
Civil  War 
correspondents 

War  Correspondents  Arch  in  Western  Maryland 
is  one  of  the  most  curious  and  least  known 
monuments  in  the  United  States 


by  W.  Dale  Nelson 

“THIS  IS  A  memorial  to  people  who 
went  to  war  not  to  fight  but  to  write 
about  it,”  the  father  was  telling  his 
small  children. 

The  remark,  overheard  on  a  West¬ 
ern  Maryland  hilltop,  neatly  summed 
up  one  of  America’s  most  curious  and 
least  known  monuments. 

The  War  Correspondents  Arch  at 
the  summit  of  Crampton’s  Gap  is  not 
likely  to  win  any  architectural  honors. 

It  has  been  repeatedly  vandalized 
over  its  nearly  100  years. 

It  is  decidedly  off  the  beaten  track. 

The  135-acre  state  park  surrounding 
it  has  been  virtually  shut  down  in  re¬ 
cent  years  for  lack  of  funds. 

Still,  visitors  like  the  father  and  his 
children  continue  to  make  the  side  trip 
from  nearby  Antietam  National  Battle¬ 
field  to  see  the  50-foot-high,  four- 
arched  structure  of  purple  and  gray 
stone.  It  is  also  a  stop  for  hikers  on  the 
Appalachian  Trail,  which  cuts  through 
the  park. 

Meanwhile,  there  is  debate  about 
the  park’s  future.  Should  it  be  a  shrine 
to  the  pioneer  journalist  who  dreamed 
up  the  arch,  a  monument  to  corre¬ 
spondents  of  all  wars,  or  a  memorial  to 
the  Civil  War  skirmish  that  was  fought 
there? 

The  monument  was  erected  by 
George  Alfred  Townsend,  war  corre¬ 
spondent,  novelist  and  pioneer  Wash- 

Nelson  is  a  free-lance  writer. 
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ington  columnist.  He  dedicated  it  to 
“the  Army  correspondents  and  artists, 
1861-1865,  whose  toil  cheered  the 
camps,  thrilled  the  fire¬ 
side,  educated  provinces  of 
rustics  into  a  bright  nation 
of  readers  and  gave  incen¬ 
tive  to  narrate  distant  wars 
and  explore  dark  lands.” 

In  its  glory  days,  the 
arch  was  the  centerpiece 
of  a  baronial  estate  built 
by  Townsend  after  he 
came  upon  the  site  on  a 
buggy  ride  while  doing  re¬ 
search  for  one  of  his  nov¬ 
els,  Katy  of  Catoctin. 

As  the  novel  opens,  its 
young  hero  stands  on  the 
spot  and  thinks,  “What 
would  I  do  if  all  this  was 
mine?  My  castle  1  would 
put  on  the  South  Moun¬ 
tain,  right  here  where  I 
stand.” 

Townsend  stopped  short 
of  a  castle,  but  bought  105 
acres  and  built,  by  most 
accounts,  nine  buildings 
on  them. 

In  1904,  he  deeded  the 
monument  and  the  trapezium-shaped 
fifth  of  an  acre  on  which  it  stands  to 
the  federal  government.  The  National 
Park  Service  now  maintains  it. 

After  Townsend’s  death  in  1914,  the 
surrounding  land  and  buildings  were 
sold  for  $9,500  and  suffered  looting 
and  decay.  They  passed  through  sever¬ 


al  hands  before  being  sold  in  1938  for 
$600  in  back  taxes. 

In  the  late  1940’s,  nine  historically- 
minded  residents  of  Frederick  County, 
Md.,  bought  the  property  for  $3,500 
and  sold  it  to  the  state  for  $10. 

It  was  deeded  to  Maryland  on  the 
condition  it  be  maintained  as  a  memo¬ 
rial  to  Townsend.  The  Division  of 
Forests  and  Parks  restored  three  of  the 
buildings,  marked  the  ruins  of  others, 
and  maintained  a  museum  and  self- 
guiding  trail  until  the  park  was  closed 
in  a  budget  crunch  four  years  ago. 

But  the  gap  was  also  the  site  of  a  sig¬ 
nificant  Civil  War  engagement  in  the 
fall  of  1862.  Confederates  atop  the 
ridge  held  off  a  Union  attack  from  the 
Middletown  Valley  to  the  east,  allow¬ 
ing  Stonewall  Jackson  time  to  capture 
Harper’s  Ferry  and  strengthening  the 
South’s  position  for  the  coming  Battle 
of  Antietam  or  Sharpsburg. 

Timothy  Reese,  a  former  volunteer 
historian  with  the  National  Park  Ser¬ 


vice  who  lives  in  nearby  Burkittsville, 
wants  the  federal  agency  to  take  the 
park  over  and  develop  it  as  a  battlefield 
site. 

This  was  apparently  Townsend’s 
original  plan,  before  he  thought  of  the 
Correspondents  Arch.  He  talked  of  a 
“contemplation  pike”  for  horse-drawn 
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carriages,  running  along  the  ridge  of 
South  Mountain  to  Turner’s  Gap,  the 
scene  of  another  prelude  to  Antietam. 
The  plan  was  thwarted  when  his  rural 
neighbors,  resentful  of  his  lavish 
lifestyle,  refused  right  of  way. 

“1  frankly  think  the  state  is  wasting 
a  site,”  said  Reese,  who  is  writing  a 
book  about  Crampton’s  Gap.  “It  right¬ 
ly  should  go  into  federal  hands,  who 
have  a  far  better  idea  of  what  to  do 
with  it.” 

However,  Susan  Moore,  superinten¬ 
dent  of  Antietam  National  Battlefield, 
said,  “The  budget  being  what  it  is,  we 
would  not  be  in  a  position  to  wish  it 
transferred  to  us.” 

For  Maryland,  Rick  Barton,  director 
of  the  state  forest  and  parks  division, 
said,  “That’s  a  great  place,  and  we 
should  not  give  it  away.  As  for  any  seri¬ 
ous  move  to  change  the  focus  away 
from  what  the  theme  of  the  park  is  to 
the  Civil  War,  1  don’t  think  that  would 
be  right.” 

The  Society  of  Professional  Journal¬ 
ists  has  marked  the  arch  as  a  national 
historic  site  in  journalism  and  there 
was  one  plan,  long  since  abandoned, 
to  make  it  the  site  of  a  Journalism  Hall 
of  Fame. 

At  a  ceremony  rededicating  the  arch 
in  1946,  plans  were  announced  to  in¬ 
stall  plaques  honoring  Richard  Hard¬ 
ing  Davis,  Ernie  Pyle  and  other  corre¬ 
spondents  of  later  wars. 

Planners  envisioned  a  modernistic 
structure  including  a  cyclorama  and  a 
huge  globe  on  which  countries  with  a 
free  press  would  be  illuminated. 

Writing  for  the  Maryland  Tourist 
Development  Association,  Mary 
Carter-Roberts  called  the  site  “ideal . . . 
for  this  purpose”  and  asked,  “What 
could  be  more  right?” 

A  reviewing  authority  of  the  Na¬ 
tional  Park  Service,  however,  failed  to 
approve  addition  of  the  names  and  the 
estimated  $450,000  cost  of  the  project 
was  never  raised. 

“1  am  glad  there  was  no  money  that 
came  forth  because  it  was  really  a  very 
ugly  building,  1  thought,”  said 
Townsend’s  great-granddaughter, 
Dorothy  Rasmussen  of  San  Luis  Obis¬ 
po,  Calif. 

“It  would  be  very  unusual  to  have  a 
hall  of  fame  located  in  a  kind  of  re¬ 
mote,  inaccessible  place  like  that,” 
added  Barton.  “It  wouldn’t  get  the  at¬ 
tention  from  the  public  that  it  ought 
to.” 

The  park’s  museum  was  open  on 
weekends  this  summer,  with  a  volun¬ 
teer  staff,  and  a  committee  is  seeking 
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ways  to  get  rest  rooms  and  other  facili¬ 
ties  open  by  next  summer. 

“We  want  to  restore  complete  ser¬ 
vice  to  the  park,  but  we  are  still  falling 
short,”  said  Dan  Spedden,  superinten¬ 
dent  of  the  South  Mountain  Recre¬ 
ation  Area. 

Many  visitors  have  been  confused  by 
the  park’s  name.  It  is  reached  by  the 
Gapland  Road,  running  eastward  up 
Crampton’s  Gap  from  the  community 
of  Gapland,  but  it  is  called  Gathland 
State  Park. 

This  is  because  Townsend  wrote  un¬ 
der  the  pseudonym,  “Gath,”  devised  by 


adding  an  “h”  to  his  initials.  The  name 
also  echos  David’s  lament  on  the 
death  of  King  Saul  in  battle:  “Tell  it 
not  in  Gath,  publish  it  not  in  the 
streets  of  Askelon.” 

Some  have  speculated  that 
Townsend  saw  the  words  in  II  Samuel 
1 :20  as  a  call  for  censorship  of  war  cor¬ 
respondence.  This  is  doubtful,  al¬ 
though  David  did  have  the  messenger 
who  brought  the  news  put  to  death. 

The  face  of  the  monument  bears  the 
simple  legend  “War  Correspondents” 


(See  Tribute  on  page  47) 


excerpted  from  Parade. 

Editorial  that  provokes,  informs,  entertains  and  most  importantly, 
involves  the  reader.  Writers  who  are  prominent  authors,  journalists 
and  public  figures— everyone  from  James  Michener  to  Kurt  Vonnegut, 
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Refocused  Mission 

For  APME 

Incoming  Associated  Press  Managing  Editors  president,  Larry 
Beaupre,  says  the  organization’s  essential  reason  for  existence 
is  the  AP  and  its  focus  should  be  on  that  wire  service 


by  Mark  Fitzgerald 

A  YEAR  AGO,  Associated  Press  Man¬ 
aging  Editors  was  searching  its  soul. 

At  its  60th  convention  this  week, 
however,  APME  will  be  rolling  up  its 
sleeves. 

“The  focus  is  much  more  clear  to 
us,”  APME’s  incoming  president  Larry 
Beaupre  said  in  an  interview  on  the 
eve  of  the  Oct.  12-15  convention  in 
Philadelphia. 

APME  comes  to  Philadelphia  after  a 
busy  year  that  saw  the  group  resolve 
two  important  issues  that  went  to  the 
core  of  its  very  reason  to  be. 

First,  APME  leadership  adopted  a 
new  ethics  code  that  is  expected  to  win 
easy  approval  in  a  membership  vote  at 
the  convention. 

The  new  code  replaces  one  APME 
has  had  since  1975. 


More  important,  though,  the  one- 
page  ethics  code  replaces  a  stricter  and 
more  detailed  proposal  that  proved  too 
controversial  for  adoption. 

Despite  a  campaign  that  criss¬ 
crossed  the  country  to  explain  the 
measure,  many  editors  remained  bitter¬ 
ly  opposed  to  it. 

While  much  attention  was  focused 
on  the  ethics  code,  however,  APME 
was  engaged  throughout  the  year  in 
another  important  debate  —  this  one 
about  its  very  identity. 

At  its  convention  last  year  in  Min¬ 
neapolis,  APME  formed  a  task  force  to 
examine  whether  there  was  even  a 
need  for  APME  anymore. 

The  group  concluded  that  APME 
still  matters,  but  that  it  must  concen¬ 
trate  on  its  traditional  mission:  Being 
the  industry  watchdog  of  the  Associat¬ 
ed  Press. 


That  mission  perfectly  suits  APME’s 
incoming  president. 

“The  essential  reason  for  our  exis¬ 
tence  is  the  Associated  Press.  To  the 
extent  there  is  one  mission,  our  focus 
should  be  on  that  wire  service,” 
Beaupre  said. 

It  is  a  task  more  important  than 
ever,  Beaupre  contends,  now  that  AP 
is  the  one  virtually  unchallenged  full- 
service  wire. 

“1  think  it  was  [AP  president]  Lou 
Boccardi  who  told  me  there  are  only 
six  daily  newspapers  that  do  not  sub¬ 
scribe  to  AP,”  Beaupre  said.  “Watch¬ 
dogging  the  AP  —  which  is  a  powerful 
institution  —  is  very  important. 

“This  will  not  be  something  new  to 
me,”  Beaupre  added. 

Indeed,  Lawrence  K.  Beaupre,  vice 
president  and  editor  of  the  Cincinnati 
Enquirer,  may  have  set  the  tone  for  his 
presidency  in  the  current  issue  of  the 
APME  News  when  he  declared,  “1 
don’t  have  any  highfalutin  goal  beyond 
[being  AP’s  watchdog).  1  don’t  see  any 
need  for  APME  to  go  beyond  that  es¬ 
sential  role  of  how  we  can  improve  ser¬ 
vice.” 

For  Beaupre  that  means  APME  will 
get  back  to  basics. 

“1  have  always  believed  we  are  a  shirt 
sleeves  organization  that  works  hard 
on  practical  issues,”  he  said  in  an  inter¬ 
view. 

For  instance,  an  immediate  priority 
for  Beaupre  will  be  pushing  for  more 
improvements  in  AP’s  coverage  from 
state  bureaus. 

“There  is  virtually  no  alternative  to 
[AP’s]  state  bureaus  out  there,”  said 
Beaupre. 

AP  state  bureau  coverage,  he  said, 
needs  to  improve  in  quality  and  vol¬ 
ume. 

An  even  more  immediate  change 
will  be  noticeable  to  convention-goers 
in  Philadelphia. 


Thanks 
to  our 
Sponsors 

The  National 
Association  of  Black 
Journalists  acknowl¬ 
edges  and  thanks 
the  following  sponsors 
of  the  NABJ  mini¬ 
convention  events 
during  Unity  ’94 

National  Association 
of  Black  Journalists 
11600  Sunrise  Valley  Dr., 
Reston,  VA  22091 
(703)  648-1270 


Atlanta  Committee  for 
the  Olympic  Games 
American  Society  of 
Newspaper  Editors 
Anheuser  Busch 
Bantam  Books 
Barbados  Tourism 
Board 

Akron  Beacon  Journal 
BellSouth 

The  Bureau  of  National 
Affairs,  Inc. 

BET  Holdings  (BET 
News,  BET  Networks, 
Emerge  and  YSB) 
Cable  News  Network 
(CNN) 

Capital  Cities/ ABC,  Inc. 
Cox  Enterprises,  Inc. 
Dow  Jones  Inc. 
Essence  Magazine 
General  Motors 
Philip  L.  Graham  Fund 


Knight-Ridder  Inc. 
MCI 

Money  Magazine 
Newhouse  Newspapers 
Newsday 

Newspaper  Association 
of  America 
New  World 
Communications 
Nike 

Philadelphia  Daily 
News 

Philadelphia  Inquirer 
Reebok  International 
San  Jose  Mercury  News 
Sara  Lee  Corporation 
Saturn  Corporation 
The  Sporting  News 
Toyota 

WAGA-TV,  Atlanta 
The  Washington  Post 
WXIA-TV,  Atlanta 


Kellogg  Foundation 
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“I  have  always  believed  we  are  a 
shirt  sleeves  organization  that  works 
hard  on  practical  issues.” 

—  Larry  Beaupre,  incoming  APME 
president 


“We  need  to  make  sure  our  conven¬ 
tions  are  as  useful  and  practical  as  they 
can  be,”  he  said. 

“Our  secondary  mission  has  always 
been  to  assist  editors  in  developing 
their  skills.  At  the  annual  convention 
there  will  be  a  lot  of  good  things  for 
editors.  And  not  just  editors,  but  also 
the  wire  editors,  the  picture  editors 
and  others,”  Beaupre  said. 

And  while  Beaupre  maintains  he 
has  no  “highfalutin  goal”  for  the  orga¬ 
nization,  he  will  be  using  APME  as  a 
bully  pulpit  on  one  important  issue. 

“For  the  good  of  the  profession,  we 
should  be  looking  at  salaries  .  .  .  and 
how  they  are  viewed  competitively,” 
Beaupre  said. 

The  Enquirer  editor  said  he  worries 
that  newspapering  is  losing  the  best 
and  the  brightest  because  they  believe 
it  is  an  underpaid  profession. 

“There  are  some  false  ideas  out 
there,”  Beaupre  said  —  adding  that  the 
industry’s  ubiquitous  salary  surveys 
don’t  help. 

“Surveys  have  been  done  but  what 
they  lack  is  context,”  he  said.  “We 
don’t  necessary  make  a  distinction  be¬ 
tween  papers  in  large  markets  and 
those  in  smaller  markets.  These  sur¬ 
veys  tend  to  blow  over  these  distinc¬ 
tions.” 

Perceptions  about  low  salaries  are 
hurting  recruitment  across  the  board, 
Beaupre  said. 
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“Many  of  us  are  frustrated  because 
we  don’t  see  perhaps  as  many  minori¬ 
ties  out  there  beating  down  the  doors 
to  journalism  as  we  would  like,”  he 
said. 

“But  1  don’t  think  it  affects  just  mi¬ 
norities,”  Beaupre  added.  “There  are 
an  awful  lot  of  bright  people  out  there 
choosing  careers  outside  of  news¬ 
papers.” 

Beaupre  himself,  however,  can  take 
credit  for  a  bright  young  person  in 
journalism:  His  daughter  Becky,  21,  has 
begun  work  as  a  reporter  at  the  Times- 
Union  in  Rochester,  N.Y. 

That  is  where  Beaupre  began  his 
own  journalism  career  as  a  reporter  in  I 
1968. 

In  1984,  he  was  named  executive  ed¬ 
itor  for  Gannett  Suburban  Newspapers 
in  White  Plains,  N.Y.  Beaupre  was 
named  vice  president  and  editor  of  the 
Enquirer  in  1992. 

Mitchell  tops  in 
network  visibility 

NBC’S  ANDREA  MITCHELL  is  the 
most  visible  TV  news  correspondent  of 
them  all  and  the  first  woman  to  head 
the  pack  of  broadcast  newshounds,  ac¬ 
cording  to  Joe  Foote,  dean  of  the  Col¬ 
lege  of  Mass  Communication  and  Me¬ 
dia  Arts  at  Southern  Illinois  University 
at  Carbondale. 

Foote’s  report  rated  the  visibility  of 
172  journalists,  excluding  anchors, 
based  on  the  number  of  stories  they  re¬ 
ported  on  the  three  network  evening 
news  broadcasts  last  year. 

After  steadily  climbing  the  rankings, 
Mitchell  ended  the  four-year  reign  of 
John  Cochran,  who  switched  from 
NBC  to  ABC  earlier  this  year. 

Women  took  three  of  the  top  five  vis¬ 
ibility  ratings,  an  “unprecedented” 
number,  Foote  said. 

He  found  women  made  up  about 
24%  of  national  evening  news  corps 
and  filed  25%  of  the  7,469  reports 
broadcast  last  year. 

Following  Mitchell  were  ABC’s  Brit 
Hume,  NBC’s  Bob  Hager,  CBS’s  Rita 
Braver  and  NBC’s  Lisa  Myers. 

Based  on  Vanderbilt  University’s  in¬ 
dex  and  abstracts  of  TV  news,  Foote’s 
survey  found  the  visibility  of  minority 
journalists  has  soared  60%  in  three 
years,  as  minorities  filed  773  reports  last 
year,  compared  with  455  stories  in  1990. 

The  most  visible  minority  journalist 
was  CBS’s  Vicki  Mabrey,  who  ranked 
16th  overall. 
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More  Blue  Collar 
Than  Blue  Blood 


Incoming  SNPA  president,  Gene  McDavid  ,  began  his  lifetime 
in  newspapers  by  sweeping  the  stereotype  room  floor 
in  his  family’s  Mississippi  weekly  at  age  five 


by  Qeorge  Qarneau 

GENE  MCDAVID  COMES  from  a 
newspaper  family,  but  even  though  he 
got  his  first  paper  from  his  dad,  he’s  no 
scion  born  into  a  fortune  built  by  his 
forbears. 

McDavid’s  background  is  a  lot  more 
blue  collar  than  blue  blood  —  despite 
being  president  of  the  Houston  ChroU' 
icle,  the  nation’s  15th  largest  daily. 

His  is  an  old  fashioned  American 
story  of  upward  mobility  based  on 
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sweat  and  commitment  —  from  sweep¬ 
ing  the  stereotype  room  floor  in  his 
family’s  Mississippi  weekly  at  age  five, 
to  buying  his  dad’s  weekly  “for  $500 
down  and  forever  to  pay”  at  age  19,  to 
working  his  way  through  college  at  a 
Houston  Chronicle  Linotype  machine 
setting  hot  lead  into  type. 

Not  exactly  the  background  you’d 
expect  of  a  president  of  the  Southern 
Newspaper  Publishers  Association,  a 
group  whose  traditions  tend  toward 
country  club  society. 

“There’s  a  real  pleasure  I’m  getting 
out  of  this,”  he  said  of  his  ascension  to 
the  SNPA  presidency  after  being  active 
in  the  group  nearly  30  years. 

“It’s  such  an  intimate  business,”  he 
said.  “Being  part  of  a  newspaper  fami¬ 
ly,  or  a  group  like  SNPA,  I  can’t  think 
of  a  better  way  to  serve  the  industry 
and  have  more  fun  doing  it.” 

For  George  E.  McDavid,  who  has  al¬ 
ways  been  called  Gene,  taking  the  gav¬ 
el  at  SNPA’s  91st  annual  convention 
Oct  9-12  at  the  Greenbriar  in  White 
Sulphur  Springs,  W.  Va.,  will  be  like 
manifest  destiny.  This,  after  all,  is  a 
man  who  attended  his  first  newspaper 
convention,  the  Mississippi  Press  As¬ 
sociation,  at  age  three. 

To  give  an  idea  how  deep  his  roots 
go,  McDavid  recounted  sitting  at  an 
SNPA  leadership  meeting  last  year  and 
looking  around  the  table  at  nine  peo¬ 
ple  whose  fathers  he  knew,  six  whose 
grandfathers  he  knew. 

“I’ve  been  around  the  business  a 
long  time,”  McDavid,  64,  said  with 
characteristic  Southern  understate¬ 
ment. 

Among  SNPA’s  420  daily  newspaper 
members,  and  nearly  100  associate 
members,  mainly  newspaper  suppliers, 
many  of  the  bonds  are  long  and  per¬ 
sonal. 

While  increasingly  focusing  on  busi¬ 
ness  issues  in  recent  years,  the  annual 


convention  still  retains  an  atmosphere 
conducive  to  building  relationships, 
McDavid  said. 

He  promised  not  to  start  any  revolu¬ 
tion  at  SNPA’s  smoothly  running  At¬ 
lanta  headquarters. 

“The  last  thing  SNPA  needs  is  for  a 
kid  from  Mississippi  and  Texas  to  tell 
these  people  how  to  change,”  he  said. 

McDavid’s  life  is  steeped  in  newspa¬ 
per  culture  and  tradition  —  though 
not  as  deeply  as  O.C.  McDavid,  the 
83-year-old  former  Mississippi  weekly 
editor  and  publisher  and  retired  editor 
emeritus  of  the  Jackson  Daily  News. 

“1  always  said  my  dad  was  the  best 
working  newspaper  man  Mississippi 
ever  produced,  and  I  still  believe  that,” 
Gene  McDavid  said  with  evident  pride 
and  affection. 

When  he  sold  the  weekly  Wilk 
Amite  Record  in  Gloster,  Miss.,  in  1958 
after  owning  it  nine  years,  and  moved 
to  Houston  to  attend  college  during 
the  day  and  run  a  Linotype  at  the 
Chronicle  at  night,  he  had  no  idea  his 
experience  on  weeklies  would  apply,  he 
said.  But  it  did  and  still  does.  The 
knowledge  of  how  the  pieces  of  a 
newspaper  fit  together,  and  how  a 
newspaper  fits  into  a  community, 
alongside  banks  and  schools,  applies 
even  at  the  Chronicle. 

“It  was  bred  in  me  through  my  fa¬ 
ther  that  newspapers  are  a  public  insti¬ 
tution,”  McDavid  said.  “I  know  some¬ 
times  there’s  a  line  people  draw,  but 
news  executives  would  be  well  served 
to  keep  in  mind  their  role  as  communi¬ 
ty  leaders.” 

His  activities  in  public  life  are  so  ex¬ 
tensive  that  one  wonders  when  he  has 
time  for  the  newspaper.  They  include 
the  board  of  the  National  American 
Red  Cross  and  the  Houston  chapter, 
the  University  of  Houston,  local  busi¬ 
ness  groups.  Boy  Scouts,  United  Way 
and  numerous  other  groups. 
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His  public  participation  follows  a 
pattern  set  by  his  bosses,  Chronicle 
chairman/publisher  Richard  J.V.  John¬ 
son,  and  Frank  Bennack,  chairman 
and  CEO  of  Hearst  Corp.,  the  Chronic 
cle’s  parent  company. 

When  it  comes  to  the  newspaper 
business,  McDavid  speaks  with  the  fer¬ 
vor  of  a  Baptist  preacher,  though  at  his 
local  Baptist  church  he  is  a  special  dea¬ 
con. 

Except  for  rising  newsprint  prices, 
he  said,  “my  outlook  on  the  business  is 
1,000%  positive.  Even  with  all  the  new 
and  perceived  competitors,  newspapers 
today  by  and  large  are  better  managed 
than  ever,  and  the  newspaper  business 
is  still  one  of  the  very  best  businesses 
to  be  in.” 

Newspapers  remain  “the  best  way 
for  merchants  to  move  merchandise, 
and  as  long  as  they  do  that  newspapers 
will  be  healthy,”  McDavid  said. 

Meanwhile,  newspapers  are  the 
fastest  and  most  efficient  way  to  com¬ 
municate  information  yet  devised,  and 
they  fulfill  the  watchdog  role  envi¬ 
sioned  in  the  Constitution  and  main¬ 
tain  higher  ethical  standards  than  any 
other  medium,  he  said. 

As  McDavid  sees  it,  the  biggest 
near-term  challenge  —  more  immedi¬ 
ate  and  more  real  than  the  threat  of 
computers  supplanting  newspapers  as 
carriers  of  consumer  information  —  is 
newsprint  price  increases. 

After  three  years  of  oversupply  cost 
newsprint  manufacturers  billions  of 
dollars  in  losses,  prices  are  on  the  up¬ 
swing.  Because  no  new  production  ca¬ 
pacity  is  coming  on  line,  tighter  sup¬ 
plies  are  likely  to  translate  into  higher 
prices  and  lower  profits  for  newspapers. 

“We’ve  got  to  fix  that,”  McDavid  de¬ 
clared,  “and  that  involves  partnerships 
with  suppliers.”  On  solution  he  sug¬ 
gested  is  tapping  into  fiber  sources 
around  the  world. 

Longer  term,  direct  mail  advertising 
has  grown  to  become  the  newspaper 
industry’s  “number  one  competitor,” 
McDavid  said. 

One  example  is  the  Chronicle, 
which  has  lost  many  advertisers  over 
the  years  to  direct  mail.  Today,  the 
city’s  dailies,  the  Chronicle  and  Hous¬ 
ton  Post,  account  for  less  than  one- 
third  of  a  $1.6  billion  local  ad  pie. 

“We  believe  by  and  large  our  cus¬ 
tomers  have  not  been  100%  served  by 
the  change,  and  we  can  get  that  busi¬ 
ness  back,”  he  said.  “We  believe  SNPA 
can  be  an  instrument  for  getting  us 
back  on  the  front  page  and  competing 


Qeorge  E.  “Qene”  McDavid 


for  this  business  we  should  have.” 

To  help  rally  a  newspaper  counterat¬ 
tack,  SNPA  is  planning  several  semi¬ 
nars  this  year  to  teach  newspapers  how 
to  market  and  sell  against  direct  mail. 

Also  under  his  tenure,  SNPA  will 
continue  to  tailor  workshops  and  semi¬ 
nars  to  the  needs  of  small  papers  “to 
make  sure  they  are  getting  some  bang 
for  their  buck,”  McDavid  said. 

But  not  for  a  timely  opportunity  at 
the  Chronicle  McDavid  might  be  in  the 
oil  business,  as  he  planned  after  taking 
his  business  degree  at  the  University  of 
Houston.  Then  a  night  Linotype  oper¬ 
ator  —  who  took  seven  years  to  finish 
college  while  supporting  a  family  — 
applied  for  a  supervisory  position,  and 
got  it. 

He  became  assistant  production  di¬ 
rector  in  1964  and  moved  up  the  lad¬ 
der  in  production  until  becoming  vice 
president  and  general  manager  in  1984 


and  president  in  1990. 

McDavid  and  his  wife  of  45  years, 
Betty,  have  two  grown  daughters. 

“The  openings  seemed  to  come  up 
at  exactly  the  right  time,”  he  said. 

Texas  paper  seeks 
to  find  top 
radio  station 

THE  FORT  WORTH  Star-Telegram  is 
running  a  contest  to  find  out,  of  all 
things,  the  most  popular  radio  station 
in  Arlington,  Texas. 

People  who  vote  for  of  their  favorite 
station  are  automatically  entered  in  a 
drawing  for  a  $1,000  gift  certificate  from 
Tandy  Corp.’s  Incredible  Universe  elec¬ 
tronics  stores,  co-sponsors  of  the  con¬ 
test. 

The  month-long  affair,  being  pro¬ 
moted  in  house  ads,  is  open  to  readers 
of  the  Star-Telegram’s  Arlington  edi¬ 
tion.  The  paper  plans  to  run  stories 
about  the  winning  station  and  award  it 
a  $12,000  full-page  ad  to  promote  itself. 

Why  is  the  newspaper  hyping  radio? 
It’s  pretty  much  a  gimmick  to  get  pub¬ 
licity  for  the  Star-Telegram’s  Arlington 
edition,  according  to  editor  Jim  Witt. 

“We’re  not  going  to  stick  our  head  in 
the  sand,”  he  said.  “We  know  people  lis¬ 
ten  to  the  radio.” 

Stuck  between  Dallas  and  Fort 
Worth,  Arlington  lacks  much  in  the 
way  of  its  own  media.  The  Star- 
Telegram’s  Arlington  edition  a  while 
back  remade  itself  as  the  city’s  home¬ 
town  paper  and  beefed  up  its  staff  to  40. 
In  seeking  Arlington’s  favorite  radio 
outlet  the  Star-Telegram  hopes  radio 
jocks  will  mention  the  newspaper  —  as 
often  as  possible  —  when  they  urge  lis¬ 
teners  to  vote. 
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Legal  Briefs 


Suit  over  column 
is  thrown  out 

THE  MICHIGAN  COURT  of  Appeals 
has  thrown  out  a  libel  suit  against  the 
Detroit  News  on  the  grounds  that  the 
disputed  editorial  page  was  satire  pro¬ 
tected  by  the  First  Amendment. 

In  his  suit,  Roger  Garvelink,  superin¬ 
tendent  of  the  Birmingham  school  sys¬ 
tem  from  1978  to  1990,  claimed  he  was 
defamed  in  a  1989  editorial  column  in¬ 
cluding  a  fictional  interview.  It  was 
headlined  “Supt.  Roger  Gravelhead.” 

The  editorial  appeared  soon  after 
Birmingham  voters  rejected  a  $65  mil¬ 
lion  tax  proposal.  Garvelink  oversaw  $7 
million  in  budget  cuts  after  the  election 
and  proposed  $5  million  more  the  next 
year. 

The  column  by  Chuck  Moss  quoted 
the  fictitious  Gravelhead  saying,  “We 
make  the  kids  hurt  and  the  parents 
howl.  It’s  our  duty  to  make  the  parents 
understand  that  we  professionals  know 
what’s  best  for  their  children.” 


The  appeals  court  said  the  interview 
was  written  in  a  humorous  tone  and  so 
obviously  fake  that  no  reader  could  rea¬ 
sonably  interpret  as  real. 

“The  column  contains  the  sort  of 
loose,  figurative  or  hyperbolic  language 
which  would  negate  the  impression  that 
the  writer  was  seriously  maintaining 
that  this  was  an  actual  interview,”  the 
court  said.  — AP 

Vt.  weekly  appeals 
privacy  case 

A  VERMONT  WEEKLY  has  asked  the 
state’s  highest  court  to  dismiss  an  inva¬ 
sion  of  privacy  suit  before  the  case  goes 
to  trial. 

A  high  school  student  sued  the  Her¬ 
ald  for  reporting  that  a  play  he  was  to 
perform  in  was  canceled  on  opening 
night  because  he  had  “an  academic 
problem.” 

Windsor  County  Superior  Court 
Judge  John  Meaker  denied  the  Herald’s 
motion  to  dismiss  the  case  but,  in  a 
highly  unusual  move,  allowed  the  paper 
to  seek  an  interlocutory  appeal  before 
the  Vermont  Supreme  Court.  Usually 
you  have  to  lose  a  case  at  trial  before 
you  can  appeal. 

The  Herald  argued  that  state  law  fails 
to  specify  what  constitutes  unreason¬ 
able  publication  of  private  facts. 

Attorneys  said  that  if  the  court  ac¬ 
cepts  the  case,  its  decision  could  clarify 
state  privacy  law. 

The  suit  was  filed  last  year  by  a 
Whitcomb  High  School  student  in  re¬ 
sponse  to  the  Herald’s  story  about  a  play 
being  canceled  on  opening  night  in  De¬ 
cember  1992.  Headlined,  “Audience 
Asks:  Romeo,  Where  Art  Thou,  Any¬ 
how?,”  the  account  quoted  school  offi¬ 
cials  who  said  the  play  was  called  off  be¬ 
cause  the  student  had  “an  academic 
problem.” 

The  student  argued  that  though  the 
story  was  true  it  invaded  his  right  to 
privacy  because  school  grades  are  con¬ 
fidential  under  federal  law.  He  sued  the 
school  system  under  the  Buckley  Act 
and  accepted  money  in  a  settlement  out 
of  court.  The  Herald  denied  invading 
the  student’s  privacy  and  said  many 
people  in  the  community,  including  the 
audience,  knew  the  student’s  name  and 
that  the  play  was  cancelled  because  low 
grades  made  him  ineligible. 
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Racial  trial  open 

A  FEDERAL  JUDGE,  siding  with  the 
media,  has  ruled  that  a  potentially  ex¬ 
plosive  trial  should  remain  open  to  the 
public. 

U.S.  District  Judge  David  G.  Trager 
ruled  against  prosecutors  and  defense 
attorneys  who  called  for  a  closed  trial  of 
Lemrick  Nelson. 

Nelson  is  on  trial  for  violating  the 
civil  rights  of  Jewish  scholar  Yankel 
Rosenbaum,  who  was  stabbed  to  death 
during  race  riots. 

Even  if  Nelson  is  tried  as  as  a  juve¬ 
nile,  which  he  was  at  the  time  of  the 
killing,  the  trial  will  be  be  open,  Trager 
ruled. 

New  York  Times  lawyer  Adam  Lip- 
tak,  on  behalf  of  the  Times  and  Daily 
News,  said  federal  law  “presumed”  all 
trials  to  be  open.  He  quoted  an  appeals 
court  opinion  saying  that  an  open  trial 
could  have  “significant  community 
therapeutic  value  because  it  provides  an 
outlet  for  community  concerns,  hostili¬ 
ty  and  emotion.” 

Supported  by  defense  attorneys.  As¬ 
sistant  U.S.  Attorney  Alan  Vinegrad  ar¬ 
gued  for  a  closed  trial  on  the  grounds 
that  the  case  could  “well  go  beyond  the 
information  that  is  generally  gleaned  in 
a  criminal  case.” 

But  Trager  said  that  closed  trials  risk 
offending  the  First  Amendment  and 
that  nothing  in  the  case  justified  a 
“blanket  exclusion”  of  the  public. 

“In  light  of  the  fact  that  this  case  has 
had  enormous  publicity,  most  of  the  ar¬ 
guments  that  one  would  normally  hear 
for  closure  strike  me  as  not  being  very 
relevant  here,”  he  said. 

Rosenbaum,  a  29-year-old  Hasidic 
scholar  from  Australia,  was  stabbed  to 
death  in  August  1991  by  a  mob  of  black 
people  during  racial  riots  that  broke  out 
after  a  car  full  of  Jews  ran  off  the  road 
and  killed  a  black  boy.  Nelson,  then  16, 
was  charged  in  the  killing  but  found  not 
guilty  by  a  state  court  jury.  Under  con¬ 
tinuing  pressure  from  Jewish  groups, 
federal  prosecutors  decided  to  try  him 
on  federal  civil  rights  charges. 

Trager  has  also  been  asked  to  decide 
whether  Nelson  should  be  tried  as  an 
adult  or  juvenile.  Federal  law  defines  ju¬ 
veniles  as  under  18;  the  limit  is  16  un¬ 
der  state  law.  Defense  lawyers  have 
asked  Trager  to  withdraw  from  the  case 
because  of  ties  to  Jewish  leaders.  — AP 
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November  1-3,  Hyatt  Regency  La  Jolla,  San  Diego,  California 


The  Media  Alliances  Cenference 


Introduction  and  Market  Overview 
John  F.  Kelsey,  ill,  President.  The  Kelsey  Group 

Fred  Larson,  Vice  President  &  General  Manager,  New  Business  Ventures,  Prodigy  Services 
Ferdinand  Teubner,  Publisher.  Editor  &  Publisher 

Keynote: 

Jeffrey  Killeen,  President  and  Chief  Executive  Officer,  Telesis/Times 
(A  Joint  Venture  of  the  Los  Angeles  Times  and  Pacific  Telesis  Electronic 
Publishing  Services) 

Expert  Industry  Perspectives:  Can  companies  put  aside  their 
individual  interests  for  the  benefit  of  the  alliance? 

Christopher  Dixon,  Media  Analyst.  Paine  Webber 

Scott  Donaton,  Editor.  Interxtive  Media  &  Marketing.  Adverlisirtg  Age 

Mark  Fitzgerald,  Midwest  Editor,  Editor  &  Publisher 

Andy  Sutcliffe,  President,  Tele-Publishing  Inc. 

Info  on  the  Go:  Have  Alliances,  Will  Travel 
Stan  Brannan,  President.  Brite  Voice  Systems 
Dr.  Scott  Lewis,  President  and  CEO.  The  Fourth  Communications  Network.  Inc. 

Phillip  Wolf,  Chairman.  Independent  Travel  Technology  Association 


Ross  Glatzer,  President.  Prodigy  Services  Company 

The  View  from  The  Daily  Planet:  Can  alliances  help  protect 
the  local  franchise? 

Jack  Butcher,  Publisher,  The  Tampa  Tribune 
Joe  Hladky,  President  &  Publisher,  Gazette  Co. 

Fredrick  G.  Manuel,  Publisher.  Heritage  Newspapers 

Michael  Silver,  Vice  President/Editorial  &  Development.  Tribune  Media  Services 

Marsha  A.  Stoltman,  General  Manager.  Interactive  Newspapers.  Inc. 


There's  No  Place  Like  Home:  Are  there  dollars  in  the  den  or 
just  change  under  the  cushions? 

Ted  Laonsls,  President.  America  Online  Services  Company 
Garrltt  Schippar,  President.  Philips  Home  Services  International 
Steve  Tomlin,  Vice  President/General  Manager.  Interactive  Services.  QVC 
Bob  Townsend,  President.  Bell  Atlantic  Interactive  Multimedia  Services 

The  Workplace  Desktop:  Will  new  technologies  force 
alliances? 

David  Brown,  Chairman,  Telescan.  Inc. 

Peggy  Lanier,  General  Manager.  MediaShare 

Barry  Schwartz,  General  Manager.  Information  Services.  BellCore 

Robert  LIppIncott,  Vice  President  Content  &  Publishing  Services.  Ziff-Davis  Interactive 

Case  Studies:  Are  these  new  ventures  models  for  success? 

Fred  Larson,  Vice  President  &  General  Manager.  New  Business  Ventures.  Prodigy 
Chip  Parry,  Vice  President  New  Business  Development,  Los  Angeles  Times 
Tom  Thompson,  Manager.  US  WEST  MRG 

Gaylord  Whiting,  Vice  President.  Finance  &  Strategic  Planning.  Rocky  Mountain  News 


Keynote: 

James  N.  Rosse,  President  and  Chief  Executive  Officer.  Freedom  Communications.  Inc. 

Yellow  Pages:  How  will  alliances  create  new  products  to 
regenerate  double-digit  growth? 

Robert  C.  Graham,  President.  Bell  Atlantic  Directory  Services 
James  C.  Logan,  Jr.,  President.  Yellow  Pages  Publishers  Association 
Earl  B.  Mix,  Jr.,  Presidenl/Chairman  of  the  Board.  Centennial  Media  Corp. 

Matthew  J.  Stover,  President  and  CEO.  NYNEX  Information  Resources  Company 
James  A.  D'Arcangelo,  General  Manager.  Yellow  Pages  Services.  Kelsey  Group 

Entertainment:  Will  this  be  the  ‘^how  of  Shows”  for  alliances? 
Jonathan  Bulkeley,  General  Manager  -  Media  &  Entertainment,  America  Online 
Thomas  B.  McGrath,  Executive  Vice  President.  Viacom  Entertainment  Group 
Curtis  VIebranz,  President.  Time  Inc.  Multimedia 
Mark  Walsh,  President,  GEnie 


The  complete  cost  of  the  conference  is  $895. 

To  register  call  Natalie  Kaye,  609-921-7200.  Or  Fax  609-921-2112. 
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Unity  2000: 

What  Role  For 
Gay  Journalists? 


by  Mark  Fitzgerald 

WITH  PLANNING  UNDERWAY  for 
a  follow-up  in  the  year  2000  to  Unity 
’94,  gay  and  lesbian  journalists  are 
wrestling  with  the  question  of  where 
they  would  fit  in  the  second  joint  con¬ 
vention  of  minority  journalists. 

Unity  ’94  directors  have  recom¬ 
mended  holding  a  Unity  2000,  but  af¬ 
ter  much  discussion  they  decided  not 
to  decide  whether  the  National  Les¬ 
bian  and  Gay  Journalists  Association 
(NLGJA)  should  become  a  full  partner 
with  the  four  minority  groups:  the 
Asian  American  Journalists  Associa¬ 
tion,  National  Association  of  Black 
Journalists,  National  Association  of 
Hispanic  Journalists  and  Native  Amer¬ 
ican  Journalists  Association. 

At  the  recent  NLGJA  convention  in 
Minneapolis,  there  was  a  widespread 
misconception  among  members  that 
the  Unity  board  had  voted  not  to  in¬ 
vite  the  gay  and  lesbian  journalists 
groups  to  be  formal  partners  at  a  possi¬ 
ble  Unity  2000. 

However,  some  people  who  attended 
the  Unity  board  meeting  say  that  while 
the  issue  was  discussed  at  length,  in 
the  end  no  vote  was  taken. 


“In  essence,  what  it  amounted  to 
was  the  Unity  board  had  never  gotten 
a  formal,  written  request  from  NLGJA 
to  join  Unity,  so  there  was  nothing 
[the  board]  could  vote  on.  It  received  a 
lot  of  discussion  .  .  .  [but]  in  the  end 
everybody  realized  it  was  a  non-issue 
until  we  are  approached,”  said  Gordon 
Regguinti,  executive  director  of  the 
Native  American  Journalists  Associa¬ 
tion. 

In  any  case,  he  added,  “I  doubt  there 
would  have  been  a  consensus  one  way 
or  the  other.” 

Similarly,  there  appears  to  be  little 
consensus  among  NLGJA  members 
themselves  about  how  formal  a  role  the 
group  should  play  in  Unity. 

Several  lines  of  thought  developed 
among  NLGJA  members  at  a  so-called 
“Unity  Circle”  meeting  to  discuss  rela¬ 
tionships  among  and  between  the  eth¬ 
nic  minority  journalists  groups  and  gay 
and  lesbian  journalists  of  all  races  and 
ethnicity. 

Some,  believing  incorrectly  that 
they  had  been  spurned  by  the  four 
Unity  minority  associations,  wanted  to 
start  immediate  lobbying  to  be  includ¬ 
ed  as  a  formal  partner. 

But  many  others,  including  some  of 


the  group’s  most  vocal  members,  urged 
colleagues  to  go  slow. 

“I  think  we  should  take  a  longer 
view  and  ask  ourselves,  do  we  want  to 
be  partners  in  Unity  2000?  Do  we  de¬ 
serve  to  be  at  Unity  2000?”  NLGJA 
president  Leroy  Aarons  said. 

“I  don’t  think  we  should  make  a  big 
deal  about  it,”  added  Houston  Post 
columnist  Juan  Palomo. 

“We  were  there  [at  Unity  ’94]  in  a 
very  big  way,”  Palomo  said.  “We  got  a 
lot  of  good  press,  a  little  negative  press 
and  we  didn’t  have  to  do  half”  the  or¬ 
ganizing  work  the  four  minority  jour¬ 
nalists  groups  did. 

Indeed,  it  would  not  have  been  im¬ 
mediately  obvious  to  someone  at  Uni¬ 
ty  ’94  that  NLGJA  was  not  a  full  part¬ 
ner  in  the  convention. 

Gay  journalists  spoke  at  several  pan¬ 
els,  and  one  entire  seminar  was  devot¬ 
ed  to  the  interaction  of  gays  and  mi¬ 
nority  journalists  in  the  newsroom. 
NLGJA  had  a  booth  at  the  Unity  job 
fair  and  sponsored  a  reception  attend¬ 
ed  by  hundreds  of  convention-goers. 

“We  really  were  a  magnetic  force  at 
Unity,”  said  free-lance  writer  James 
Earl  Hardy. 

Best  of  all,  som.e  members  argued, 
NLGJA’s  presence  was  showcased  — 
but  the  group  was  not  required  to  get 
involved  in  the  tedious  work  of  orga¬ 
nizing  a  huge  convention. 

“I  loved  our  status  at  Unity  ’94,”  said 
Los  Angeles  Times  deputy  city  editor 
Alan  Acosta.  “I  thought  of  it  as  being 
‘special  observer’  status.  “It  doesn’t 
hurt  my  feelings  to  be  in  Unity  as  a 
member  of  NLGJA”  rather  than  a 
sponsoring  partner,  he  added. 

NLGJA  was  one  of  15  groups  — 
ranging  from  the  Society  of  Profession¬ 
al  Journalists  and  Women  in  Commu¬ 
nications  to  the  California  Chicano 
News  Media  Association  —  that  were 
members  of  the  Unity  ’94  Advisory 
Committee. 


II 


Computer  Systems  for 
Newspapers  Like  Yours 


FRONT-END  SYSTEMS  •  BUSINESS  SYSTEMS 
LIBRARY  SYSTEMS  •  AUDIOTEXT  SYSTEMS 


Quality  Doesn't  Have  to  Cost  Extra 

Stauffer  Gold  is  a  name  you  can  count  on  for  efficient  and 
economical  computer  systems  for  your  newspaper.  Let  us  show 
you  how  Stauffer  Gold  can  turn  complex  problems  into  easy 
solutions,  without  sacrificing  your  budget. 

Contact  Keith  Wood,  sales  mgr. 

1-800-777-7171 

Stauffer  Media  Systems  P.  O.  Box  1330  Joplin,  MO  64802  (417)782-0280 
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S.E  paper  wants 
secret  taping  of 
reporter  investigated 


None  of  these  groups  have  yet  asked 
to  become  sponsors  along  with  the  four 
ethnic  minority  journalists  group,  ac¬ 
cording  to  the  Unity  board. 

In  addition  to  organizational  con¬ 
cerns,  however,  the  question  of  the 
role  of  gay  and  lesbian  journalists  at 
Unity  is  laden  with  other,  deeper  con¬ 
cerns. 

For  instance,  much  of  the  discussion 
at  the  Unity  ’94  session  devoted  to  mi¬ 
nority  and  gay  politics  in  the  news¬ 
room  turned  on  whether  gay  journal¬ 
ists  —  especially  gay  white  men  — 
face  anything  in  the  newsroom  that 
even  approaches  the  difficulties  racial 
and  ethnic  minorities  face. 

Then,  too,  there  is  the  question  of 
what  role  gay  journalists  of  color  play 
in  the  minority  journalists  associa¬ 
tions. 

NLGJA’s  “Unity  Circle”  meeting  was 
one  attempt  at  the  Minneapolis  con¬ 
vention  to  address  those  tensions. 

During  the  discussion,  some  gay 
journalists  of  color  complained  local 
NLGJA  chapters  treated  them  with  a 
certain  coldness. 

Unity’s  “somewhat  standoffish 
stance  towards  lesbians  and  gays  is  re¬ 
flective”  of  a  feeling  that  the  gay  jour¬ 
nalists  organization  is  not  very  wel¬ 
coming,  said  freelance  writer  James 
Earl  Hardy,  an  African-American. 

At  the  same  time.  Hardy  urged  gay 
minority  journalists  to  work  inside  the 
ethnic  associations  as  openly  gay  men 
and  women. 

“You  must  be  out  in  your  own 
group,”  he  said. 

Minority  journalist  groups  should  be 
approached  with  respect  and  open¬ 
ness,  added  Isaiah  Poole  Jr.,  a  copy  edi¬ 
tor  at  the  Press  of  Asbury  Park,  N.J. 

“To  walk  up  to  them  and  ask  for  mi¬ 
nority  status  is  a  quicker  way  to  close 
debate  than  to  open  it,”  Poole  said. 


by  M.L.  Stein 

THE  SAN  FRANCISCO  Independent 
is  calling  for  a  criminal  investigation  of 
a  secret  taping  of  a  conversation  be¬ 
tween  one  of  its  staffers  and  a  histori¬ 
an  regarding  missing  artwork  from  the 
city’s  War  Memorial. 

The  newspaper  said  a  War  Memori¬ 
al  staff  member,  in  an  apparent  viola¬ 
tion  of  state  law,  recorded  the  dialogue 
between  associate  editor  Susan  Her¬ 
bert  and  Paul  Hardman  on  what  hap¬ 
pened  to  a  collection  of  artwork  dating 
back  to  San  Francisco’s  1915  Panama 
Pacific  International  Exposition. 

Hardman,  a  private  citizen  and  for¬ 
mer  gallery  owner,  has  been  attempt¬ 
ing  to  trace  the  missing  paintings  and 
statuary  and  have  them  returned  to  the 


city  for  display  in  the  San  Francisco 
History  Museum. 

According  to  an  Independent  story, 
Herbert  and  Hardman  met  in  a  War 
Memorial  conference  room  to  search 
through  three  boxes  of  old  files  relating 
to  the  1915  exposition. 

A  War  Memorial  staff  member  was 
in  the  room  observing  the  search  and 
to  duplicate  any  records  the  pair  might 
want,  the  story  stated. 

When  Herbert  and  Hardman  fin¬ 
ished,  they  requested  photocopies  of 
105  documents  and  waited  for  them  in 
a  reception  area  where  they  continued 
to  talk  about  the  art  items. 

Later  that  day,  the  Independent  said, 
an  anonymous  caller  phoned  Herbert 

(See  Tape  on  page  48) 
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Block  family  thanked 

THE  TOLEDO  CHAPTER  of  the  Na¬ 
tional  Society  of  Fund  Raising  Execu¬ 
tives  has  named  Blade  Communica¬ 
tions  its  1994  outstanding  corporate 
philanthropist. 

Blade,  owned  by  the  Block  family 
and  corporate  parent  of  the  Toledo 
Blade,  was  honored  for  grants,  including 
$300,000  for  chemistry  studies  at  the 
Maumee  Valley  Country  Day  School, 
made  through  Buckeye  Cablevision,  the 
Paul  &  Dina  W.  Block  Foundation  and 
Community  Communicaton  Services 
Inc. 


Publishers,  corporate  executives,  general  managers,  editors, 
managers  in  all  departments — we’re  the  industry  professionals 
at  recruiting  these  key  people  for  newspapers  of  all  sizes. 
We  take  pride  in  the  quality  of  our  personal  service — it  has 
earned  us  many  close,  long-term  relationships.  Our  in-depth 
studies  (of  people  AND  positions)  are  backed  by  many  years 
of  experience  as  newspaper  management  consultants 
specializing  in  executive  recruitment. 

For  a  confidential  discussion,  call  708-991-6900. 


l605  Colonial  Parkway  •  Inverness,  IL  60067 


EditorfifPublisher  •  October  8,  1994 


27 


Newspeople  in  the  News 


Compiled  by  Ian  E.  Anderson 


Myrta  Pulliam 


Jay  Frizzo 


Jana  Thomasson 


Larry  King 


Myrta  Pulliam,  assistant  managing 
editor  for  news  at  the  Indianapolis  Star, 
has  been  appointed  to  the  new  posi¬ 
tion  of  director  of  electronic  news  and 
information  for  Indianapolis  News¬ 
papers  Inc. 

Jay  Frixxo,  general  manager  at  the 
Paducah  (Ky.)  Sun,  has  taken  on  the 
additional  responsibilities  of  vice  pres- 


The  Proven 
Professional. 


Richard  L. 
Hare 

•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  15  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Send  for  Hare’s  new  brochure: 
Newspapers  in  the  1990s: 

Every  Decision  Connts 

Hare  Associates  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 


ident-newspapers  at  the  papers  parent 
company  Paxton  Media  Group. 

Jeff  Scott,  circulation  director  at 
the  Sun,  was  named  group  circulation 
director. 

Larry  Sholar,  production  manag¬ 
er,  was  appointed  group  production 
manager. 

Jana  Thomasson,  advertising  di¬ 
rector  at  the  Sun,  was  named  assistant 
general  manager  for  the  paper. 

Karon  Tumor,  assistant  controller 
at  the  Sun,  was  appointed  assistant 
controller  for  Paxton  Media. 

Robert  Pollack,  director  of  commu¬ 
nication  for  the  Connecticut  Depart¬ 
ment  of  Labor,  has  been  named  editor 
of  the  Bristol  (Conn.)  Press. 

Larry  King,  home  delivery  zone 
manager  of  the  New  Haven  Register, 
was  promoted  to  circulation  director  in 
Bristol. 

Joseph  Brown,  an  editorial  page  edi¬ 
tor  and  columnist  at  the  Iowa  City 


(Iowa)  PresS'Citizen,  has  been  named 
an  editorial  writer  and  a  member  of 
the  editorial  board  at  the  Tampa  Tri¬ 
bune. 

Mark  Sumnoy,  who  was  earlier  mar¬ 
keting  manager  at  Wieland  Furniture, 
Zondervan  Publishing  House  and  Ben¬ 
son  Music  Group,  has  been  appointed 
inside  advertising  sales  manager  at  Fort 
Wayne  Newspapers  in  Indiana. 

Thomas  McCarty,  single  copy  sales 
manager  at  the  York  Newspaper  Co.  in 
Pennsylvania,  has  been  named  to  the 
newly  created  position  of  alternate 
product  distribution  manager. 

Roborl  Burdick,  editor  of  the  Los 
Angeles  Daily  News,  has  been  ap¬ 
pointed  managing  editor  of  the  Rocky 
Mountain  News  in  Denver. 

Rodorick  Hicks,  a  reporter  at  the 
Birmingham  (Ala.)  Post-Herald,  was 
promoted  to  assistant  metro  editor. 


John  A.  Park,  Jr.  &  Son 
S.  Leigh  Park 


Expertise  and  reliability 

for  owners  considering  the  sole 

of  their  newspapers. 


(919)  848-7202 
Fax:  (919)  848-7148 
202  Springmoor  Drive 
Raleigh,  NC  27615 


Looking  Forward  to  seeing  you 
at  the  SNPA  Convention 
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Henry  Haitz 


Robert  Rivard 


Heather  Faust 


Kelvin  Blankenship 


HMry  Hails  III,  former  chief  finarr- 
cial  officer  for  the  Suburban  News¬ 
papers  of  Greater  St.  Louis,  has  been 
appointed  controller  at  the  Long 
Beach,  Calif.,  Press-Telegram. 

Charyl  Rome,  former  news  reporter 
for  States  News  Service,  the  Orange 
County  Register  and  the  Orange  Coun¬ 
ty  Daily  Pilot,  has  been  named  news 
editor  at  the  Los  Angeles  Daily  Jour¬ 
nal. 

Charley  Roberts,  Washington  bu¬ 
reau  chief  for  the  Daily  Journal,  was 
appointed  senior  writer  for  the  Daily 
Journals  in  Los  Angeles  and  San  Fran¬ 
cisco. 

Laura  Washinglea,  editor  at  the 
Chicago  Reporter,  has  been  promoted 
to  editor  and  publisher. 

Linda  Lens,  editor  of  Catalyst: 
Voices  of  Chicago  School  Reform  and 
former  senior  education  writer  at  the 
Chicago  Sun-Times,  was  promoted  to 
editor  and  publisher. 

Both  papers  are  published  by  the 
Community  Renewal  Society. 

Barrie  Atkin,  new  business  develop¬ 
ment  director  at  the  Miami  Herald,  has 
been  named  executive  director  of  con¬ 
sumer  marketing  at  TV  Guide. 

Alice  Klemenl,  a  journalist  with  ex¬ 
tensive  professional  and  teaching  expe¬ 
rience  who  most  recently  was  newspa¬ 
per  coach  at  the  Kansas  City  Star,  was 
appointed  visiting  McMahon  Centen¬ 
nial  Professor  in  News  Communica¬ 
tions  at  the  University  of  Oklahoma 
Norman  campus. 

Tern  Reberls,  regional  vice  president 
of  sales  at  the  Sunflower  Group,  Over¬ 
land  Park,  Kan.,  has  been  promoted  to 
vice  president,  national  sales  manager 
of  Sunflower  Select  Sampling  and 
Newspaper  Advertising  Services. 


Mike  Balogh,  executive  vice  pres¬ 
ident  of  Sunflower  Marketplace  Solu¬ 
tions,  adds  the  additional  responsibili¬ 
ties  of  national  sales  manager  for  Sun¬ 
flower’s  in-store  marketing  programs. 

Vinca  Coulllt,  director  of  sales, 
was  promoted  to  executive  vice  presi¬ 
dent  of  Media  Masters,  Sunflower’s 
media  department. 

VIckla  McCellay,  director  of 
client  services,  was  named  vice  presi¬ 
dent  of  client  services. 

P.  Scott  McKibbon,  publisher  of  the 
Lubbock  (Texas)  Avalanche -Journal, 
has  been  named  publisher  of  the  Tope¬ 
ka  (Kan.)  Capital-Journal. 

John  Dlllln,  a  Washington  corre¬ 
spondent  for  the  Christian  Science 
Monitor,  has  been  appointed  managing 
editor,  a  post  he  held  between  1979 
and  1983. 

Rulb  Walker,  deputy  editor,  was 
named  associate  editor. 

John  Van  Poll,  design  director, 
was  appointed  associate  editor  for  de¬ 
sign  and  innovation. 

Clayton  Jones,  acting  national 
news  editor  at  the  Monitor,  becomes 
international  news  editor. 


Jane  Lampmann,  international 
editor,  moves  to  special  projects  editor. 

Scott  Armstrong,  Los  Angeles 
correspondent,  was  named  national 
news  editor. 

Peter  Spelts,  chief  editorial 
writer,  was  appointed  natural  science 
correspondent. 

Robert  Rivard,  assistant  managing 
editor  at  the  San  Antonio  Express- 
News,  has  been  promoted  to  managing 
editor. 

Heather  Faust,  midwest  advertising 
manager  of  Parade  magazine,  has  been 
appointed  a  vice  president. 

Bob  Garrison,  who  has  held  execu¬ 
tive  positions  with  the  Gannett  Co. 
and  Harte-Hanks  Communications, 
has  been  named  publisher  and  presi¬ 
dent  of  TV  Connections  Inc.,  Fort 
Worth,  Texas. 

Kelvin  Blankenship,  national  ad¬ 
vertising  manager  at  Lesher  Commu¬ 
nications  Inc.,  has  been  named  nation¬ 
al  advertising  manager  at  the  San  Jose 
Mercury  News,  a  Knight-Ridder  news¬ 
paper. 
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Newspeople  in  the  News 


Tony  Pederson  Wendy  Benjaminson  James  Donna 


Byron  Yake 


Tony  Pederson,  managing  editor  at 
the  Houston  Chronicle,  has  been  pro¬ 
moted  to  vice  president  and  managing 
editor. 

Tommy  Miller,  assistant  managing 
editor,  was  named  deputy  managing 
editor. 

Frank  Michel,  outlook  editor,  was 
appointed  deputy  associate  editor. 

Dan  Cunningham,  executive 
sports  editor,  becomes  assistant  man¬ 
aging  editor. 

Wendy  Beniamlnsen,  assistant 
state  editor,  was  named  the  political  editor. 

In  the  advertising  department, 
Dwight  Brown,  advertising  director 
at  the  Chronicle,  was  named  vice  presi¬ 
dent  of  advertising. 

Jim  Pollard,  display  advertising  di¬ 
rector,  was  appointed  ad  sales  director. 


Ralph  Harrington,  senior  display 
advertising  manager,  was  named  retail 
advertising  director. 

Jim  Mitcholl,  senior  advertising 
manager,  was  appointed  real  estate/na¬ 
tional  advertising  director. 

Dalo  Hanson  Bourko,  founder  of 
Publishing  Directions  Inc.,  has  been 
named  publisher  of  the  Religious  News 
Service. 

Ray  Stafford,  publisher  of  the 
Odessa  (Texas)  American,  has  been  ap¬ 
pointed  publisher  of  the  McAllen, 
Texas,  Monitor. 

Larry  Wingort,  publisher  of  the 
Monitor,  was  named  publisher  of  the 
Clovis  (N.M.)  News  Journal. 


Bill  Saltor,  publisher  in  Clovis, 
moves  to  Odessa. 

The  moves  are  part  of  management 
restructuring  taking  place  at  Freedom 
Communications  Inc. 

Jim  Boyd,  circulation  director  at  the 
Worcester,  Mass.,  Telegram  &  Gazette, 
has  been  named  circulation  director  at 
Journal/Sentinel  Inc.,  Milwaukee. 

James  Donna,  vice  president  and 
secretary  at  the  Associated  Press,  has 
been  appointed  human  resources  di¬ 
rector. 

D.  Byron  Yoke,  human  resources 
director,  was  named  assistant  to  the 
president. 

Bill  Tompkins,  director  of  marketing 
and  advertising  administration  at  the 
Washington  Post,  has  been  named  vice 
president/marketing  effective  Nov.  1. 

David  Zeock,  associate  editor  at  the 
Kansas  City  Star,  has  been  named  to 
the  new  position  of  executive  editor  at 
the  Tacoma,  Wash.,  News  Tribune. 

Johanna  Neuman,  who  was  on  a 

year’s  leave  of  absence  to  write  a  book 
on  the  impact  of  media  technology  on 
international  affairs,  has  been  named 
foreign  editor  at  USA  Today. 

Jack  Davis  Jr.,  vice  president  and 
editor  at  the  Newport  News,  Va.,  Daily 
Press,  has  been  appointed  president 
and  publisher. 

David  Mervos,  adviser  of  the  Falcon 
Times  at  Miami-Dade  Community 
College,  was  inducted  into  the  Florida 
Community  College  Press  Association 
Hall  of  Fame  at  the  association’s  con¬ 
vention  in  Tallahassee. 
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In  Brief 


N.Y.  Post  welcomes 
courtroom  blackout 

THE  NEW  YORK  Post  begs  to  differ 
with,  presumably,  most  news  organiza¬ 
tions  on  the  planet  when  it  comes  to 
cameras  in  the  courtroom. 

The  Post  editorial  page  Post  railed 
against  them,  even  though  the  decision 
bans  the  Post's  photographers  from  fed¬ 
eral  courts,  along  with  TV  cameras. 

Applauding  the  decision  by  the  U.S. 
Judicial  Conference  to  call  off  its  exper¬ 
iment  allowing  cameras  in  some  federal 
courtrooms,  the  Post  called  the  move  “a 
courageous  step  ...  to  stand  up  to  the 
demands  of  the  Court  TV  crowd.” 

The  editorial  said  live  TV  coverage 
of  O.j.  Simpson’s  murder  trial  has  pro¬ 
duced  “an  out-of-control  media  circus” 
and  provides  convincing  evidence  of 
the  “dangers  inherent  in  televising 
court  proceedings:  Witnesses  play  to 
the  camera;  lawyers  posture  and  ad¬ 
vance  arguments  aimed  as  much  at  the 
large  viewing  public  as  at  the  judge.” 

The  editorial  says  Court  TV’s  ad 
campaign,  which  decries  the  federal  de¬ 
cision  on  cameras,  is  motivated  by  self 
interest  and  calls  the  cable  channel  “a 
pretty  sleazy  undertaking”  that  com¬ 
pares  with  the  tabloid  TV  its  ad  criti¬ 
cizes. 

The  Newspaper  Association  of 
America,  which  represents  over  1,400 
newspapers  and  85%  of  U.S.  daily  cir¬ 
culation,  “supports  the  free  flow  of  in¬ 
formation,  and  that  includes  the  elec¬ 
tronic  as  well  as  the  so  called  pencil 
press,”  said  spokeswoman  Nancy  Jones. 

How  can  a  newspaper  justify  an  offi¬ 
cial  ban  on  any  type  of  coverage,  espe¬ 
cially  such  a  public  function  as  federal 
courts?  Post  editorial  page  editor  Eric 
Breindel  did  not  return  a  phone  call. 

Former  FCC 
official  joins  Cox 

FOLLOWING  THE  LEAD  of  Hearst 
Corp.  which  hired  former  Federal 
Communications  Commission  chair¬ 
man  Alfred  Sykes,  Cox  Enterprises  Inc. 
has  nahbed  former  FCC  official  Alexan¬ 
dra  Wilson  and  named  her  to  the  new 
position  of  public  policy  director. 

Cox,  based  in  Atlanta,  where  it  owns 
the  Atlanta  Journal-Constitution,  owns 
newspapers,  cable  systems  and  TV  and 


radio  stations. 

Before  working  in  various  jobs  at  the 
FCC,  Wilson  practiced  communica¬ 
tions  law  for  six  years. 

Alexander  V.  Netchvolodoff,  Cox 
vice  president  of  public  policy,  said  the 
job  was  created  because  Cox  is  increas¬ 
ingly  concerned  by  FCC  policies.  It  is 
seeking  to  double  its  cable  business 
through  a  merger  with  Times  Mirror 
Cable.  — AP 

Boston  Globe  to 
open  L.A.  bureau 

THE  BOSTON  GLOBE  is  planning  to 
open  a  Los  Angeles  bureau  by  year’s 
end  and  to  post  15-year  Globe  veteran 
Adam  Pertman  there  as  bureau  chief  in 
charge  of  covering  California  and  the 
West  Coast. 

It  will  be  the  Globe’s  fifth  domestic 
bureau,  after  New  York,  New  Orleans, 
Miami  and  Washington,  in  addition  to 
five  foreign  bureaus. 

Angry  trucker 
targets  editor 

A  VIRGINIA  MAN  angered  by  news¬ 
paper  coverage  of  his  brother’s  suicide 
tried  to  run  down  the  editor  with  a 
pickup  truck,  police  charged. 

A  grand  jury  in  Lexington,  Va.,  in¬ 
dicted  Willie  Edwin  Lanier  111  on  a 
charge  of  attempting  to  maliciously 
wound  editor  Doug  Harwood. 

Police  said  Lanier,  43,  had  threatened 
Harwood,  editor  of  the  monthly  Rock¬ 
bridge  Advocate,  after  Harwood  wrote  a 


story  about  the  July  18  suicide  of 
Lanier’s  brother,  attorney  Robert 
Lanier,  who  had  failed  to  appear  in 
court  to  explain  his  handling  of  a 
client’s  money. 

Lexington  police  Lt.  Steve  Crowder 
said  Edwin  Lanier  called  Harwood  Aug. 
3  to  complain  about  the  story  and  said 
he  “didn’t  mind  inflicting  injury  on 
Doug.” 

Nine  days  later,  as  Harwood,  41, 
started  across  a  street  at  a  traffic  light  in 
Lexington,  a  man  in  a  pickup  truck  mo¬ 
tioned  him  to  go  ahead.  When  Har¬ 
wood  got  into  the  intersection,  the 
truck  revved  its  engine  and  lurched  to¬ 
ward  him.  The  editor  was  not  hit  or  in¬ 
jured. 

The  driver  yelled  something  before 
driving  off  in  the  truck,  on  which  Har¬ 
wood  noticed  the  words  “Lanier  Lawn 
Mower  Service,”  police  said. 

Lanier  told  police  his  “foot  slipped  off 
the  brake.”  — AP 

Cox  buys 
TV  rep  firm 

cox  BROADCASTING,  boosting  its 
presence  in  TV  advertising,  has  agreed 
to  purchase  the  TV  station  rep  firm 
Harrington,  Righter  and  Parsons  Inc. 
for  an  undisclosed  price. 

Atlanta-based  Cox,  a  unit  of  Cox 
Enterprises  Inc.,  has  owned  TeleRep, 
the  nation’s  largest  sales  representative 
company,  since  1972. 

Cox  also  owns  six  TV  stations,  nine 
radio  stations  and  the  programming 
and  distribution  company,  Rysher  En¬ 
tertainment.  — AP 


^  ^ 


to  develop  the  next  generation  of 
newspaper  readers 
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Chicago  Jewish 
paper  settles 
newsbox  dispute 

Awarded  $1 ,682  in  compensation 
for  damage  done  to  its  boxes 


by  Mark  Fitzgerald 

THE  CHICAGO  JEWISH  Star  has 
settled  its  dispute  with  the  city  of 
Chicago  over  the  placement  of  news- 
boxes,  the  paper’s  vice  president  says. 

Paul  Wertheimer  said  that  in  a  Sept. 
8  meeting  with  a  top  Chicago  official, 
the  city  agreed  that  the  free  Jewish  pa¬ 
per  has  the  right  to  place  its  newsbox- 
es  where  it  wants  —  and  that  the  pa¬ 
per  is  entitled  to  $1,682  in  compensa¬ 
tion  for  damages  done  to  its  boxes. 

For  its  part,  the  Jewish  Star  agreed 
to  join  the  city’s  voluntary  beautifica¬ 
tion  effort  that  seeks  to  keep  newspa¬ 


per  boxes  downtown  in  orderly  lines 
off  main  thoroughfares. 

However,  the  agreement  means  the 
city  will  not  remove  other  Jewish  Star 
boxes  placed  away  from  these  lines  at 
sites  important  to  the  Skokie-based 
twice-monthly  paper’s  readership,  such 
as  Jewish  cultural  or  religious  institu¬ 
tions. 

“We,  along  with  [any  other  newspa¬ 
per]  will  be  able  to  put  our  boxes  wher¬ 
ever  we  want  throughout  downtown 
Chicago,”  Wertheimer  said. 

In  addition,  the  paper,  like  all  others 
in  Chicago,  will  be  able  to  chain  its 
boxes  to  light  standards  and  other  pub¬ 
lic  structures,  Wertheimer  said. 

The  agreement,  outlined  in  a  letter 


from  Wertheimer  to  Gery  Chico,  chief 
of  staff  for  Chicago  mayor  Richard  Da¬ 
ley,  also  provides  for  compensation  of 
$1,682  from  a  “non-City  of  Chicago 
entity”  for  damage  sustained  by  Jewish 
Star  newsboxes  downtown. 

“The  reimbursement  will  not  come 
from  the  city,  but  from  the  people  it 
claims  are  responsible,”  Wertheimer 
said.  “They  presented  us  with  what  1 
call  the  ‘lone  gunman  theory’  that  this 
was  done  by  people  acting  on  their 
own  ....  It’s  always  been  our  con¬ 
tention  he  was  doing  what  someone  [in 
city  government]  ordered  him  to  do.” 

In  July,  the  newspaper  photographed 


a  city  worker  cutting  anchoring  chains 
and  moving  a  Jewish  Star  newsbox. 
The  paper  said  this  incident  came  on 
top  of  other  newsbox  damages  and 
losses,  which  it  blames  on  the  city 
(E&P,  Aug.  6,  p.  16). 

In  August,  Wertheimer  said,  a  city 
official  offered  to  settle  the  damage 
claim  by  proferring  $1,600  in  cash  in 
an  envelope,  an  offer  that  the  paper  re¬ 
jected. 

“This  time  the  money  will  be  in  a 
certified  check,”  he  said. 

Wertheimer  said  the  paper’s  dispute 
with  the  city  was  settled  with  the  sup¬ 
port  of  the  Illinois  Press  Association 
and  the  American  Civil  Liberties 
Union  of  Chicago. 


Courant  remakes 
zoned  sections 

THE  HARTFORD  COURANT  in 
Connecticut  has  reorganized  and  en¬ 
hanced  its  zoned  sections. 

The  system  divides  the  Courant’s 
230,000  daily  circulation,  the  state’s 
largest,  into  nine  geographic  zones  cov¬ 
ering  80  cities  and  towns  in  its  circula¬ 
tion  area. 

Seven  of  the  zoned  sections  are 
called  Town  News,  and  two,  for  Hart¬ 
ford  and  adjacent  suburbs,  are  called 
Hartford  Metro.  The  sections,  averag¬ 
ing  eight  to  10  pages,  include  local 
news,  ads,  obituaries,  community  events 
listings,  real  estate  transactions  and 
weather.  Contents  vary  from  zone  to 
zone  in  terms  of  features,  and  in  many 
cases  new  features  on  local  businesses, 
schools  and  people  were  added. 

Previously,  zoned  local  news  and  ad¬ 
vertising  appeared  daily  in  the  Con¬ 
necticut  section  beside  state  and  re¬ 
gional  news.  The  new  organization 
moves  state  and  regional  news  to  the 
main  news  section  alongside  interna¬ 
tional  and  national  news. 

“The  strong  town  news  coverage  pro¬ 
vided  by  the  Courant  allows  us  to  com¬ 
pete  effectively  on  the  local  news  front 
with  the  five  suburban  dailies  in  our 
market,”  said  publisher  Raymond 
Jansen. 

The  changes  pushed  deadlines  back 
more  than  two  hours  for  some  editions, 
marketing  director  Lou  Golden  said. 
Later  deadlines  —  made  possible  by 
printing  business,  features  and  classified 
sections  earlier  in  the  evening  and  hav¬ 
ing  carriers  combine  them  with  main 
news  and  sports  sections  —  allows  the 
paper  to  include  West  Coast  sports 
scores  and  late  local  news. 

The  Times  Mirror  Co.  paper  intro¬ 
duced  the  changes  Aug.  22.  along  with 
a  full-page  guide,  which  ran  for  two 
weeks,  designed  to  help  readers  under¬ 
stand  the  new  layout.  The  guide  includ¬ 
ed  graphics  and  phone  numbers  for 
readers  to  call  and  leave  voice  mail 
messages  with  their  comments. 

The  Courant,  which  has  carried  dai¬ 
ly  zoned  sections  since  1989,  also  has 
zoned  Sunday  sections,  but  highly  local 
Town  News  Extra  sections  are  printed 
in  advance,  with  late  local  news  appear¬ 
ing  in  the  three-zoned  Connecticut  sec¬ 
tion.  — George  Garneau 


Paul  Wertheimer  said  that  in  a  Sept.  8  meeting 
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WHAT'S  NEW? 

New  Companies 
New  People 

'  .  New  Titles 

New  Addresses 
New  Departments 
t  New  Phone  Numbers 

1  New  Fax  Numbers 

I  New  Circulation  Numbers 

i  New  Sections 

i  New  Equipment 

^  New  Services... 
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Advertising/Promotion 


Unfair  advertising 
defined  for  FTC 

After  a  decade  of  wrangling,  advertisers 
and  the  government  agree  on  a  definition 
to  be  used  by  the  Federal  Trade  Commission 


by  Debra  Qersh  Hernandez 

IDENTIFYING  FALSE  OR  misleading 
advertising  is  relatively  simple,  as  its 
merits  are  based  on  fact. 

But  when  it  comes  to  what  consti¬ 
tutes  unfair  advertising,  the  issue  be¬ 
comes  amorphous. 

After  more  than  a  decade  of  wran¬ 
gling,  advertisers  and  the  government 
have  agreed  on  a  definition  of  unfair 
advertising  that  will  be  employed  by 
the  Federal  Trade  Commission  in  its 
regulatory  actions. 

“Everybody  recognizes  the  govern¬ 


ment  has  a  duty  to  stop  false  advertis¬ 
ing  and  deceptive  advertising.  The 
question  is,  ‘Should  government  have 
the  authority  to  stop  advertising  that  is 
truthful  but  that  people  don’t  like?’  ’’ 
commented  American  Advertising 
Federation  president  Wally  Snyder. 

The  FTC  has  regulatory  power  over 
advertising,  but  the  issue  of  what  de¬ 
fines  unfair  practices  has  bottled  up 
FTC  reauthorization  for  more  than  a 
decade. 

The  issue  came  to  a  head  over  ad¬ 
vertising  directed  at  children,  Snyder 
explained.  Was  truthful  advertising  di¬ 
rected  at  children  and  aired  during 
children’s  programs  unfair  because 
children  might  not  understand  the 


message? 

“That  proceeding  went  on  for  a  cou¬ 
ple  of  years,”  said  Snyder,  himself  a  for¬ 
mer  FTC  commissioner.  “They  con¬ 
cluded  there  was  not  enough  evidence 
to  prohibit  ads  to  kids.  This  stirred  up 
a  lot  of  controversy.” 

Since  the  early  1980s,  Congress  has 
forbidden  the  FTC  from  applying  un¬ 
fairness  rules  industrywide,  but  reau¬ 
thorization  has  been  stalled  by  the  in¬ 
ability  to  reach  a  compromise  with  leg¬ 
islators  who  want  it  opened  up. 

Earlier  this  year,  the  issue  came  up 
again.  In  the  House,  the  proposal  was 


to  give  the  FTC  this  authority  without 
restriction,  while  in  the  Senate,  the  in¬ 
dustry-wide  authority  was  opposed. 

The  AAF  and  other  interested 
groups  decided  it  was  time  to  really 
push  for  an  agreement. 

“We  did  not  want  to  go  through  an¬ 
other  year  of  this,”  Snyder  said.  “We 
did  not  know  how  it  was  going  to  come 
out.  We  didn’t  want  the  FTC  to  have 
this  authority  without  restrictions.  We 
wanted  it  written  into  law.” 

The  end  result,  which  has  been 
signed  by  the  president,  was  a  strong 
definition  of  unfair  advertising  and 
specific  rules  for  applying  actions  in¬ 
dustrywide. 

“I  was  one  of  the  ones  who  proposed 


we  go  this  route,”  Snyder  said,  adding, 

“I  don’t  feel  the  FTC  needs  this  au¬ 
thority. 

It  doesn’t  add  anything  to  its  author¬ 
ity  to  stop  deceptive  ads.” 

Part  of  the  legislative  process,  how¬ 
ever,  is  “assessing  the  risks  and  coming 
up  with  a  better  solution.  We  were 
worried  they  would  get  the  authority 
without  any  definition  and  they’d  be 
making  up  the  rules  as  they  went 
along.” 

Now  there  are  strict  tests  that  must 
be  met,  including  a  tangible  showing  of 
injury  that  reasonably  could  not  have 
been  avoided  by  the  consumer. 

The  new  rules  help  advertisers,  in 
part,  because  now  FTC  commissioners 
“have  to  think  long  and  hard  before 
they  start  one  of  these  things,  because 
they  know  what  the  requirements  are  . 
...  I  think  it  will  force  them  to  look 
long  and  hard  before  they  start”  an  ac¬ 
tion. 

Another  protection  will  be  from 
groups  that  go  after  products  such  as 
tobacco,  alcohol  and  certain  foods  by 
restricting  their  advertising. 

“There  are  certain  products  that 
people  do  not  like.  You  can  find  people 
who  don’t  like  most  products  or  ser¬ 
vices,”  he  said. 

“If  there’s  a  strong  enough  lobby, 
they  tend  to  go  after  the  advertising 
rather  than  go  against  the  product.” 

The  First  Amendment  protects 
truthful  advertising,  but  people  use  un¬ 
fairness  “as  a  way  to  strike  at  the  prod¬ 
uct,”  Snyder  noted.  “If  we  started  down 
that  road,  we’d  never  stop.  The  stan¬ 
dards  have  to  be  clear.  We’ve  done  as 
good  as  we  can.” 

The  standards  also  help  advertisers 
by  giving  them  a  tangible  yardstick  of 
what  the  FTC  will  be  looking  for  in 
ads.  “I  hope  this  would  open  up  some 
advertising  that  [companies]  may  have 
been  reluctant  to  run  because  they 
thought  they’d  be  jumped  on,”  Snyder 
said. 

Tourist  guide 

A  UNIT  OF  the  New  York  Times  Co. 
has  agreed  to  produce  a  Massachusetts 
tourist  guide. 

The  deal  calls  for  NYT  Custom  Pub¬ 
lishing  to  create,  produce  and  sell  ads 
in  the  Massachusetts  Office  of  Travel  & 
Tourism’s  annual  Getaway  Guide. 


The  First  Amendment  protects  truthful 
advertising,  but  people  use  unfairness  “as 
a  way  to  strike  at  the  product,”  Snyder 
noted.  “If  we  started  down  that  road,  we’d 
never  stop.  The  standards  have  to  be  clear. 

WeVe  done  as  good  as  we  can.” 
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Newspapers  First^s 
smaller  Knight-Ridder 
papers  can  seek  new 
national  ad  rep  firm 

New  focus  will  be  aimed  at  becoming  primarily 
a  major  metro  market  sales  organization 


by  Dorothy  Qiobbe 

SMALLER  KNIGHT  RIDDER  news¬ 
papers  that  currently  are  part  of  News¬ 
papers  First  will  be  free  to  seek  their 
own  national  representation,  accord¬ 
ing  to  a  top  Newspaper  First  executive. 

“Newspapers  First  is  reorientating  it¬ 
self  to  be  primarily  a  major  metro  sales 
organization,”  said  Jerry  Tilis,  vice 
president  of  marketing  for  Knight-Rid- 
der  and  chair  of  the  Newspapers  First 
board.  “As  Newspapers  First  goes 
through  that  redirection,  the  smaller 
Knight  Ridder  newspapers  will  be  al¬ 
lowed  and  encouraged  to  seek  repre¬ 
sentation  to  fit  their  needs.” 

The  move  will  allow  for  a  “more  in¬ 
tense  focus”  on  the  major  metro  pa¬ 
pers,  Tilis  said,  and  will  make  Newspa¬ 
per  First  “more  attractive  to  both  cur¬ 
rent  and  prospective  newspapers.” 

The  decision  affects  Knight-Ridder 
newspapers  that  are  not  in  the  top  100 
ADIs,  of  which  there  are  about  14.  The 
smaller  papers  will  be  given  autonomy 
in  their  decision  and  can  choose  to 
stay  with  Newspaper  First.  Or,  they 
can  opt  for  a  single  rep  for  the  group, 
or  break  from  the  group  and  seek  indi¬ 
vidual  representation. 

“Our  desire  is  to  try  to  go  with  one 
rep  firm  because  then  the  block  of 
Knight-Ridder  newspapers  is  more 
valuable,”  Tilis  said. 

A  four-member  task  force  for  the 
smaller  newspapers  has  been  formed 
and  is  headed  by  Tom  Privett,  vice 
president  of  marketing  for  the  TalahaS' 
see  (Fla.)  Democrat. 

Privett  said  the  task  force  is  develop¬ 
ing  a  spec  form  for  rep  firms  that  want 
to  bid  on  the  business.  The  form 
should  be  ready  in  about  a  month,  he 
said. 

So  far,  no  rep  firms  have  been  invit¬ 
ed  to  bid  yet  for  the  business,  but  they 
clearly  recognize  the  opportunities. 


Rep  firms  are  excited  about  the  pos¬ 
sibilities. 

“It’s  an  opportunity  for  Landon  ex¬ 
pansion,”  said  Bob  Keim,  president  and 
chief  of  operations  for  Landon.  “Lan¬ 
don  has  110  networks  and  it’s  possible 
that  some  of  the  Knight-Ridder  news¬ 
papers  might  fit  into  our  existing,  or 
potential  networks.” 

Keim  added,  “We’ve  been  in  touch 
with  some  of  them,  but  we’re  waiting 
for  the  official  green  light  from  Knight- 
Ridder  corporate.” 

Sammy  Papert,  president  of  the  Pa- 
pert  companies  said,  “We’ve  been  in¬ 
terested  in  that  possibility  for  some 
time,  and  we’re  going  to  get  on  our 
dogs  and  ponies  to  get  those  publishers 
to  take  a  look  at  us.” 

“We  felt  all  along  that  there  is  a  con¬ 
flict  in  trying  to  represent  the  large 
and  the  small,”  he  added.  “It  makes 
sense  to  choose  one  or  the  other.” 

The  move  is  the  latest  in  a  series  of 
changes  at  Newspapers  First  that  be¬ 
gan  last  spring  when  Kingsley  Antho¬ 
ny  announced  that  he  would  step 
down  as  CEO  of  the  organization. 

Less  than  a  month  later.  Times  Mir¬ 
ror  announced  that  it  also  would  leave 
Newspapers  First,  taking  about  20%  of 
Newspapers  First  revenue. 

Newspapers  First  members  met  at  a 
two-day  meeting  in  July  to  discuss  the 
direction  of  the  organization.  On  Sep¬ 
tember  6,  Newspapers  First  announced 
that  Jay  Zitz  would  take  over  as  CEO. 

Titles  through  APD 

ALTERNATE  POSTAL  DELIVERY 
Inc.  of  Grand  Rapids,  Mich.,  said  its 
network  of  affiliates  this  fall  will  begin 
delivering  Child  Magazine,  Car  &  Dri¬ 
ver,  Road  &  Track,  Home,  Elle,  Decor, 
Golf  Digest,  Smithsonian,  Walking 
Magazine  and  Working  Mother. 


Newspapers  to 

distribute 

Toys  R  Us  catalog 

IN  AN  EFFORT  to  gain  an  pre-season 
advantage  with  holiday  shoppers.  Toys 
R  Us  will  distribute  a  “pre-holiday 
bonus  book”  in  newspapers  across  the 
country  this  weekend. 

On  Sunday,  October  9,  some  390  pa¬ 
pers,  with  a  combined  circulation  of 
over  61  million,  will  carry  the  56-page 
insert. 

The  catalog  includes  $309  worth  of 
coupons,  most  of  which  are  good 
through  October. 

For  the  last  week  or  so.  Toys  R  US 
has  run  print,  television,  and  radio  ads 
to  alert  consumers  about  the  catalog. 

Toys  R  Us  has  used  newspapers  for  a 
number  of  successful  promotions. 

About  one  year  ago,  the  retailer  in¬ 
serted  a  72-page,  four-color  catalog  into 
more  than  300  newspapers  across  the 
country. 

Also,  last  March,  Toys  R  Us  used  500 
newspapers  to  distribute  a  product  cat¬ 
alog. 


fWiTVEBEEN 
WVUMNKING 
fWtAPCAASED 
raOMICr  LIKE  THIS 
EMI  YEARS.” 

-Cynthia  Martel 

Memorial  Press  Group 

"We're  using  Adtaker's  classified 
pagination  to  produce  the  classified 
sections  for  21  weekly  newspapers  in 
Southeastern  Massachusetts.  After 
the  first  week  of  installation,  our 
Classified  Director  decided  to  change 
the  line  ad  deadline  closer  to  actual 
print  time,  strictly  due  to  the 
productivity  improvement 
we've  seen." 

”  Adtaker  is  a  real  value.” 


444  East  Susquehanna  SL  •  Allentown,  PA  18103 
(610)  797-5515  •  FAX  (610)  797-6740 
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In  Brief 


Press  groups 
petition  Clinton 

FIFTY  LEADERS  OF  prominent  news 
organizations,  journalism  associations 
and  press  advocacy  groups  have  formal¬ 
ly  asked  President  Clinton  to  “restore 
democratic  openness”  to  World  Trade 
Organization  deliberations. 

A  WTO  proposal  forbids  public  and 
press  access  to  the  organization’s  dispute 
settlement  process,  even  though  its  de¬ 
cisions  will  affect  not  only  matters  of 
trade  but  consumer,  laborer  and  envi¬ 
ronmental  laws  and  it  has  the  authority 
to  punish  and  penalize  federal,  state 
and  local  governments. 

The  WTO  agreement,  as  it  stands, 
“is  riddled  with  provisions  denying  ac¬ 
cess  to  governmental  deliberations  that 
are  an  affront  to  the  democratic  tradi¬ 
tions  of  this  nation,”  said  a  letter  to  the 
president  released  last  month  at  the 
Freedom  Forum  First  Amendment 
Center  at  Vanderbilt  University  in 
Nashville  during  the  Society  of  Profes¬ 
sional  Journalists  convention. 

Those  who  signed  the  letter  include 
Paul  McMasters,  executive  director  of 
the  First  Amendment  Center  and  for¬ 
mer  president  of  SPj;  Gregory  Favre, 
editor  of  the  Sacramento  Bee  and  presi¬ 
dent  of  the  American  Society  of  News¬ 
paper  Editors;  Lawrence  Beaupre,  edi¬ 
tor  of  the  Cincinnati  Enquirer  and  vice 
president  of  Associated  Press  Managing 
Editors,  and  Dorothy  Gilliam,  Washing' 
ton  Post  columnist  and  president  of  the 
National  Association  of  Black  Journal¬ 
ists. 

“We  urge  you  to  insist  that  signato¬ 
ries  to  this  agreement  understand  that 
when  state  and  federal  laws  are  subject¬ 
ed  to  an  international  authority  to  the 
extent  proposed  in  this  document  that 
citizens  of  the  United  States  have  a 
constitutional  right  to  access  to  those 
deliberations,”  the  appeal  said. 

Russia  media  big 
fired  for  comments 

RUSSIA’S  PRESS  MINISTER  was 
fired  after  stating  that  the  government 
should  run  the  news  media  like  an 
army. 

President  Boris  Yeltsin  did  not  name 
a  replacement  after  dismissing  Boris 
Mironov  as  chairman  of  the  State 


Committee  for  the  Press. 

Mironov,  a  former  Pravda  correspon¬ 
dent  who  was  appointed  last  December 
as  part  of  a  deal  to  appease  Yeltsin’s 
hard-line  opponents,  remained  largely 
in  the  shadows  until,  on  a  recent  tour 
of  the  provinces,  he  declared  himself  a 
nationalist  and  commented  about  con¬ 
trolling  the  media. 

Yeltsin’s  spokesman  said  organiza¬ 
tions,  scientists  and  journalists  wrote 
letters  demanding  Mironov  be  fired  for 
voicing  antidemocratic  ideas.  An  inter¬ 
view  —  headlined  “Hello,  Doctor 
Goebbels”  —  the  newspaper  Moskovsky 
Komsomolets  printed  Mironov’s  remarks 
alongside  quotes  from  Adolf  Hitler. 


NEWSDAY,  THE  LONG  Island,  N.Y.- 
based  tabloid,  has  introduced  broad¬ 
sheet  business  and  real  estate  sections 
and  upgraded  Sunday  local  news  sec¬ 
tions. 

Neiusday  and  its  New  York  City  edi¬ 
tion,  Neiv  York  Newsday,  introduced 
the  broadsheet  Sunday  business  section 
Oct.  2.  It  pulls  out  from  the  tabloid 
sports  section  and  includes  coverage  of 
personal  finance,  careers  and  mutual 
funds,  plus  employment  classified. 

Newsday  on  Long  Island  launched  a 
new  array  of  Sunday  regional  sections. 
They  have  expanded  community  re¬ 
ports,  events  listings,  wedding  an¬ 
nouncements,  births,  senior  citizen  ac¬ 
tivities  and  schools.  Coverage  begins  on 
the  back  of  the  main  news  section. 

New  York  Newsday  introduced  simi¬ 
larly  expanded  local  sections  —  for 
Queens,  Brooklyn  and  Manhattan/ 
Bronx  covering  the  city’s  boroughs. 

“Local  news  and  information  is  the 
heart  of  both  our  franchises,”  said 
Newsday  publisher  Robert  Johnson. 
“Our  readers  tell  us  that  they  want  to 
know  as  much  as  possible  about  their 
communities,  neighborhood  by  neigh¬ 
borhood  and  block  by  block,  and  our 
market  research  bears  this  out.” 

Both  editions,  on  Friday,  Oct.  7, 
launched  an  expanded  real  estate  sec¬ 
tion,  also  broadsheet,  replacing  a  Satur¬ 
day  tabloid  section.  It  covers  commer¬ 
cial  and  residential  real  estate,  mort¬ 
gages,  home  sales  and  includes  real 
estate  classified. 


S.E  unions  set 
strike  deadline  at 
Chronicle,  Examiner 

EIGHT  NEWSPAPER  UNIONS  set  an 
Oct.  31  strike  deadline  in  their  negotia¬ 
tions  with  the  San  Francisco  Chronicle, 
San  Francisco  Examiner  and  the  San 
Francisco  Newspaper  Agency. 

However,  talks  between  the  two  sides 
continued  into  early  October  and  nego¬ 
tiators  expressed  some  optimism  that  a 
settlement  can  be  reached  before  the 
deadline. 

The  negotiations  have  been  under¬ 
way  since  July  of  last  year.  The  unions’ 
contracts  expire  in  November. 

Carl  Hall,  an  administrative  officer 
for  the  Northern  California  Newspaper 
Guild,  said  the  unions  are  opposing  a 
management  plan  to  eliminate  about 
150  Teamster-driver  jobs  by  dropping 
several  hundred  youth  carriers  and  re¬ 
placing  them  with  adults. 

The  unions  also  are  concerned  about 
a  possible  shutdown  of  one  of  the  two 
dailies  and  are  seeking  job  protection  if 
that  happens.  Hall  said. 

“Job  security  and  union  busting  are 
the  issues,”  he  added. 

The  unions  have  accused  the  Mem¬ 
phis  law  firm  of  King  and  Ballow,  which 
is  representing  the  newspapers,  as 
“union  busters.” 

Management  has  denied  it  seeks  to 
end  its  union  relationship. 

Newspaper  Agency  CEO  Jim  Hale 
said  one  of  the  main  issues  is  the  com¬ 
pany’s  insistence  of  “more  flexibility 
with  work  crews.” 

He  explained  that  management 
wants  to  hire  more  part-time  workers  in 
sales  and  circulation. 

“1  am  hopeful  we  can  get  a  contract,” 
Hale  said. 

The  Chronicle  and  Examiner  are  in  a 
joint  operating  agreement  whose  busi¬ 
ness  side  is  run  by  the  agency. 

Hale  said  he  knew  nothing  about  a 
possible  move  to  a  one-daily  town. 
Speculation  and  rumors  of  such  a  de¬ 
velopment  have  circulated  for  more 
than  a  year. 

Wages  are  not  on  the  table  in  the 
talks,  according  to  both  parties. 

George  Curtin,  an  AFL-CIO  staff 
member,  who  is  on  the  unions’  bargain¬ 
ing  team,  said  he  was  optimistic  that  an 
agreement  can  be  reached. 


Newsday  debuts 
broadsheet  sections 


36 


EditordfPublisher  •  October  8,  1994 


Few  libel  cases 
were  heard  by 
Supreme  Court 

OVER  A  NINE-YEAR  period,  the  US. 
Supreme  Court  agreed  to  hear  just  12 
cases  of  libel  and  privacy  claims,  repre¬ 
senting  6%  of  all  cases  presented,  ac¬ 
cording  to  a  study  by  the  Libel  Defense 
Resource  Center. 

The  LDRC  review  of  201  libel,  priva¬ 
cy  and  related  petitions  to  the  Court 
found  that  those  involving  media  de¬ 
fendants  were  reviewed  more  frequent¬ 
ly  than  non-media  cases  (8.4%  vs. 
1.4%),  and  appeals  by  media  defendants 
were  three  times  as  likely  to  be  heard 
than  those  by  plaintiffs  suing  the  media 
(12.8%  vs.  3.8%). 

Further,  the  LDRC  determined  that 
when  it  did  hear  such  a  case,  the 
Supreme  Court  reversed  the  lower 
court  77.8%  of  the  time,  compared  to 
the  general  reversal  rate  of  50%-60%. 

During  the  July  1993  to  June  1994 
term,  there  were  18  petitions  for  certio¬ 
rari  filed  and  acted  upon  in  libel,  edito¬ 
rial  privacy  and  related  cases,  seven  in¬ 
volving  media  defendants  and  11  non¬ 
media  defendants,  LDRC  reported. 

Among  the  cases  where  the  media 
were  defendants,  only  two  left  standing 
results  that  were  unfavorable  to  the  me¬ 
dia. 

One  was  a  $1.5  million  ruling  against 
a  tabloid  that  published  a  photo  of  an 
elderly  woman  with  a  bogus  story  stat¬ 
ing  she  was  a  101-year  old  Australian 
woman  who  had  to  quit  her  paper  route 
because  she  was  pregnant. 

The  other  upheld  the  Puerto  Rico 
Supreme  Court,  which  ruled  relatives  of 
a  defamed  plaintiff  and  other  third  par¬ 
ties  are  not  barred  from  seeking  damage 
claims  if  all  other  standards  for  libel  — 
including  actual  malice  —  have  been 
met. 

The  LDRC  Bulletin,  in  which  the 
full  study  appears,  also  looked  at  the  ju¬ 
dicial  records  of  former  Justice  Harry 
Blackmun  and  his  replacement.  Justice 
Steven  Breyer,  with  regard  to  libel,  pri¬ 
vacy  and  related  media  opinions. 

“Justice  Blackmun,  while  not  an  ex¬ 
traordinarily  vocal  advocate  of  First 
Amendment  rights  as  they  relate  to 
these  issues,  was  nonetheless  a  reason¬ 
ably  consistent  supporter,  one  who  — 
more  often  than  not  —  joined  the  ‘cor¬ 
rect’  side  of  the  Court’s  decisions  from 
the  media’s  point  of  view,”  LDRC  stat¬ 
ed. 

“With  respect  to  Judge  [now  Justice] 
Breyer,  there  is  no  obvious  reason  to 


believe  that  he  is  inclined  to  depart 
from  major  libel  and  privacy  doctrines 
established  during  Justice  Blackmun’s 
tenure  on  the  Court. 

“Indeed,  he  has  occasionally  been 
farsighted  in  the  application  of  existing 
doctrine  . . .  and  in  at  least  one  case  he 
would  have  gone  further  in  advancing 
the  media’s  interests  than  the  Supreme 
Court  was  inclined  to  go  ...  .  ,”  the  re¬ 
port  noted. 

“But  beyond  that  only  sketchy  out¬ 
line,  Breyer  is  a  relatively  blank  slate  — 
at  least  from  what  we  actually  know 
based  on  his  First  Circuit  decisions,” 
LDRC  reported. 

Papers  cut  price 

THE  JOURNAL  NEWSPAPERS  of 
Maryland  and  Virginia  will  cost  only 
half  as  much  by  the  end  of  September. 

The  chain  announced  it  is  cutting 
the  cost  of  its  five  weekday  papers 
around  Washington,  D.C.  from  50y  to 
250  in  an  effort  to  increase  circulation. 
Its  weekly  editions  are  not  affected. 

Mullins  scholarship 
gets  $1,000  donation 

THE  MOON  MULLINS  Scholarship 
Fund  received  a  $1,000  contribution 
earlier  this  month  from  the  Richard  J. 
Hughes  Foundation.  The  donation 
links  New  Jersey  organizations  estab¬ 
lished  in  memory  of  the  well-acquaint¬ 
ed  journalist  and  jurist. 

Morris  County  prosecutor  Michael 
Murphy,  president  of  the  foundation 
named  in  honor  of  his  step-father,  told 
the  Newark  Star-Ledger  that  it  was  ap¬ 
propriate  that  the  fund  be  the  first  to 
receive  a  grant  in  view  of  the  “warm  re¬ 
lationship”  between  the  two  men. 

A  North  Jersey  Herald  &  News  re¬ 


porter  and  columnist  covering  the  State- 
house  in  Trenton  for  20  years,  Edward 
Mullins  died  in  May  at  age  67  after  a 
35-year  career  with  the  Passaic  daily 
and  two  days  before  the  annual  Legisla¬ 
tive  Correspondents’  Club  Dinner, 
which  he  had  helped  to  organize  and 
promote.  Hughes,  who  served  as  gover¬ 
nor  and  state  supreme  court  justice, 
died  last  year. 

Started  with  proceeds  from  this  year’s 
correspondents’  dinner,  the  scholarship 
fund  is  administered  by  a  nonprofit 
foundation  established  by  the  New  Jer¬ 
sey  Press  Association. 

Book  sees  history 
through  newspaper 

THE  DULUTH  (Minn.)  NEWS-Tri- 
bune  recounts  125  years  of  Northland 
history  in  a  new  book  that  views  the 
past  through  the  pages  of  the  newspa¬ 
per. 

The  book,  Duluth  News-Tribune  Im¬ 
pressions  —  1 25  Years,  reproduces  front 
pages,  news  stories,  pictures  and  ads. 

Compiled  from  newspaper  records 
and  other  sources  by  30-year  veteran 
News-Tribune  reporter  John  Krebs,  the 
180-page  book  was  published  by  the 
newspaper  in  September  and  is  for  sale 
there. 

Hispanic  guide 

THE  WORCESTER,  MASS.,  Telegram 
&  Gazette  has  published  its  second 
Spanish-laguage  community  guide  and 
yellow  pages  for  Hispanics  in  the  cen¬ 
tral  part  of  the  state. 

El  Directorio  Hispano,  produced  in  as¬ 
sociation  with  Spanish  Marketing  of 
Northboro,  is  mailed  free  to  over  9,000 
homes  headed  by  people  with  Spanish 
surnames. 
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About  Awards 

SPJ  Awards.  Frank  Gibson,  regional  government  and 
politics  editor  at  the  Nashville  Tennessean  and  past  pres¬ 
ident  of  the  Society  of  Professional  Journalists,  took  the 
highest  honor  SPj  bestows  on  its  members,  the  Wells  Key, 
at  the  SPJ  national  convention  in  Nashville. 

The  award  recognizes  service  to  the  SS-year-old  orga¬ 
nization  formerly  known  as  Sigma  Delta  Chi.  It  is  named 
for  Chester  Wells,  head  of  the  University  of  Wisconsin 
chapter  in  1913. 

The  professional  SPJ  group  in  Washington,  D.C.,  was 
named  outstanding  chapter.  In  the  past  year,  it  awarded 
$21,500  in  scholarships  and  sponsored  programs  that  at¬ 
tracted  noted  speakers. 

SPJ  presented  its  First  Amendment  Award  to  the  Wash¬ 
ington  law  firm  Baker  &  Hostetler  for  its  15-year  effort  on 
the  Freedom  of  Information  front  as  SPJ’s  legal  represen¬ 
tative. 

Washington  Post  and  Creators  Syndicate  editorial  car¬ 
toonist  Herblock  received  his  fifth  Sigma  Delta  Chi  Award 
in  Nashville.  The  annual  awards  recognize  the  work  of 
journalists  nationwide. 

Other  Sigma  Delta  Chi  newspaper  winners  follow. 

In  the  public  service  category,  the  New  Orleans  TimeS' 
Picayune  won  for  “Together  Apart:  The  Myth  of  Race,”  an 
examination  of  the  division  between  whites  and  blacks. 
Among  smaller  papers,  the  Ledger,  Lakeland,  Fla.,  was  hon¬ 
ored  for  stories  on  a  DuPont  fungicide. 

The  Orange  County  Register  was  recognized  for  dead¬ 
line  reporting  for  “Inferno,”  coverage  of  fires  that  swept 
Southern  California  last  fall.  Jeff  Taylor  and  Jake  Thomp¬ 
son,  Kansas  City  Star,  took  non-deadline  honors  for  “Is¬ 
lands  of  Neglect:  America’s  Endangered  Parks,”  an  exam¬ 
ination  of  problems  of  the  National  Park  Service. 

The  investigative  reporting  prize  went  to  Eileen  Wel- 
some,  Albuquerque  Tribune,  for  her  series,  “The  Plutonium 
Experiment,”  detailing  government  tests  in  the  1940s. 

The  feature  writing  award  was  given  to  John  Woes- 
tendiek,  Philadelphia  Inquirer,  for  “Shelter’s  Children,”  a 
look  at  the  plight  of  homeless  children. 

Larry  Dale  Keeling,  Lexington  Herald-Leader,  was  rec¬ 
ognized  for  editorials  that  addressed  ethics  reform  in  Ken¬ 
tucky  government. 

John  Dillin,  Christian  Science  Monitor,  won  for  Wash¬ 
ington  correspondence  for  his  series,  “Reforming  Con¬ 
gress.”  Kim  Murphy,  Los  Angeles  Times  Cairo  bureau  chief, 
took  the  foreign  correspondence  prize  in  recognition  of 
her  Middle  East  coverage. 

The  photography  prize  went  to  Robert  Gauthier,  San 
Diego  Union-Tribune,  for  a  series  on  Somalia  called  “Er¬ 
rand  of  Mercy,  Land  of  Dispair.”  The  Des  Moines  Register 
was  recognized  for  its  graphics  in  reporting  on  last  year’s 
great  Midwestern  flooding. 

Bryan  Gruley  was  recognized  for  research  about  jour¬ 
nalism  for  Paper  Losses:  A  Modern  Epic  of  Greed  and  Be¬ 
trayal  at  America’s  Two  Largest  Newspaper  Companies, 
which  chronicles  the  25-year  rivalry  between  the  Detroit 
News  and  Detroit  Free  Press. 

SPJ  also  presented  its  Mark  of  Excellence  Awards,  rec¬ 
ognizing  collegiate  journalists. 

The  University  of  Iowa  Daily  Iowan,  Loren  Keller,  edi- 
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50.125 

50.875 

45.50 

American  Publishing  ## 

12.75 

12.50 

Capital  Cities/ABC  Inc.  (NY)  ** 

81.25 

81.75 

57.15 

Central  Newspapers  Inc.  (NY) 

28.00 

27.50 

23.25 

Dow  Jones  &  Co.  Inc.  (NY) 

29.75 

30.50 

33.50 

Enquirer/Star  Group  (NY) 

16.25 

16.375 

17.875 

Gannett  Co.  Inc.  (NY) 

47.50 

47.625 

48.125 
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19.125 

18.75 

Knight-Ridder  Inc.  (NY) 

49.00 

50.25 
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34.25 
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31.375 
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Pulitzer  Publishing  Co.  (NY) 

34.00 

35.375 

33.25 

E.W.  Scripps  Co.  (NY) 

28.875 

29.375 

25.625 

Times  Mirror  Co.  (NY) 

30.375 

30.75 

29.375 

Tribune  Co.  (NY) 

53.375 

54.625 

52.125 
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223.00 
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17.625 

17.75 

19.00 

Reuters  (c)  (d) 

42.375 

44.125 

34.625 

Southam  Inc.  (a) 

16.00 

16.375 

17.375 

Thomson  Corp.  (a) 

15.25 

15.625 

15.375 

Toronto  Sun  Publishing  Corp.  (a) 

14.25 

14.25 

12.25 

TorStar  Corp.  (a) 

24.125 

25.00 

22.625 

Pearson  Ltd.  (b) 

5.97 
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5.46 
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49.875 
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tor,  was  named  best  daily  student  paper.  The  Shorthorn  at 
the  University  of  Texas,  Arlington,  edited  by  David  Pel- 
lerin  and  Lisa  Garrison,  was  honored  among  non-dailies. 

Student  reporters  recognized  were  Beth  Walsh,  Daily 
Kent  Stater,  Kent  University  —  spot  news;  William  Lewis, 
Daily  Kansan,  University  of  Kansas  —  in-depth;  Steve 
Friess,  Capital-Journal,  Topeka,  Kan.  —  feature,  and  Brady 
Prauser,  Daily  Kansan  —  sports.  Jacob  Miller,  George  Ma¬ 
son  University  Broadside ,  was  recognized  for  editorial  writ¬ 
ing;  Jon  Nilsen,  the  Minnesota  Daily,  University  of  Min¬ 
nesota,  won  for  editorial  cartooning.  Laurie  Notaro,  Ari¬ 
zona  State  University,  took  the  column  writing  award. 
Photography  prizes  went  to  Mark  Jordan,  San  Francisco 
State  University  —  spot  news;  Erik  Daily,  University  of 
Wisconsin  —  feature,  and  Matt  Detrick,  Ohio  University 
—  sports. 
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Sun-Times 

Continued  from  page  1 1 

newspaper  groups  this  March  for  $180 
million.  The  new  owners  have  offered 
buyouts  for  some  senior  employees, 
have  dropped  out  of  the  Newspaper 
Association  of  America  to  save  on 
dues  and  want  to  modernize  the  pa¬ 
per’s  aging  letterpress  printing  presses. 

“These  are  very  cash-flow  oriented 
executives,”  Artz  said.  “They  are  very 
interested  in  putting  dollars  into 
equipment,  production  and  promotion. 
But  they  are  not  going  to  put  in  dollars 
and  effort  from  their  other  properties 
into  Chicago  —  we’re  going  to  have  to 
generate  the  cash  flow.” 

Sun-Times  management  is  proposing 
a  three-year  contract  that  would  in¬ 
crease  wages  about  1%,  but  cut  the 
current  10%  night  differential  pay¬ 
ment. 

In  addition,  the  company  is  propos¬ 
ing  a  series  of  changes  in  newsroom 
management  —  in  discipline,  griev¬ 
ances,  story  assignments  and  conflict 
of  interest  issues  —  it  says  it  needs  to 
operate  more  efficiently. 

“This  company  has  said  from  the  be¬ 
ginning  that  this  is  a  new  age,  a  new 
day,  a  new  beginning,”  Artz  said. 
“Things  will  be  different.” 

But  Sun-Times  Guild  spokesman 
Dan  Lehmann  says  it  is  just  the  same 
old  song  to  a  union  that  has  worked 
under  four  owners  in  the  last  10  years. 

“We’ve  heard  that  from  everybody, 
from  the  Fields  [Sun-Times  founding 
family],  [Rupert]  Murdoch,  [investor 
group]  Adler  &.  Shaykin  and  now 
these  guys,”  Lehmann  said. 

“We  have  what  is,  in  the  industry,  a 
‘good’  contract,”  he  added.  “But  it 
didn’t  come  out  of  thin  air.  The  com¬ 
pany  has  a  contract  with  the  Newspa¬ 
per  Guild  that  has  evolved  over  50 
years  .  .  .  and  we  intend  to  see  that  it  is 
continued.” 

Lehmann  said  the  company’s  night 
differential  proposal  would  mean  a  9% 
pay  cut  for  the  many  newsroom  staffers 
whose  shifts  extend  into  the  evening 
hours. 

The  Guild’s  own  opening  wage  pro¬ 
posal  is  an  aggressive  one;  10.5%  in¬ 
crease  in  a  one-year  contract. 

Lehmann  says  the  increase  is  neces¬ 
sary  because  newsroom  salaries  have 
fallen  behind  as  a  result  of  inflation 
and  the  Guild’s  acceptance  of  one-year 
wage  freezes  in  the  past  two  three-year 
contracts. 

Not  surprisingly,  management  says 
the  proposal  is  a  non-starter. 


“Obviously,  that’s  not  even  in  the 
parking  lot,  let  alone  the  ball  park,” 
Artz  said.  “Nobody’s  giving  that  type  of 
money  any  more.” 

But  for  the  Guild,  the  management 
control  is  becoming  an  emotional  is¬ 
sue.  Reporter  complaints  about  editors 
are  increasing  —  and  making  members 
more  militant,  the  union  says. 

And  Lehmann  characterizes  the 
management  rights  proposals  as  yet  an¬ 
other  step  towards  what  the  Guild  says 
is  intrusive  control  by  executive  vice 
president  and  editor  Dennis  Britton. 

“The  biggest  difference  that  Dennis 
Britton  has  introduced  through  his  ac¬ 
tions  and  those  of  his  editors  is  we 
have  been  increasingly  micromanaged. 
Now  this  can  be  good  or  bad,  but  it’s  a 
real  culture  change  at  the  Sun-Times," 
Lehmann  said. 

He  said  that  the  proposed  manage¬ 
ment  would  put  many  practices  at  the 
discretion  of  specific  editors. 

Human  resources  chief  Artz,  howev¬ 
er,  says  the  changes  are  “not  micro- 
managing  or  Dennis  Britton  control¬ 
ling  [the  newsroom]  ....  It’s  that  on 
these  issues  we  would  like  one  voice 
telling  what  is  permissible.” 

As  it  stands  now,  Artz  said,  reporters 
can  refuse  assignments  on  their  off 
days  or  if  the  work  would  take  them 
out-of-town. 

“When  you  go  into  this  business, 
you  know  there  are  certain  things  you 
have  to  do  —  work  nights,  work  week¬ 
ends  —  certain  things  that  will  incon¬ 
venience  your  personal  life,”  Artz  said. 

The  paper  also  wants  the  ability  to 
suspend  employees.  Right  now,  Artz 
said,  there  is  no  provision  for  discipline 
between  a  warning  or  outright  dis¬ 
missal. 

Similarly,  the  paper  wants  an  end  to 
night  differential  practices  and  pay 
that  Artz  said  can  start  as  early  as  11 
a.m. 

For  its  part,  the  Guild  calls  the  com¬ 
pany  proposals  a  disguised  pay  cut 
amounting  to  $900,000  over  three 
years. 

“When  Murdoch  or  Adler  &. 
Shaykin  were  here  they  were  straight 
up  in  our  face:  ‘We  want  a  15%  pay 
cut.  We  want  a  wage  freeze,’  ”  union 
spokesman  Lehmann  said.  “These  guys 
are  not  as  straightforward,  quite 
frankly,  not  as  honest  in  what  their 
proposal  means.” 

While  both  sides  are  talking  tough, 
there  were  reports  of  quick  progress  in 
negotiations  this  week. 

And  while  the  company  repeatedly 
emphasizes  that  things  must  change. 


Artz  also  said  the  paper  has  no  interest 
in  busting  the  union. 

“If  this  company  wanted  to  take  the 
union  out,  we’d  be  proposing  gutting 
the  contract.  And  we’re  just  not  doing 
that,”  Artz  said. 

Chicago  Sun-Times 
drops  out  of  NAA 

CITING  BUDGETARY  REASONS, 
the  Chicago  Sun-Times  has  dropped  out 
of  the  Newspaper  Association  of  Amer¬ 
ica. 

The  11th  largest  daily  paper  in  the 
United  States,  the  Sun-Times  is  the 
third  biggest  paper  not  in  the  associa¬ 
tion.  The  larger  Wall  Street  Journal  and 
New  York  Daily  News  are  also  not 
NAA  members. 

The  Sun-Times  decision  was  a  “strict¬ 
ly  budgetary”  one,  said  Larry  Perrotto, 
chief  executive  officer  and  president  of 
American  Publishing  Co.,  the  Hol- 
linger  Corp.  company  that  owns  the 
Sun-Times. 

“It  had  absolutely  nothing  to  do  with 
the  quality  of  the  association  or  the 
people  that  manage  it,”  Perrotto  said. 


Is  your  weather  page 


You'd  bener  believe  it! 


Examine  your  weather  page  closely. 

If  it’s  not  from  Accu-Weather.  there  are 
probably  problems  with  accuracy, 
credibility  and  consistency.  Weather 
is  important  to  your  readers.  Why  not 
make  your  weather  page  the  best? 

4ccu-Weather,  Inc. 

619  W.CollegeAve  ,  State  College.  PA  16801 
Call  814-234-9601  x400  for  details. 

See  us  at  SND*KC  ‘94  Booth  18. 

1994  Accu  Weather.  Inc 
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News  Tech 


Orders  and 
installations 


Data  Sciences  Inc. 

Silver  Spring,  Md. 

Papertrak'2000  ad  management  sys¬ 
tem  for  GoodNews  Publications  Inc., 
expanding  publisher  of  12  Boston-area 
shoppers  that  already  use  DSI  ac¬ 
counting  software.  Also,  circulation- 
database  marketing-TMC  for  the  Nor¬ 
folk  (Neb.)  Daily  News,  Homestead 
Publishing  Co.,  Bel  Air,  Md.,  publish¬ 
er  of  four  weeklies,  and  Sanford  (N.C.) 
Herald,  (with  advertising  and  account¬ 
ing  systems). 

Brainwerks  Inc. 

Riverhead,  N.Y. 

A/rWorks  integrated  ad  manage¬ 
ment  software  at  the  Lima  (Ohio) 
News,  Fort  Pierce-Port  St.  Lucie,  Fla., 
Tribune,  Harlingen  Valley  Morning 
Star  and  Brownsville  Herald,  both  in 
Texas,  and  North  Carolina’s  Gaston 
Gazette,  Gastonia,  Sun  Journal,  New 
Bern,  TimeS'News,  Burlington,  and 
Kinston  Free  Press. 

Abelson  Cemmunlcallons  Inc. 

Baldwin,  N.Y. 

Publisher’s  Contracts  and  Account¬ 
ing  System  at  Louisiana  Publishing  for 
the  twice-weekly  Saint  Charles  Herald' 
Guide  and  Louisiana  Sportsman. 

PCAS  accounts  receivable  system 
can  be  linked  to  general  ledger,  ac¬ 
counts  payable,  payroll,  ACI  Sales 
Management  System.  Includes  rate 
schedules,  production  information, 
contract  entry  and  invoice  generation. 

Mission  Critical  Technologies 

Concord,  Mass. 

AdFax  PC-based  system  for  classi¬ 
fied  ads  at  the  Cincinnati  Enquirer, 
Philadelphia  Inquirer  and  Boston 
Globe.  Developed  in  partnership  with 
the  Washington  Post,  AdFax  is  de¬ 
signed  to  eliminate  loss  and  rekeying 
by  receiving  and  logging  in  electronic 
rather  than  paper  faxes  and  distribut¬ 
ing  them  to  appropriate  workstations, 
from  which  they  are  passed  to  an  exist¬ 


ing  ad  system’s  database. 

On-line  archive  retains  original  fax 
images  with  host  ad  system  number  at¬ 
tached.  AdCheck  workstation  users 
completing  faxed  ads  by  keyboard  or 
voice  input  can  simultaneously  view 
fax  images  and  converted  machine- 
readable  versions. 

New  AdFast  application  permits  ad¬ 
vertisers  to  send  liner  ads  from  PCs  to 
newspapers,  where  they  are  routed  to 
the  correct  Atex  or  System  Integrator 
ad  system  queue.  Both  AdFax  and  Ad- 
Fast  supply  finished  versions  of  ads 
(with  numbers,  prices  and  schedules) 
from  a  host  system  and  automatically 
acknowledge  receipt  of  ads. 

Spanlink  Communicallens 

Minneapolis 

Interactive  voice  response  software 
running  on  an  AT&T  Conversant 
MAP/100  voice-processing  computer  at 
the  Seattle  Times. 

At  any  hour,  subscribers  can  use 
Touch-Tone  phone  keys  to  suspend  va¬ 
cation  delivery,  register  service  errors 
and  request  replacement  papers.  Sub¬ 
scription  information  is  pulled  from  a 
Hewlett-Packard  3000  host  computer 
over  a  local  area  network.  Other  soft¬ 
ware  pulls  account  information  directly 
from  an  IBM  ES-9000  computer. 

Accessed  by  up  to  3,000  callers 
weekly,  the  system  handles  65%  of 
start/stop  requests  and  40%  of  service 
complaints.  Replacement  requests 
made  before  10  am  are  automatically 
sent  to  field  representatives’  pagers  and 
followed  up  by  verification  calls  and 
entry  on  a  problem  resolution  report. 

Bellalrix  Systems 

Bend,  Ore. 

Single-Trak  single-copy  sales  PC- 
based  data  acquisition  and  manage¬ 
ment  system  at  Scripps  Howard’s 
Naples  (Fla.)  Daily  News,  Monterey 
County  (Calif.)  Herald,  Stuart  (Fla.) 
News,  Bremerton,  Wash.,  Sun  and 
Redding,  Calif.,  Record  Searchlight. 


Also,  further  expansion  of  the  system 
at  Denver’s  Rocky  Mountain  News . 

TeleDIrect  Inlernallonal  Inc. 

Davenport,  Iowa 

TeleDirect  CAT  Plus  used  in  con¬ 
junction  with  the  Daytona  Beach 
(Fla.)  NewS'Journal’s  Celller-Jack> 
sen  business  system  to  prevent  stops. 

Stop  requests  are  coded  into  the  C- 
J  system  as  one  of  13  dispositions  (af¬ 
fordability,  relocation,  no  time,  vaca¬ 
tion,  etc.).  Preview  campaigns  are  de¬ 
veloped  on  the  CAT  Plus  to  retain 
subscribers  according  to  their  individ¬ 
ual  concerns  by  using  the  codes  and 
four  market  areas. 

A  stop  citing  “no  time  to  read” 
would  be  targeted  with  a  reference  to 
the  paper’s  “In  Brief”  section  or  an 
area  edition’s  local  news.  Campaigns  to 
convert  Sunday-only  to  daily  subscrip¬ 
tions  are  run  every  other  month. 

MicreVoIca  Applications  Inc. 

Minneapolis 

Audiotex  services  or  systems  for  the 
St.  Paul  Pioneer  Press,  Charlottesville, 
Va.,  Daily  Progress,  Bryan/College  Sta¬ 
tion  (Texas)  Eagle,  Akron  Beacon 
Journal,  Southern  California  Pen- 
nysaver,  Calgary  (Alberta)  Herald,  Los 
Angeles  Downtown  News,  Charlotte 
Observer,  Charles  County  News ,  White 
Plains,  Md.,  and  Clermont  Sun,  Batavia, 
Ohio. 

Brito  Volco  Systoms 

Wichita 

The  900  Voice  Personals  at  the  Al¬ 
buquerque  Journal  and  Tribune,  Jack¬ 
sonville’s  Florida  Times  Union,  Tulsa 
World,  Irvine  (Calif.)  World  News, 
Macon  (Ga.)  Telegraph,  Lake  Charles 
(La.)  American  Press,  Los  Angeles 
Argonaut,  Bowling  Green,  Ky.,  Daily 
News,  Tustin  (Calif.)  Weekly,  Wat¬ 
sonville,  Calif.,  Register-Pajaronian, 
Jasper  (Ind.)  Advertiser,  Pittsburg, 
Kans.,  Morning  Sun  and  Wichita’s 
Christian  Connection. 

Promloro  Audletox 

Toledo,  Ohio 

Five  American  Publishing  sites  are 
testing  a  standardization  package  for 
turn-key  service  bureau  audiotex  sys¬ 
tems.  Also  using  the  system  are  the 
Commerical  Review,  Portland,  Ind., 
Bryan  (Ohio)  Times  and  Van  Wert, 
Ohio,  Times  Bulletin. 
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SlI  concludes 
reorganization, 
launches  PSD 

U.S.  BANKRUPTCY  COURT  in 
Wilmington,  Del.,  last  month  con¬ 
firmed  the  reorganization  plan  of  Sys¬ 
tem  Integrators  Inc.  upon  acceptance 
by  the  necessary  number  of  creditor 
classes. 

Secured  lenders,  who  hold  approxi¬ 
mately  95%  of  the  company’s  debt,  had 
already  endorsed  the  plan. 

The  Sacramento-based  publishing 
systems  supplier  said  it  will  soon  com¬ 
plete  its  financial  reorganization  to  re¬ 
structure  and  repay  debt.  Allowed 
claims  from  secured  lenders  will  be  sat¬ 
isfied  through  issuance  of  notes  and 
new  common  stock  in  the  reorganized 
company. 

Secured  lenders  will  hold  80%  of  the 
new  common  stock. 

A  new  board  of  directors  will  com¬ 
prise  president  and  CEO  William 
Aaronson,  three  members  to  be  desig¬ 
nated  by  the  secured  lenders  and  an¬ 
other  to  be  unanimously  determined  by 
SII  and  Bank  of  America. 

Since  filing  a  year  ago  to  reorganize 
under  Chapter  11  of  the  bankruptcy 
code,  SII  said  it  has  signed  more  than 
$42  million  in  sales  and  service  con¬ 
tracts  worldwide. 

Late  last  month  SII  announced  for¬ 
mation  of  a  Professional  Services  Divi¬ 
sion  under  Allan  Katzen.  A  former 
president  of  SII’s  Ring  Computers  sub¬ 
sidiary  who  earlier  worked  for  SII’s  Aus¬ 
tralian  subsidiary,  Katzen  most  recently 
spent  five  years  at  DeScribe,  also  in 
Sacramento,  where  had  been  president 
and  CEO  and  remains  a  director.  Word 
processor  developer  DeScribe  was 
started  by  SII  founder  Jim  Lennane. 

The  new  division  offers  services  in 
five  areas;  periodic  on-site  enterprise 
operational  review,  application  integra¬ 
tion  analysis,  capacity  and  copyflow 
analyses,  load  balancing  and  new-prod- 
uct  integration;  PSD  staffers  to  tem¬ 
porarily  replace  vacationing  staff  or  fill 
vacant  positions  for  individual  projects 
or  full  facilities  management;  training; 
application  development,  including  cus¬ 
tom  work  and  multi-vendor  integration; 
network  services,  including  remote  net¬ 
work  management,  design  and  multi¬ 
vendor  network  interoperations. 


Kimberly-Clark  may 
exit  pulp,  paper 

KIMBERLY-CLARK  CORE,  Irving, 
Texas,  is  considering  selling  its  pulp  and 
paper  operations  to  concentrate  re¬ 
sources  on  its  consumer  products  busi¬ 
ness. 

In  addition  to  an  Ontario  pulp  mill, 
the  company  owns  a  mill  in  Coosa 
Pines,  Ala.,  that  produces  285,000  tons 
of  newsprint  per  year. 

While  newsprint  prices  have  begun 
creeping  back  up  as  discounts  decrease, 
pulp  prices  have  soared.  The  Wall  Street 
Journal  reported  that  if  an  Oct.  1  price 
hike  sticks,  pulp  prices  will  have  risen 
75%  in  12  months. 

Avenor  lifts 
list  prices 

NEWSPRINT  SUPPLIER  AVENOR 
America  Inc.,  White  Plains,  N.Y.,  said 
it  will  hike  list  prices  per  metric  ton  of 
newsprint,  effective  Jan.  1,  as  follows:  $5 
for  25-lb.,  $8  for  28-lb.  and  $15  for  32- 
lb. 

No  increase  for  30-lb.  stock  was  an¬ 
nounced,  except  for  canary,  which  will 
rise  by  $20. 

At  the  same  time,  the  company  said 
its  will  discontinue  production  of  green 
newsprint. 

In  announcing  new  prices,  Avenor 
cited  “a  surge  in  demand  causing  steep 
cost  increases  and  growing  scarcity”  of 
recycled  and  virgin  fiber  and  a  more- 
than-50%  increase  since  last  Jan.  1  in 
the  price  of  kraft  pulp  used  to  strength¬ 
en  newsprint. 


New  Headquarters 

HEIDELBERG  USA  NOW  operates 
from  new  headquarters  in  Kennesaw, 
Ga.  (404/419-6500). 

The  large  complex  includes  parts  dis¬ 
tribution,  a  technology  center,  training, 
service  and  sales  areas  and  a  showroom 
with  operating  presses  bindery  systems. 

Clarification 

THE  STORY  “HUBER  seeks  buyer  for 
ink  business’’  (E&P,  Sept.  10,  p.  32) 
omitted  acquisitions  in  recent  years  by 
The  Ink  Company,  headquartered  in 
West  Sacramento,  Calif.  They  include 
Northern  Printing  Ink,  in  Minnesota, 
the  U.S.  ink  business  of  Pittsburgh- 
based  PPG  Industries  and  Corac,  a  Cal¬ 
ifornia  supplier  of  metal-decorating  ink. 

Asked  about  Huber’s  Printing  Ink 
Division,  The  Ink  Company’s  corporate 
services  director,  Robert  Throckmor¬ 
ton,  said,  “We  have  an  interest  any  time 
a  company  comes  on  the  market,” 
adding,  however,  that  it  depends  on 
“what  the  realities  of  the  deal  are.”  Ac¬ 
quisitions  notwithstanding,  he  main¬ 
tained  that  “most  of  our  growth  has 
come  internally.” 

With  respect  to  major  North  Ameri¬ 
can  sellers  of  news  inks,  Throckmorton 
said  that  with  total  1993  sales  of  $100 
million.  The  Ink  Company  was  larger 
than  U.S.  Printing  Ink  before  it  became 
part  of  Sun  Chemical’s  merged  US  Ink 
company  and  has  a  bigger  total  ink 
business  than  Huber  —  conceding, 
however,  that  “our  share  of  the  [North 
American]  news  ink  market  is  perhaps 
smaller  than  that  of  Huber.” 
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EXPANDING,  MODERNIZING 

NEWSPAPERS  FOR 
THE  21  ST  CENTURY 


Nc¥rspaper  Spendins  to  Top  $1  Billion  in  1994 

Newspaper  spending  plans  are  rebounding  toward  the  lofty  levels  of  the  pros¬ 
perous  '80s.  Positive  advertising  linage  and  revenue  trends  have  created  an  opti¬ 
mistic  mood  among  newspaper  publishers  and  top  executives. 

NcRfspapcrs  Arc  Seardiins  For  Solutions 

From  prepress  production  technology  to  paper  handling  and  pressroom  equip¬ 
ment  to  packaging  and  distribution  facilities  ...  newspapers  are  looking  for  ways 
to  improve:  to  make  their  products  more  effective  for  advertisers;  to  produce  a 
highly  readable,  indispensable  source  of  information  for  subscribers. 


E&P  Will  Feature  Todays  Best  Tedinelosy 

The  November  5  issue  of  Editor  &  Publisher  will  include  a  special  Newspaper 
Plant  and  Design  pullout  section  featuring  some  of  the  best  equipment  and  plant 
designs  being  used  today. 

Offer  Your  Help 

This  is  a  prime  opportimity  for  you  to  tell  our  more  than  83,000  readers  about  your 
company,  your  products  and  services,  your  research  and  technologies  that  are  help¬ 
ing  newspapers  achieve  their  aggressive  goals. 

Take  Advantase  of  Todays  Opportunities 

Make  sure  your  advertising  message  is  included  in  this  important  issue.  Call 
E&P  Advertising  Director  Steve  Townsley  at  (212)  675-4380  or  contact  your  local 
E&P  representative  today! 


Newspaper  Plant  &  Desisn 

Space  Reservation  Deadline  November  5, 1 994 

October  21, 1994  " 


Ad  Materials  Deadline 


Sales  Offices 


October  24, 1994 


EdittK^Riblisher 

11  W  M  Street,  New  Ifcrk,  NY  10011-4234  212-67S-4380 


New  York  . . 
Chicago  . . . . 
New  Orleans 
Los  Angeles  . 
San  Francisco 


212-675-4380 

312-641-0041 

504-386-9673 

310-373-3731 

415-421-7950 


GET  YOUR  MESSAGE  INTO  THE  HANDS  AND  MINDS 
OF  NEWSPAPER  INDUSTRY  DECISION  MAKERS. 
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were  filed  with  the  Air  Force,  Army, 
CIA,  DEA,  DIA,  Do],  State,  Navy, 
NSC  and  FBI.  He  sought  information 
about  himself;  the  Lebanese  Islamic 
group  Hizballah  and  “nine  named  indi¬ 
viduals,  believed  to  be  associated  with 
the  group  and  all  known  terrorists” 
Hizballah  spiritual  leader  Sheikh  Fad- 
lallah;  and  Anderson’s  fellow  hostages 
Brian  Keenan  and  Thomas  Suther¬ 
land. 

The  complaint  details  in  about  20 
pages  Anderson’s  attempts  to  get  infor¬ 
mation:  the  delays,  the  referrals  to  oth¬ 
er  agencies,  the  rejections  and  redac¬ 
tions,  lost  appeals,  and  useless  infor¬ 
mation  already  in  the  public  forum. 

Among  the  relief  Anderson  is  seek¬ 
ing  is  a  declaration  that  the  defendants 
acted  arbitrarily,  capriciously,  abused 
their  discretion  and  violated  the  law; 
an  injunction  to  prevent  continuing 
such  activity;  a  Vaughn  index  of  infor¬ 
mation  they  plan  to  continue  to  with¬ 
hold;  and  production  of  all  documents 
and  portions  of  documents  for  which 
no  FoIA  exemptions  apply. 

“It’s  over,”  he  said  of  his  ordeal.  “It’s 
been  three  years  [since  his  release]. 
There’s  no  reason  these  should  be  kept 
secret.” 

Anderson  said  he  doesn’t  think  the 
delays  have  had  anything  to  do  with 
him  as  an  individual. 

“Most  everyone  who  deals  with 
FoIA  has  the  same  kind  of  problems,” 
he  said.  “It  is  a  culture  that  has  devel¬ 
oped  within  these  agencies.  My  con¬ 
clusion  is  that  this  resistance  has  gone 
far  beyond  the  spirit  of  the  law. 

“Frankly,  it  should  be  somewhat  em¬ 
barrassing  to  them  to  have  me  file  this. 
In  my  case,  it  comes  out  as  somewhat 
ridiculous,”  Anderson  added,  conced¬ 
ing  that  there  “are  probably  some 
things  I  shouldn’t  see,”  but  that  the  “six 
or  eight  feet  of  files”  he  has  collected 
contain  material  that  has  been  heavily 
redacted  or  previously  published  —  in¬ 
cluding  some  of  his  AP  dispatches  from 
Beirut. 

“1  think  we’re  going  to  get  the  files.  I 
wouldn’t  have  filed  suit  if  I  did  not 
think  we’re  going  to  win,”  he  said.  “I 
would  hope  we  get  some  kind  of  gener¬ 
al  principle  from  it.  I  hope  the  federal 
judge  will  rule  it  [FoIA]  is  a  federal  law 
and  they  must  comply.” 

Anderson  —  a  self-proclaimed 
“stubborn  man”  —  said  he  intends  to 
stay  with  the  case  and  not  let  it  be  de- 
laved  into  oblivion. 


“Too  often,  people  who  file  FoIA  re¬ 
quests  don’t  have  the  time  or  the  re¬ 
sources  to  pursue  it.  I’m  going  to  pur¬ 
sue  it,”  he  said,  pointing  out  that  in  ad¬ 
dition  to  help  from  the  National 
Security  Archive,  the  Washington  law 
firm  of  Crowell  &  Moring  is  represent¬ 
ing  him  pro  bono. 

“Besides,  it  is  a  matter  of  principle,” 
he  added.  “The  act  is  designed  to  keep 
a  reign  on  bureaucrats.” 

Dow  Jones 
scholarships 

THE  DOW  JONES  Newspaper  Fund 
has  awarded  $3,000  worth  of  college 
scholarships  to  students  of  five  teachers 
who  were  honored  for  their  work  advis¬ 
ing  high  school  newspapers. 

The  five,  who  were  high  school  se¬ 
niors  when  their  teachers  won  1993  Na¬ 
tional  High  School  journalism  Teacher, 
themselves  won  writing  competitions  to 
earn  grants  to  study  journalism  or  mass 
communications  in  college.  Michael 
Ayers  won  $1,000  toward  the  Universi¬ 
ty  of  Iowa.  The  others  won  $500. 

Hartford  daily, 
phone  company 
in  partnership 

SOUTHERN  NEW  ENGLAND  Tele¬ 
phone  will  test  an  operator-assisted  Yel¬ 
low  Pages  service  that  will  provide  users 
with  phone  numbers,  names  and  loca¬ 
tions  of  250,000  Connecticut  business 
listings. 

SNET  TelePages  is  being  tested  in 
1,400  Hartford-area  homes  through  Jan. 
of  1995. 

The  Hartford  Courant  is  also  a  part¬ 
ner  in  the  trial  and  will  provide  a  mix  of 
news  and  entertainment  information. 
Later  in  the  test,  the  Courant  also  will 
provide  electronic  classified  ads. 

If  the  test  is  successful,  SNET  will 
expand  the  service  statewide  in  1995. 
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Easily  create  Ads,  even  this  one! 
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Newspaper,  tv 
station  team  up 

THE  PITTSBURGH  POST^Gazette 
and  KDKA-TV  have  teamed  up  to  im¬ 
prove  coverage  of  Westmoreland  Coun¬ 
ty- 

They  are  jointly  forming  a  news  bu¬ 
reau  their  to  be  staffed  by  P-G  bureau 
editor  Ginny  Kopas  and  reporter  Ernie 
Hoffman  and  by  KDKA  bureau  chief 
Paul  Martino  and  a  network  a  corre¬ 
spondents. 

The  news  organizations  will  also 
share  space  in  the  county  courthouse  in 
Greensburg. 

Hearst  fellows 
head  for  Austin 

THE  UNIVERSITY  OF  Texas  at 
Austin’s  College  of  Communication  is 
hosting  six  communications  profession¬ 
als  this  school  year  as  part  of  the 
William  Randolph  Hearst  Visiting  Fel¬ 
lows  in  Residence  program. 

In  its  fourth  year,  the  program  brings 
professionals  to  campus  for  successive 
30-day  periods  to  attend  classes,  con¬ 
duct  research,  give  lectures  and  work 
with  students. 

The  fellows  include  John  Mashek  of 
the  Boston  Globe,  Lawrence  DeVine  of 
the  Detroit  Free  Press,  Marilyn  Shapiro 
of  the  Philadelphia  Inquirer  and  Lea 
Donosky  of  the  Atlanta  Journal  and 
Constitution. 


9  We've  been  too 
successful  for 
our  own  good! 

Thanks  to  all  of  you  folks  who’ve 
been  buying  our  pre-owned  equip¬ 
ment,  we’ve  run  into  a  “problem*  — 
our  barrel  of  inventory  is  low.  You’ve 
bought...  and  bought...  and 
BOUGHT.  Now  we  need  presses  to 
sell  more  than  ever.  So  if  you’re 
even  thinking  of  replacing  or  selling 
your  press  —  give  us  a  call.  We  can 
show  you  how  to  get  the  most  from 
your  excess  equipment. 

INLAND 

Newspaper  Machinery  Corp. 

...an  Inland  Indualrh*  company 

14S00  W.  10Sth  St.  •  Lanexa.  KS  66215  USA 
Phona  (800)  255-6746  •  FAX  (913)  492-6217 
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Syndicates/News  Services 


A  ^capitaP  decision 
for  Ann  C*  Telnaes 

After  relocating  to  Washington,  Telnaes  found  success 
as  one  of  syndication’s  few  female  editorial  cartoonists 


by  Chris  Lamb 

WHEN  WILLIE  SUTTON  was  asked 
why  he  robbed  banks,  he  replied, 
“That’s  where  the  money  is.”  So  if 
you’re  interested  in  drawing  editorial 
cartoons,  maybe  you  should  go  where 
the  politicians  are. 

“That’s  why  I  moved  here,”  said  Ann 

C.  Telnaes,  who  came  to  Washington, 

D. C.,  from  Los  Angeles  about  18 
months  ago. 

And  the  nation’s  capital  has  been 
good  to  her.  The  satire  is  easy  to  come 
by  and  her  editorial  cartoons  have 
been  part  of  North  America  Syndi¬ 
cate’s  (NAS)  “Best  and  Wittiest”  pack¬ 
age  since  the  spring. 

Telnaes  is  the  only  woman  in  the  13- 
person  package,  which  goes  to  about 
300  newspapers,  and  one  of  the  few 
syndicated  female  editorial  cartoonists 
in  the  country.  Another  is  the  current 
president  of  the  Association  of  Ameri- 


Lamb  is  a  freelance  writer  based  in 
Ohio. 


can  Editorial  Cartoonists,  Signe 
Wilkinson  of  the  Philadelphia  Daily 
News  and  Cartoonists  &  Writers 
Syndicate. 

Telnaes  often  comments  on  topics  of 
particular  concern  to  women,  such  as 
reproductive  matters  and  physical 
abuse. 

“We  take  these  things  personally,” 
she  said. 

Telnaes  noted  that  male  cartoonists 
may  be  sympathetic  to  women’s  issues 
and  comfortable  drawing  about  them, 
but  they  can’t  know  what  it’s  like  to  be 
female. 

Watergate  inspired  many  people  to 
go  into  journalism.  For  Telnaes,  her 
defining  event  was  the  confirmation 
hearings  of  Supreme  Court  nominee 
Clarence  Thomas,  who  had  been  ac¬ 
cused  of  sexual  harassment  by  Anita 
Hill.  The  hearings  into  Hill’s  charges 
by  an  all-male  subcommittee  struck  an 
emotional  chord  with  millions  of 
women,  including  Telnaes. 

“It  made  me  angry,”  said  Telnaes, 
who  had  been  freelancing  editorial  il¬ 


Ann  C.  Telnaes 


lustrations  for  the  Los  Angeles  Times. 
So  she  channeled  her  anger  into  creat¬ 
ing  not  only  illustrations,  but  editorial 
cartoons  as  well. 

“The  editorial  cartoons  really 
clicked,”  she  recalled.  “I  liked  it.” 

Telnaes  didn’t  realize  at  the  time 
that  there  were  so  few  women  drawing 
editorial  cartoons.  Since  then,  she  has 
found  that  being  a  woman  in  a  male- 
dominated  profession  is  a  double- 
edged  sword  that  has  both  helped  and 
hurt  her  career.  Telnaes  noted  that 
some  male  editors  are  hesitant  about 
using  cartoons  on  women’s  issues. 

The  Stockholm,  Sweden,  native  said 
she  always  loved  to  draw.  She  earned  a 
bachelor’s  degree  in  fine  arts  at  the 
California  Institute  of  the  Arts  and 
then  worked  as  an  animator  at  studios 
in  London,  Taiwan,  New  York  and  Los 
Angeles. 

From  1987  to  1993,  Telnaes  was  a 
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show  designer  for  Walt  Disney  Imagi- 
neering,  which  meant  designing  ideas 
for  rides  at  Disneyland.  During  that 
period,  she  began  self-syndicating  her 
cartoons  to  newspapers  such  as  the  Los 
Angeles  Times,  Netvsday,  Houston 
Post  and  Austin  American-Statesman. 

After  the  Clarence  Thomas-Anita 
Hill  hearings,  Telnaes  realized  that  if 
she  were  going  to  be  an  editorial  car¬ 
toonist,  she  wanted  to  be  in  Washing¬ 
ton.  So  she  eventually  quit  Disney  to 
go  out  on  her  own. 

“There  comes  a  time  when  you  say, 
‘Am  1  going  to  keep  drawing  for  a  big 
company  or  for  myself?’”  said  Telnaes, 
who’s  now  a  consultant  for  the  retail 
division  of  Warner  Bros. 

Her  career  received  a  boost  shortly 
after  the  move  to  D.C.  when  she  tied 
for  first  in  a  cartoon  contest  sponsored 
by  Editorial  Humor  magazine,  formerly 
the  Boston  Comic  News.  The  winners’ 
portfolios  were  sent  to  syndicates. 

Several  months  after  the  contest, 
the  King  Features  Syndicate-owned 
NAS  called  and  asked  to  see  more  of 
her  cartoons.  This  led  to  a  contract  as 
the  only  “Best  and  Wittiest”  contribu¬ 
tor  who  does  not  work  for  a  newspaper. 
Because  of  this,  NAS  agreed  to  let  Tel¬ 
naes  keep  the  clients  she  already  had. 

Telnaes,  who  draws  at  home,  said 
she  likes  working  for  herself  but  would 
trade  the  freedom  for  a  staff  cartoonist 
job  with  a  newspaper.  This  would  give 
her  the  opportunity  to  devote  more  of 
her  time  and  effort  to  editorial  car¬ 
tooning  and  also  give  her  instant  feed¬ 
back  on  drawings. 

“You’re  better  when  you’re  with  peo¬ 
ple,”  she  remarked. 

Telnaes  does  get  reactions  to  her 
cartoons  from  friends  via  the  fax.  And 
she  also  gets  feedback,  though  not  nec¬ 
essarily  positive,  from  her  Republican 
fiance.  “If  he  raises  his  eyebrows,  1 
know  1  have  a  good  one,”  she  said. 

Accu-Weather  has 
an  ultraviolet  index 

ACCU-WEATHER  IS  offering  news¬ 
papers  the  “Ray-Ban  UV  Index”  for 
more  than  2,000  U.S.  cities. 

The  index  contains  ultraviolet  read¬ 
ings  updated  every  hour,  plus  two-day 
UV  forecasts.  The  stronger  the  sun, 
the  higher  the  index  number,  indicat¬ 
ing  a  greater  need  for  eye  and  skin  pro¬ 
tection. 

This  UV  information  can  be  incor¬ 
porated  into  an  existing  weather  page 
or  used  as  a  full-color  graphic. 


The  widely  syndicated  ‘Far  Side’ 
is  being  discontinued  by  Larson 


GARY  LARSON  IS  discontinuing 
“The  Far  Side,”  the  most  widely  dis¬ 
tributed  comic  panel  in  history,  effec¬ 
tive  Jan.  1. 

The  cartoon  appears  in  nearly  1,900 
newspapers,  which  means  syndicates 
will  soon  have  numerous  slots  available 
for  other  panels. 

Larson,  speaking  through  Universal 
Press  Syndicate,  said  he  was  retiring 
because  of  “simple  fatigue  and  a  fear 
that  if  1  continue  for  many  more  years 
my  work  will  begin  to  suffer,  or  at  the 
very  least  ease  into  the  Graveyard  of 
Mediocre  Cartoons.” 

Universal  president  John  McMeel 
stated,  “It  may  not  be  true  that  all 
good  things  come  to  an  end,  but  in  this 
case,  one  very  good  thing  is  coming  to 
an  end.  We  are,  however,  looking  for¬ 
ward  to  working  with  Gary  on  contin¬ 
uing  projects.” 

These  will  include  “The  Far  Side” 
books,  which  have  sold  about  28  mil¬ 
lion  copies  in  the  U.S.  and  Canada 
alone.  The  latest  collection,The  Curse 
of  Madam  “C”,  is  being  released  this 
month  by  Universal’s  Andrews  and 
McMeel  publishing  division. 

Also,  the  first  “Far  Side”  television 
special  is  scheduled  to  air  Oct.  26  on 
CBS. 

“Far  Side”  calendars  and  greetings 
cards  will  continue  to  be  available  as 
well.  Each  of  the  last  nine  editions  of 
“The  Far  Side  Off-the-Wall  Calendar” 
has  been  the  number-one  best-selling 
calendar  in  the  U.S.  for  the  year  it  was 
published. 

McMeel  added,  “Of  course,  we  are 
here  for  Gary  if  he  ever  yearns  to  re¬ 
sume  the  panel.” 

Larson  started  the  panel  for  the  San 
Francisco  Chronicle  and  Chronicle 
Features  in  1980,  and  moved  to  Uni¬ 
versal  in  1984. 

“The  Far  Side”  has  had  an  enor¬ 
mous  impact  on  comics  pages,  inspir 
ing  numerous  other  cartoonists  to  cre¬ 
ate  offbeat  panels  or  put  more  offbeat 
humor  in  their  strips. 

Larson’s  creation  has  also  won  a 
number  of  major  honors,  including  the 
National  Cartoonists  Society’s  Reuben 
Award  in  1991  and  the  Max  &  Moritz 
Prize  for  best  international  comic 
strip/panel  in  1993. 

Born  in  1950,  Larson  grew  up  in 


Qary  Larson 


Tacoma  and  earned  a  communications 
degree  from  Washington  State  Univer¬ 
sity. 
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A  business  graphic 

A  DAILY  COLOR  business  graphic 
called  “BizFacts”  is  being  added  to  the 
KRT  Graphics  package  from  Knight- 
Ridder/Tribune  Information  Ser¬ 
vices. 

KRT  Graphics  is  also  enhancing  its 
business  indicator  graphics,  which  are 
regular  features  of  the  package.  Eight 
color  business  indicators  will  be  deliv¬ 
ered  each  month  covering  the  trade 
deficit,  unemployment,  GDP,  CPI,  new 
home  sales,  consumer  confidence,  mu¬ 
tual  funds  and  car  sales.  Each  will  illus¬ 
trate  the  indicator’s  10-year  trend,  with 
explanatory  text. 

The  addition  of  “BizFacts”  and  the 
redesigned  indicators  comes  in  re¬ 
sponse  to  a  KRT  client  survey  revealing 
that  newspapers  want  more  color  and 
graphics  in  their  business  pages. 

KRT  is  marketed  by  Tribune  Media 
Services. 


Benny  doesn’t  really  physically  re¬ 
semble  the  “Mother  Goose  &.  Grimm” 
dog,  but  he  has  a  similar  personality. 
That  means  he  likes  garbage  and  toilet 
water  as  well  as  an  occasional  rat 
snack,  according  to  owners  Joseph  and 
Susan  Holl. 

The  contest  marked  the  10th  an¬ 
niversary  of  Mike  Peters’  Tribune  Me¬ 
dia  Services  comic. 


Congressional  info 

ARTICLES,  PHOTOS  AND  graphics 
from  Roll  Call  are  being  offered  by  the 
New  York  Times  Syndicate. 

Roll  Call  is  a  twice-weekly  newspa¬ 
per  that  has  covered  Capitol  Hill  since 
1955. 

Its  executive  editor  is  Morton  Kon- 
dracke,  a  columnist  for  Newspaper 
Enterprise  Association  and  a  mem¬ 
ber  of  TV’s  McLaughlin  Group. 

NYTS  president  and  editor  in  chief 
John  Brewer  said  the  nonpartisan  pa¬ 
per  covers  health  care,  campaign  fi¬ 
nance  reform,  crime  and  more. 


SCXJRCE:  InteowlSociMy: 
rasaftrch  by  PAT  C^R 
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BizFacts 


serving  as  system  marketing/operations 
manager  for  Harron  Cable  TV,  as  a 
board  member  of  the  New  England 
chapter  of  the  Cable  Television  and 
Marketing  Administration,  and  more. 

The  State  University  of  New  York 
graduate  currently  hosts  a  cable  show. 

Two  other  people,  Peter  Bucci  and 
Amy  Hibbert,  have  been  named  fea¬ 
ture  writers  at  TV  Data. 

Bucci,  who  previously  held  the  posi¬ 
tion  of  copy  editor  at  TV  Data,  is  a  for¬ 
mer  newspaper  reporter  who  holds  a 
degree  in  business  administration. 

Hibbert,  who  joined  TV  Data  as  a 
channel  editor  in  1993,  is  a  journalism 
graduate  of  Syracuse  University.  She 
also  has  newspaper  experience. 


Has  humor  column 


A  WEEKLY  HUMOR  feature  called 
“Slightly  Off”  is  being  self-syndicated 
by  Deb  Di  Sandro. 

The  columnist  writes  about  names, 
holidays,  carpets,  disposable  diapers, 
Italians  and  other  topics. 

Di  Sandro  —  located  at  1168  Sage¬ 
brush  Trail,  Cary,  111.  60013  —  also 
writes  articles  and  teaches. 

Her  column  clients  include  such  pa¬ 
pers  as  the  Arlington  Heights,  Ill.,  Dai¬ 
ly  Herald  and  Waukesha  County  (Wis.) 
Freeman. 


Writer  helps  Nelson 

“MEDIA  BEAT”  COLUMNIST  Norm 
Solomon  of  Creators  Syndicate  was 
one  of  the  speakers  at  a  forum  held  in 
Seattle  last  month  to  raise  money  for 
lesbian  journalist  Sandy  Nelson’s  law¬ 
suit  against  the  Tacoma,  Wash.,  Morn¬ 
ing  News  Tribune. 

Nelson  was  transferred  from  a  re¬ 
porting  position  to  the  copy  desk  be¬ 
cause  of  her  off-duty  political  activism 
(E&P,  Aug.  7,  1993,  p.  10). 


Cartoon-like  canine 


A  ST.  PETERSBURG  dog  beat  out 
nearly  1,700  other  canines  to  win  the 
“Grimmy’s  Look-Alike  Contest.” 


Barry  feature  pulled 

KNIGHT-RIDDER/TRIBUNE  In¬ 
formation  Services  recently  told 
ClariNet,  an  Internet  news  provider,  to 
stop  publishing  Dave  Barry’s  column. 

The  humor  feature  was  pulled  be¬ 
cause  ClariNet  users  were  electronical¬ 
ly  forwarding  Barry’s  pieces  to  numer¬ 
ous  nonsubscribers,  according  to  an  ar¬ 
ticle  in  the  Knight-Ridder  Information 
Design  Laboratory’s  IDL  Report. 

KRT/Tribune  Media  Services  vice 
president/sales  Walter  Mahoney  was 
quoted  in  the  article  as  saying,  “It  was 
more  than  just  a  group  of  friends. 
There  were  many,  many  more  users. 
We  were  concerned  about  protection 
of  the  copyright.” 
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JAMES  MCCORMICK  HAS  been 
named  vice  president  and  director  of 
information  systems  at  TV  Data. 

McCormick  was  a  founding  partner 
of  the  Eastbourne  Consulting  Group, 
which  led  to  his  initial  involvement 
with  TV  Data  as  a  systems  consultant. 

He  holds  an  M.S.  in  information 
systems  from  American  University  and 
degrees  in  international  economics 
and  business  management  from 
Georgetown  University. 

Also,  Cullen  O’Brien  has  joined  TV 
Data’s  information  services  division  as 
a  special  projects  account  representa¬ 
tive  who  will  market  and  develop  prod¬ 
ucts  for  the  cable  industry. 

O’Brien  past  work  history  includes 


Benny  barks  near  bark. 


Tribute 
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over  three  Roman  arches  that  sur¬ 
mount  a  Moorish  arch  at  ground  level. 

In  one  end  of  the  structure  are  in¬ 
scribed  the  names  of  157  northern  and 
southern  war  correspondents,  artists 
and  photographers. 

Among  those  commemorated,  in 
addition  to  Townsend,  are: 

•  The  New  York  Herald’s  Henry  Vil- 
lard,  the  only  reporter  who  bothered  to 
take  notes  on  Lincoln’s  “affectionate 
farewell”  to  his  townsmen  at  the 
Springfield,  Ill.,  railroad  station. 

•  Poet-journalist  Edmund  Stedman, 
who  wrote  poetry  in  the  New  York 
World  newsroom  as  the  first  telegraph¬ 
ic  reports  of  the  bombardment  of  Fort 
Sumter  trickled  in. 

•  Henry  Raymond  of  the  New  York 
Times,  who  fumbled  early  on  by  pro¬ 
claiming  a  great  Union  victory  at  the 
first  battle  of  Bull  Run,  but  redeemed 
himself  later. 

•  Whitelaw  Reid,  later  to  become 
the  owner  of  the  New  York  Tribune, 


whose  reporting  for  the  Cincinnati 
Gazette  on  the  costly  victory  at  Shiloh 
raised  disturbing  questions  about 
Union  leadership. 

•  Charles  Coffin,  who  described  the 
“dark  line,  dimly  seen”  of  Burnside’s 
troops  at  Antietam  for  readers  of  the 
Boston  Journal. 

•  A.  Homer  Byington,  a  former 
weekly  editor  in  Norwalk,  Conn.,  who 
restrung  a  downed  telegraph  line  to 
send  the  New  York  Tribune  the  first 
comprehensive  account  of  the  battle  of 
Gettysburg. 

Reid  —  along  with  Henry  Stanley, 
J.P.  Morgan,  Joseph  Pulitzer  and  others 
—  contributed  to  a  fund  totaling  more 
than  $5,000  that  Townsend  raised  to 
build  the  arch. 

Also  inscribed  on  it  are  passages 
about  war  reporting,  including  one 
from  Thucydides  complaining  that 
“those  who  were  present  in  the  several 
affairs  did  not  give  the  same  account  of 
the  same  things.”  The  weathered  words 
are  barely  legible. 

On  the  pillars  at  each  side  are 
rhyming  words  of  advice  for  journalists. 


One  said  “Speed.”  The  other  said 
“Heed.”  A  weathervane  on  top  of  one 
pillar  shows  a  golden  pen  bending  a 
sword.  The  mighty  pen  has  been  struck 
by  lightning  and  used  for  target  prac¬ 
tice.  The  other  pillar  once  had  a  flag¬ 
pole,  but  a  1941  photograph  shows  it 
was  gone  by  then. 

In  1987,  while  workmen  were  restor¬ 
ing  mortar  in  the  monument,  a  statue 
of  a  figure  variously  identified  as  Pan, 
Orpheus  and  Mercury  was  found  on  a 
scaffold  where  vandals  had  apparently 
left  it. 

They  were  believed  to  have  toppled 
it  from  its  niche,  but  been  scared  off  by 
hornets  nesting  at  its  base.  It  was  re¬ 
stored  and  is  back  in  place. 

According  to  Townsend’s  biograph¬ 
er,  he  got  the  idea  for  the  arch  as  he  sat 
in  a  railroad  depot  in  Hagerstown, 
Md.,  and  saw  workmen  building  a  fire 
station  with  similar  arches  in  it.  He 
drew  a  sketch  on  his  way  home  in  the 
train. 

In  1952,  when  the  state  parks  budget 
was  fatter,  there  was  an  effort  to  have 
the  state  take  over  the  arch. 


j.  Walter  Coleman,  superintendent 
of  the  Gettysburg  National  Battlefield, 
recommended  that  the  federal  govern¬ 
ment  hold  onto  it,  telling  his  regional 
director  that  although  the  monument 
is  “an  odd  architectural  conglomera¬ 
tion  ...  it  is  an  object  of  considerable 
interest.” 

Townsend,  the  son  of  a  circuit-riding 
Methodist  minister  in  Delaware,  start¬ 
ed  his  journalistic  career  at  the 
Philadelphia  Press,  where  he  was  suc¬ 
cessively  office  boy,  drama  critic  and 
city  editor. 

After  covering  the  Peninsula  Cam¬ 
paign,  he  spent  much  of  the  Civil  War 
in  Europe  recuperating  from  an  illness, 
but  returned  in  1864  to  report  on  the 
concluding  battles. 

In  his  book,  Yankee  Reporters, 
1861  -65 ,  Emmet  Crozier  said  some 
Civil  War  correspondents  may  have 
been  more  energetic,  thoughtful  or  re¬ 
sourceful,  but  Townsend  “outdid  them 
all  in  sensitive  perception  and  imagi¬ 
nation.” 

After  the  war,  he  wrote  Washington 
columns  for  the  New  York  Sun,  Boston 


Globe,  Chicago  Tribune,  Cincinnati  In¬ 
quirer  and  other  papers. 

In  one  column,  he  wrote  that  he 
chose  Crampton’s  Gap  as  a  country 
residence  because  it  was  “close  enough 
to  Washington  to  take  breakfast  home 
and  reach  that  city  near  9  o’clock  in 
the  morning,  or  to  stay  all  day  in 
Washington  and  at  5:30  come  home  in 
time  for  supper  after  dark.” 

Gapland,  just  down  the  hill  from  his 
place,  was  a  rail  stop  at  the  time. 

He  built  a  mausoleum,  with  the 
words  “Good  Night,  Gath”  inscribed 
in  cursive  letters,  near  the  now-ruined 
15-room  library  and  study  building 
where  he  spent  much  of  his  time.  The 
mausoleum  still  stands,  but  a  bronze 
figure  of  a  dog  that  once  adorned  it 
has  long  since  been  stolen. 

As  for  Townsend,  his  fortune  dwin¬ 
dled  before  his  death  in  New  York.  He 
is  buried  in  a  family  plot  overlooking 
the  Schuylkill  River  in  Philadelphia. 

John  Frye,  a  local  historian  who  lives 
in  Gapland,  proposed  returning 
Townsend’s  remains  to  his  mountain 
home  as  a  bicentennial  observance  in 
1976.  The  proposal  failed  to  catch  on 
with  planners,  and  the  tomb  remains 
empty. 

Townsend’s  great-granddaughter, 
Mrs.  Rasmussen,  grew  up  hearing  fami¬ 
ly  stories  about  the  celebrated  Gath 
and  his  mountaintop  retreat. 

At  a  ceremony  in  1958,  dedicating  a 
partial  restoration  of  Gath  Hall,  she 
heard  her  father,  George  Bonaventure 
of  New  York,  speak  in  his  grandfather’s 
memory. 

“Some  men  spend  money  on  hors¬ 
es,”  Bonaventure  said.  “He  spent  mon¬ 
ey  on  houses.  Building  houses  was  his 
hobby.” 

“The  houses  were  in  ruin  mostly, 
but  you  could  still  walk  through  some 
of  the  buildings,”  said  Rasmussen. 

In  the  early  1980’s,  she  visited  the 
site  again  and  found  it  “being  very  well 
taken  care  of  by  the  Maryland  Park 
Service.” 

When  she  visited  once  more  this 
April,  she  found  the  museum  and  oth¬ 
er  facilities  locked  and  few  signs  left  of 
the  trail  that  had  guided  visitors  from 
site  to  site. 

“I  am  very  sad  to  see  the  park  and 
buildings  closed,”  she  told  the  Hager¬ 
stown  Herald-Mail. 

Now  she  is  hoping  to  gain  support 
for  a  centennial  observance  in  1996. 

Says  Barton:  “Our  focus  right  now  is 
to  keep  the  park  open  for  hikers.  We 
are  living  with  these  budget  cuts,  and 
that’s  about  the  best  we  can  do.”  BE^P 


Says  Barton:  “Our  focus  right  now  is  to  keep  the 
park  open  for  hikers.  We  are  living  with  these 
budget  cuts,  and  that’s  about  the  best  we  can  do.” 
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Qangs 
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lent  circumstances  in  Chicago,  recent¬ 
ly  published  a  picture  on  page  one  of  a 
young  boy  whose  friend  was  killed  in  a 
suspected  gang-related  incident.  The 
boy’s  relatives  feared  the  publicity 
could  harm  him,  but  editors  reasoned 
using  the  photo  was  acceptable  be¬ 
cause  of  the  high  profile  of  the  case. 
The  image  conveyed  the  effect  of  a 
child’s  death  on  other  children,  they 
determined. 

Fort  Lauderdale  Sun-Sentinel  educa¬ 
tion  writer  Bill  Hirschman  wondered 
who  journalists  think  they’re  protect¬ 
ing  by  not  revealing  the  names  of 
youths  who  commit  violent  crimes. 

“As  a  practical  matter  in  the  com¬ 
munity,  those  names  are  well-known 
before  your  newspaper  hits  the  street 
and  in  some  cases  before  your  broad¬ 
cast  hits  the  air,”  he  told  SPJ  members. 

Columbus  Dispatch  police  reporter 
Bruce  Cadwallader  said  he  has  had 
cops  tell  him  it  is  illegal  to  print  the 
names  of  juvenile  offenders,  and  he  ex¬ 
pressed  amazement  at  the  number  of 
newspeople  who  don’t  know  it  is  their 
constitutional  right  to  do  so. 

“Aren’t  we  hurting  ourselves  by  not 
using  the  names?”  he  asked,  adding,  “If 
a  juvenile  is  charged  with  a  serious 


crime  in  my  community,  I  don’t  care  — 
I’m  going  to  run  his  name.  I’m  still  a 
little  bit  confused  about  why  people  in 
our  own  organizations  don’t  fight  for 
more  publication  of  juvenile  crimes.” 

Tape 

Continued  from  page  2 1 

that  she  and  Hardman  had  been 
recorded  at  the  War  Memorial. 

The  paper  said  War  Memorial  exec¬ 
utive  director  Thelma  Shelley  ac¬ 
knowledged  the  taping  but  said  it  was 
done  without  her  knowledge.  She  said 
she  immediately  destroyed  the  tapes 
and  reprimanded  the  employee. 

In  an  editorial  headed  “A  Reprehen¬ 
sible  Taping,”  the  thrice-weekly  Inde¬ 
pendent  demanded  a  “full  investiga¬ 
tion”  by  the  District  Attorney’s  office 
and  the  office  of  the  U.S.  Attorney 
General. 

The  paper  said  it  had  been  advised 
by  the  California  First  Amendment 
Coalition  that  recording  conversations 
without  permission  is  a  violation  of  the 
state  penal  code. 

“The  most  alarming  aspects  of  the 
surreptitious  taping  are  the  broad  im¬ 
plications,”  the  Independent  editorial 
observed.  “If  the  privacy  of  an  on-the- 
job  reporter  is  not  safe,  whose  is?” 


Disasters 

Continued  from  page  13 

ter  mitigation  organizations  and  the 
media  should  identify  and  communi¬ 
cate  to  the  public  specific  measures 
that  have  either  succeeded  or  failed  to 
reduce  the  impact  of  natural  hazards.” 

•  “Media  organizations  are  encour¬ 
aged  to  evaluate  their  reporting  about 
natural  hazards  and  disaster  prepared¬ 
ness  and,  where  appropriate,  to  work 
with  disaster  mitigation  organizations 
to  improve  the  quality,  accuracy  and 
thoroughness  of  such  reporting.” 

•  “The  IDNDR  Secretariat  should 
communicate  the  outcome  of  the  con¬ 
ference  to  the  International  Telecom¬ 
munication  Union  and  support  ITU’s 
efforts  to  develop  and  international 
Convention  on  Disaster  Communica¬ 
tions.” 

Publish  minutes 
or  not? 

Voters  to  decide 

NORTH  DAKOTA  VOTERS  will  de¬ 
cide  in  November  on  an  initiative  that 
would  require  city  residents  to  vote 
every  four  years  whether  cities  must 
publish  as  paid  newspaper  ads  the  min¬ 
utes  of  local  government  meetings. 

The  issue  was  supported  by  the 
North  Dakota  Newspaper  Association, 
which  found  that  some  cities  ignore  lo¬ 
cal  laws  requiring  minutes  to  be  pub¬ 
lished.  Some  cities  require  publication, 
and  others  do  not. 

Sponsors  of  the  proposal  collected 
signatures  from  more  than  19,000  vot¬ 
ers,  well  over  the  13,000  required,  to  put 
the  measure  on  the  ballot.  — AP 

Belo  acquires 
Seattle’s  KIRO-TV 

A.H.  BELO  CORP.  has  agreed  to  ac¬ 
quire  Seattle’s  KIRO-TV  in  Seattle  from 
Bonneville  International  Corp.  for  $160 
million  in  cash. 

The  sale  is  subject  to  federal  approval 
and  a  final  agreement. 

Based  on  “speculation”  CBS  may 
yank  its  affiliation,  Belo  said  that  it 
planned  to  operate  the  station  as  an  in¬ 
dependent. 

The  deal  would  give  Belo,  whose 
flagship  is  the  Dallas  Morning  News, 
seven  TV  stations,  including  stations  in 
three  of  the  top  12  markets. 
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means.  Samples,  com- . 

plimentary  and  other . 

free  copies .  2,618  2,922 

E.  Total  Distribution  (Sum 

of  C  and  D) .  22,723  22,949 

F.  Copies  not  distributed... 

1 .  Office  use,  left  over, . 

unaccounted,  spoiled . 

after  printing .  764  5(X) 

2.  Returns  from  news . 

agents .  48  47 

G.  Total  Sum  of  E,  FI . 

and  F2 — should  equal  net. 

press  run  shown  in  A) .  23,535  23,496 

I  certify  that  the  statements  made  by  me  above  are 
correct  and  complete. 

Robert  U.  Brown,  President 
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Trademarks 
and  the  Press 

December  10,  1994 


(  rase  hy  any  athih'  name 
irantd  smell  as  street, 
said  Sliakospoare. 


Trademarks  and  the  Press  will  include  articles 
written  by  some  of  the  foremost  trademark 
experts  to  help  clarify  trademark  issues. 
And  your  advertising  will  help  define  and 
distinguish  your  trademarks  specifically. 

Editor  &  Publisher  blankets  the  newspaper 
industry  ...  reaching  an  essential  target 
audience  for  your  message;  readers  who  are  in 
a  unique  position  to  “use,  bruise  and  abuse” 
your  intellectual  property  rights. 

Call  your  local  E&P  advertising 
representative,  or  call  Advertising  Director 
Steve  Townsley  at  (212)  675-4380,  to  make 
your  space  reservation  today.  Your  ad  in  the 
#1  publication  of  the  newspaper  industry 
will  also  serve  as  evidence  of  your  efforts 
to  protect  your  trademark. 


Space  Deadline . November  23 

Copy  Deadline . November  28 


But  taking  poetic  license  wkh  Kleenex® 
is  nothing  to  sneeze  at.  aral  misuse  of 
the  word  mace®  is  enough  to  make  trademark 
lawyers  tear.  With  brand  names  integrated  in 
our  everyday  language,  it's  easy  to  understand 
how  writers  and  editors  can  err. 


Sales  Ojfices 

New  York  . 212-675-4380 

Chicago  . 312-641-0041 

New  Orleans .  504-386-9673 

Los  Angeles .  310-373-3731 

San  Francisco  . 415-421-7950 


t 


l&? 


Edit(i(?f  Publisher 

11  West  19tl)  Street,  New  'fork,  NY  10011-4234  212-675'4380 


Classified  Advertisin 


11  W.  19th  Street  •  New  York,  NY  10011  •  Phone  (212)  675-4380  •  FAX  (212)  929-1259 


FEATURES  AVAILABLE 

ASTROLOGY 

CARTOONS 

Daily-Weekly-Monthly  Features. 
Camera  ready.  Free  trial.  Time  Data 
Syndicate.  1-800-322-5101 

ENVIRONMENT  CARTOON  FEATURES 
Wildlife  humar 

For  samples  call  (21 6)  251-1389 

AUTOMOTIVE 

HOUDAYS 

CAR  FEATURES  are  our  business:  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 

CHRISTMAS  CAROLS  camera  ready 
SONGBOOKS  ready  to  insert 

Tel-Aire  Publications  (800)  749-1 841 

BUSINESS 

HUMOR 

SPECIAL  SECTION  EDITORS.  Weekly 
copy  you  want  to  be  associated  with  - 
Automotive  News,  Real  Estate,  Modern 
Healthcare,  Dr.  jobs  and  more.  Joe 
Hanley,  CRAIN  NEWS  SERVICE, 
Phone:  (212)  254-0890.  Fax:  (212) 
254-7646. 

WARNING:  "IN  A  NUTSHELL"  may  be 
hazardous  to  your  readers'  health. 
Thousands  hove  already  died  laughing. 
Award-winning,  700  words,  weekly. 
Free  samples,  rates.  Barbara  Naness, 

1 1 9  Washington  Avenue,  Staten  Island, 
NY  1031 4,  (718)698-6979. 

NEWSPAPER  APPRAISERS 


APPRAISERS  &  BROKERS 
Appraisals  for  estates,  partnerships, 
taxes,  loans,  divorce,  minority  buyouts. 
Reasonable  fees.  C.  Peter  Jorgensen, 
Media  Consultants  &  Associates,  222 
Berkeley  St.,  Box  54,  Boston,  MA 
02116.  (617)536-1900 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(407)  368-4352 
123NW  13thSt.,  Suite  21 4-8 
Boca  Raton,  FL  33432 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established  rea¬ 
sonable  prices.  James  W.  Hall,  Jr., 

Jim  Hall  Media  Services 
PO  Box  1 088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


EXPERIENCED  APPRAISERS 
For  estates,  tax,  stock,  asset, 
depreciation,  insurance,  bank, 
partners,  ESOP,  other. 
BOUTHO-CRIBB  &  ASSOCIATES 
Robert  N.  Bolitho, 

Box  3008,  Palm  Beach 
FL  33480,  (407)  820-8530 
John  T.  Cribb,  1  Annette,  Bozeman,  MT 
59715,  (406)  586-6621 


NEWSPAPER  BROKERS 


625  Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
PO  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301 )  540-0636 
Dick  Smilh-SE/SW-(601 )  627-7906 
Tom  Sexlon-N.England-(61 7)  446-071 1 
D.  Claussen-MWest-(414)  272-61 73 
Bruce  Lantz-CANADA-(51 9)  631  -5709 

Fear  has  a  large  shadow,  but  he 
himself  is  small. 

Ruth  Gendler 


perspective  on  issues  of  universal 
appeal;  shows  person  with  cerebral 


FREE.  For  free  samples,  60-theme  list, 
Fax  (608)  356-37y7  or  phone  (608) 
356-6655. 


PUZZLE  FEATURES  SYNDICATE 
The  Finest  In  Crossword  Puzzles 
Phone  (800)  292-4308 


SENIOR  HEALTH 


EDITORS:  For  your  MATURE  reader- 
ship,  take  out  a  FREE  8  weeks  trial  of 
"SENIOR  CUNIC",  since  1981  America's 
ONLY  specialist  written  column  on 
Senior  Health.  Weekly,  600  words, 
samples,  rates.  Frank  Macinnis  M.D., 
#104-3282  Casorso  Road,  Kelowna, 
British  Columbia,  Canada  VI W  3L6. 
(604)  868-8603 


SYNDICATION  SERVICES 


Travel  Theater  Restaurant  Wine 
Computer.  Reviews,  Columns,  Features 
NO  CHARGE!  (212)  755-4363 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380 
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NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


BOUTHO-CRIBB  &  Associates 
Our  Firm  Established  in  1 923 
Bob  Bolitho  -  (407)  820-8530 
Box  3008,  Palm  Beach,  FL  33480 
John  T.  Cribb  -  (406)  586-6621 
1  Annette,  Bozeman,  MT  5971 5 
Newspaper  -  Shopper  -  Specialty 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  PETER  JORGENSEN 
A  Regional  Broker  representing  papers 
in  the  Northeast  with  personal  service. 
Call  For  a  brochure  and  proposal 
before  listing  your  paper.  222  Berkeley 
St.,  Box  54,  Boston,  MA  02116.  (617) 
536-1900. 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
41 0  Elm  St.,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170. 


MEDIAAMERICA  BROKERS 
Straight  talk.  Hard  work.  Results. 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554 
Fax  (404)  233-231 8 
Lon  W.  Williams 


NEWSPAPER  BROKERS 


MEL  HODELL,  NEWSPAPER  BROKER 
5196  Benito,  Montclair,  CA  91763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
3465  S.  Oleander  Drive 
Chandler,  AZ  85248  (602)  899-3698 


PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-Brokers 
PO  Box  3308 

Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

No.  1  in  Texas  and  Southwest. 
3828  Mockingbird  Lane 
Dallas,  TX  75205 

(214)  520-7025  FAX  (214)  520-6951 


Whitesmith  Publication  Services 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


NEWSPAPERS  FOR  SALE 


CANADA.  Weekly  for  sale  near 
Edmonton  due  to  illness.  Gross  $350k. 
Real  estate  optional.  Reply  Box  3216, 
Stn.  D,  Edmonton,  AB,  Canada,  T5L 
4J1 


FL-AL  Several 
outstanding  weekly 
opportunities.  Priced  to 
Sell  Now;  Contact:  Dick  Smith 
W.B.  Grimes,  (601 )  627-7906. 


INDIANA-NE.  Small  3-paper  paid 
weekly  group.  $300K  annual  sales. 
Let's  make  a  deal  at  $1 75K.  Contact; 

D.  Claussen,  (414)272-6173. 


NEW  MEXICO'S  leading  alternative 
magazine.  Monthly  tabloid.  Santa  Fe, 
Albuquerque,  Taos.  6  years  old.  Utne 
Reader-Village  Voice  quality.  Training 
available/stable  staff.  $100,000/ 
terms.  Excellent  business  opportunity. 
(505)  986-0105 


NEWSPAPERS  FOR  SALE 


PROFITABLE  NEW  ENGLAND 
WEEKLY-  paid  3,000  to  4,000  circula¬ 
tion  range  with  optional  real  estate 
availabfe  For  home  and  business. 
Excellent  for  single  or  two  person 
ownership  who  enjoy  a  rural  lifestyle  in 
a  beautiful  northern  New  England  set¬ 
ting.  Not  heavily  populated  area,  but 
does  have  bonus  of  seasonal  tourist 
trade.  Equipped  through  photocomposi¬ 
tion.  Annual  sales  $225,000.  Provides 
good  owner  salory  plus  operating  profit 
and  growth.  Financially  qualified, 
serious  principals  only  should  contact: 
Hare  Associates  Inc.,  62  Black  Walnut 
Drive,  Rochester,  NY  14615.  Phone 
(716)  621-6873. 


REAL  STEAL-For  quick  sale,  $100,000 
gross,  owner  net  $35,000,  rural  Texas 
weekly  with  building  for  $60,000. 
Also,  a  small  paper  available  with 
practically  zero  down.  Bill  Berger, 
Associated  Texas  Newspapers,  1 801 
Exposition,  Austin,  TX  78703.  (512) 
476-3950. 


ZONE  4,  quality  bi-weekly,  $130,000 
gross,  $50,000  net.  Can  expand  to 
$600,000  by  adding  huge,  next-door 
growing  market.  Owner  has  other 
goals.  Sell  now  $125,000.  Box  071 17, 
Editor  &  Publisher. 


NEWSPAPERS  WANTED 


AMERICAN  PUBUSHING  COMPANY  is 
aggressively  seeking  newspaper  acquisi¬ 
tions  with  circulations  of  5,000  or 
greater.  APC  is  owner/operator  of  373 
publications,  including  96  daily  news¬ 
papers.  All  correspondence  and  dis¬ 
cussions  are  confidential.  Contact: 

KENNETH  W.  COPE,  Exec.  V.P. 

1 006  West  Harmony 
Neosho,  MO  64850 
Phone  (417)  451-1520 


What  torments  of  grief  you  endure, 
from  evils  that  never  arrive. 

Ralph  Waldo  Emerson 
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NOTICE  TO  NEWSPAPER  PUBLISHERS 


NEWSPAPERS  WANTED 

NEWSPRINT  FOR  SALE 

FAMILY  OWNED/OPERATED  NEWS¬ 
PAPER  GROUP  aggressively  seeking 
acquisitions  of  daily/ weekly  newspa¬ 
pers/shoppers  in  U.S.  All  correspon¬ 
dence  and  discussions  are  confiden¬ 

ROLLS  ALL  SIZES  30#-28# 
BEHRENS  INTERNATIONAL 
(71 4)  644-2661 ,  fax  (71 4)  644-0283 

TRADE  ASSOCIATION 

tial.  Contact: 

EDWARDS  PUBUCATIONS 
c/o  Jerry  Edwards 

PO  Box  1193 

Seneca,  SC  29679 
(803)  882-3272 

American  Association  of  Independent 
Newspaper  Distributors  -  an  orgoniza- 
tion  for  the  professional.  For  mem¬ 
bership  or  sponsor  info:  (510)  935- 
2026,  FAX  (510)  906-0922  or  write: 

1 6  Santa  Ana  Place,  Walnut  Creek,  CA 
94598. 

EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lens  mfg.  since  1968.  Fine 
tune  process  camera  lens  alignment, 
focus  &  calibration  H.  Canbom 
CKOptical  (310)  372-0372. 

Refurbished  add  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 

CONVEYORS 

WE  CONVERT  OVERHEAD  WIRE 
CONVEYORS  TO  BELT  CONVEYORS 
(407)  273-5218  Fax  (407)  273-901 1 

SALES/SERVICE  (or  Mailroom  and 
and  Bindery.  Muller  227  Specialist. 

Tom  Bagwell  (816)  525-7208 

MAILROOM 

USED  MAILROOM  EQUIPMENT 
Standlee  and  Associates,  Inc. 

(407)  273-521 8  or  (800)  741  -1 937 

CUSTOM  DESIGNED 
MAILROOM  SYSTEMS 

Floor  and/or  overhead  conveyors, 
stackers,  strappers,  labelers  and 
inserters. 

Used  refurbished  and  new  equipment 
available.  Design,  consulting  and 
installations  all  at  warranteed  discount 
prices. 

Call  MidAmerica  Graphics 

NEWSPAPER  RACKS 

FOR  SALE-  300-400  used  tabloid  style 
newspaper  coin  rocks.  Most  racks  have 
totalizer  mechs  and  are  in  good  condi¬ 
tion.  Best  reasonable  offer.  For  informa¬ 
tion  call  Newsday,  Inc.,  Long  Island, 
New  York  (516)  864-7365.  Robert 
Halfman  or  Scott  TeiHer. 

at  (800)  356-4886 

PRESSES 

2  Ferag  single  gripper  conveyors 
200'  long  each 

1 00'  Hall  Belt  Stream  Conveyor 

3  Quipp  Squeeze  Rollers  (New) 

We  have  Hall  and  Ipal  stream  aligners 

Signode  MLN-2A 
Signode  MLEE 

1  Stepper  tying  and  inserting  machines 
1987 

2  Cheshire  quarter  folders  and  labeling 
machines 

Northeast  Industries  1  (800)  821-6257 

PRE-OWNED  MAILROOM  EQUIPMENT 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(404)  428-5817  FAX  (404)  590-7267 

REMANUFAaURED  HARRIS- 
SHERIDAN 

Inserting  equipment  (24-48-72P). 
Performance  upgrades  -  new  equip¬ 
ment  warranty.  Replacement  parts  and 
occessories. 

VALLEY  REMANUFAQURING  CO. 
Bruce  L.  Seidel  (215)  820-9669 

No  good  work  is  ever  done  while  the 
heart  is  hot  and  anxious  and  fretted. 

Olive  Schreiner 


DON'T  SELL  YOUR  PRESS 
Until  You  Contact 

Newman  International  Web  Press  Sales 

"Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
VI 5A  VI 5D  or  845;  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 

FOR  SALE:  4/u  1973  HARRIS  VI 5A; 
4/u  1975  COMMUNITY  w/SC  folder; 
4/u  1976,  6/u  1974  stacked  NEWS 
KINGS;  8/u  1975  COMMUNITY  with 
2  SC  folders;  6/u  HARRIS  VI 5A 

Tel(913)  362-8888  Fax(91 3)362-8901 


FOR  SALE 

8  Unit  Web  Leader,  2  folders 
brush  damp.  1 985  vintoge 

1  Web  Leader  Quadrocolor  1 985 
5  Unit  Harris  V-22,  heavy  duty 
RBI  folder  and  upper  former 

2  Unit  Vanguard 

2  Goss  Comm.  SSC  folders,  one 
w/double  parallel  1981 
2  Cary  splicers  stacked  poir, 
model  4550  up  to  250C)fpm 
4  and  8  Pocket  McCain  Speedbinder, 
w/3rd  &  4th  Knife 
We  want  to  buy  your  excess  press 
equipment 

GLOBAL  GRAPHICS,  INC. 

(91 3)  541  -8886  Fax  (91 3)  541  -8960 


WITH  POTENTIAL  TO  ENTER  NEW  MARKETS 
OR 

REQUIRING  PRESS  EQUIPMENT  TO  REPLACE 
OLD/OBSOLETE  LINES 
OR 

REQUIRING  ADDITIONAL  CAPACITY 


AS  NEW,  GOSS  METROLINER  PLANT, 
AVAILABLE  FOR  SALE  IN  1995 


SPECIFICATIONS: 

*Up  to  36  Goss  Metroliner  units 
Configured  os  needed,  eg.  Four  9-unit  lines  or 
Three  1 2-unitlines,  etc. 

*18  Half  Decks  or  As  Required 
*New  45"  Diameter  Reel  Stands 
*6  Three  to  Two  Imperial  Folders,  With  3  High 
Stack  Balloon  Former  Arrangements 
*Angle  Bar  Facilities  Servicing  Every  Unit 
*Speed  of  70,000  copies/hr  for  capacity  of 
250,000  copies/hr 

*  Fitted  with  New,  State-of-the-Art,  Computerized 
Inking  System 

Proven  to  Minimize  Manning  and  Reduce  Paper 
and  Ink  Waste 

*  Fitted  with  New  PCS  System  in 
Quiet  Room  Facilities 

*On-Going  Maintenance  and  Service  Contracts 
Available,  As  Needed 


INSTALLATION  PERIOD  OF  1 8  TO  24 
MONTHS 

CONSIDERATION:  EQUITY  PARTNERSHIP 
OR  SUITABLE  TERMS 

CONTAa 

PRINTING  PRESS  SERVICES  INTERNATIONAL  INC. 
Sellers  Street  Factory 
Preston,  England 
pr2  5eu 

TEL:  011-44-772-797050 
FAX:  011-44-772-652300 
MR.  JOE  MCMANAMON  (TEL:  703-978-2148,  USA) 


CONFIDENTIALITY  OF  ENQUIRIES  ENSURED 
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EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  SSC  Community  and  C-1 50  pre¬ 
ssline,  new  1983/84,  consisting  of  16 
units  (4-4  high's),  21.5"  cutoff,  2-SSC 
folders.  Tec  Ovens,  Chills  and  7 
splicers. 


Webeq  International,  Inc. 
Prospect  Height,  IL. 
TEL:  708-459-9700 
FAX:  708-459-9707 


METRO,  URBANITE,  COMMUNITY,  SC, 
SSC,  MAN  4/2  presses.  AL  TABER 
(404)  552-1528  FAX  (404)  552-2669 


PRESSES 


PRESS  ROOM 

MAN-Roland  Folders 

160  paaes  -  double  out  -  22-3/4  with 

3  high  former  &  angle  bars 

Only  7  years  old 

GOSS  R.T.P's  42"  with  Y  columns  and 
wall  brackets  1 0  AVAILABLE 
Goss  3-2  folders 

21  and  1/2  c.o.  and  22  3/4  c.o. 

Press  drives  for  24  units 
60  HP  G.E.  drives 
Only  7  years  old 


Northeast  Industries  (21 3)  256-4791 


PRESSES 


SUBURBAN  &  COMMUNITY  folder,  2 
grease  Comm,  units  (sideloy,  circ), 
Baldwin  108  stacker.  703-261-8000. 


WANTED  TO  BUY 


CALL  US  -  WE  BUY 
Used  press  and  mailroom  equipment 
Call:  Al  Taber  or  Bill  Kanipe 
ALTA  GRAPHICS,  INC. 

(404)  428-5817  FAX  (404)  590-7267 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOIIAR 
Call  Travis  Ferguson  (800)  356-4886 
or  Fax  (816)  887-2762. 


NOW  ON  SALE 
1994 

Editor  &  Publisher 
International 
Year  Book 


To  order  your  copy  contact 
E&P's  Circulation 
Department  at 
(212)  675-4380 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


KEVIN  BRIAN  KAMEN  &  CO. 
Home  Delivery/Single  Copy  Sales 
Nationwide  (516)  379-2797 


CIRCULATION  SERVICES 


ABOVE  THE  CROWD 
CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
1(800)  247-2338 


J.  BLENKARN  HOLDINGS 
Circulation  Telemarketing  Experts 
Jeff  Blenkarn  (616)  458-6611 


LEM  MARKETING 
Crews. ..Turn-Key  &  Seminars 
(609)  822-3701 


LEVIS  NATIONAL,  INC. 

"We  Deliver  More  Homes  To  Your 
NEWSPAPER* 
TELEMARKETING 
1  (800)  929-1845 
our  26lh  Year 


THB  CUSTOMBR 
CONNBCnON 


1-800-327-8463 


CIRCULATION  SERVICES 


PRO 

THE  TELEAAARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
1  (800)  776-6397 


SPEQRUM  MARKETING  SERVICES 
-QUAUTY- 

CREW/TELEPHONE  PROGRAMS 
CALL  DOUG  REESE  (800)  972-6778 


SUBSCRIPTION  SALES  specialists  in  our 
twentieth  year.  DCA  Promotions  Inc., 
(216)  225-7440. 


CLASSIFIED  CONSULTANTS 


CLASSIFIED  STRATEGIES  GROUP 


We  discover  market  specific  sources  for 
new  revenue,  help  you  develop  niche 
products,  take  charge  of  handling  your 
special  projects,  redesign  your  section 
to  attract  new  advertisers  and  readers, 
provide  second  opinions  plus  fine  tune 
your  customer  service  through  tailored 
staff  development  programs.  Short  and 
long  term  rates  or  low  monthly  retainer 
fee  based  on  your  needs.  Confidential. 
Professionally  serving  daily  and  weekly 
newspapers  in  U.S.  and  overseas. 

Ron  Beach,  Founder.  (408)  423-6169 


CONSULTANTS 


48  specialists,  generalists  available 
nationwide.  No  obligation  consultation. 
American  Newspaper  Consultants,  Ltd., 
(414)  272-6173. 


DATABASE  SERVICES 


FREE  DATABASE  FOR  JOURNAUSTS. 
No  Time  Charges.  Access  (410)  363- 
0834  by  modem  for  information  on 
health  care  reform,  business  issues.  Con¬ 
gress,  federal  policies.  For  Assistance, 
call  PR  ON-UNE,  (202)  347-891 8. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  YOUR  NEWSPAPER 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  1-800-487-6397 
AUSTIN  NEWS  SERVICES  (National) 


LAPTOP  SERVICES 


TANDY  LAPTOP  COMPUTER  SUPPORT 
Models  100,  102,  200,  WP2  (onlv!) 
Cables,  RAM  upgrades,  system  sales 
Club  100:  Box  23438  Pleasant  Hill  CA 
94523.  (510)  932-8856  msg  (510) 
937-5039  fax. 


PREMIUMS 


THE  PERFECT  PREMIUM  -  A  25th 
Anniversary  Commemorative 
Woodstock  Section.  This  64  page  Color 
Tabloid  gives  a  detailed  history  of 
events  culminating  in  the  World's  most 
Famous  Rock  Concert.  For  discount  pric¬ 
ing  call  Steve  Piersa  at  (914)  343-2181 
ext.  1276. 


PRESSROOM  SERVICES 


DO  YOU  NEED  EXPERT  ADVICE  ON 
YOUR  ELEQRICAL  DRIVE  SYSTEM? 


Masthead  can  help.  Masthead  also 
provides  dampening  systems,  parallel 
drives,  horsepower  upgrades  and  mod¬ 
ernization. 


MASTHEAD  INTERNATIONAL 
1(800)  545-6908  (505)  842-1357 
24-Hour  Line,  FO  Box  1 952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 


Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  1  (800)  657-21 10 


E»r$  ClasBlfied 


The  newipi^cr 
industry’s  meeting 
place.  (2U)  675*4380 


HELP  WANTED 


ADMINISTRATIVE 


ADMINISTRATIVE 


ADMINISTRATIVE 


PUBUSHER 

Dynamic  leader  needed  (or  award  win¬ 
ning  small  daily  located  in  a  Zone  5  com¬ 
petitive  market.  Must  be  veteran, 
aggressive,  goal  oriented  with  ability  to 
provide  leadership  so  the  advertising, 
editorial  and  circulation  departments 
can  excel.  The  successful  candidate 
should  have  a  history  of  creating  busi¬ 
ness  through  innovation  and  com¬ 
petitive  strategies.  Experience  at  a 
15,000-i-  circulation  daily  as  a  mini¬ 
mum.  Salary  commensurate  with  ability 
plus  excellent  benefits.  Send  confiden¬ 
tial  resume,  references  and  salary 
requirements  to  Box  07107,  Editor  & 
Publisher. 


ADMINISTRATIVE 

PUBUSHER 

UPSTATE  NEW  YORK  DAILY  operating 
a  weekly  division  seeks  publisher  who 
is  a  quality  leader  with  full  knowledge 
of  news  and  all  administrative  opera¬ 
tions.  Community-oriented  individual 
will  direct  12,000-daily  and  five  area 
weeklies.  Competitive  salary  and  bene¬ 
fits  package.  Send  cover  letter,  resume 
and  salary  history  to  Box  07105,  Editor 
&  Publisher. 

SEND  E&P  BOX  REPLIES  TO: 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 


ASSOCIATE  DIREaOR 
NEWSPAPER  MANAGEMENT  CENTER 

The  Newspaper  Management  Center 
(NMC)  seeks  a  senior  executive  who  is 
interested  in  moving  the  frontier  of  what 
the  industry  and  its  executives  know. 
This  person  should  be  fascinated  by 
new  ideas,  be  intellectually  curious, 
able  to  effectively  teach,  and  be  willing 
to  travel,  fundraise,  and  learn. 

A  track  record  of  senior  level  manage¬ 
ment  experience  is  essential.  Please 
send  nominations  or  an  application  let¬ 
ter  and  resume  to:  The  Newspaper 
Management  Center,  1845  Sheridan 
Rd.,  Room  109,  Evanston,  IL  60208, 
Attn:  Associate  Director  Position. 
Applications  must  be  received  by  Octo¬ 
ber  31st.  Confidentiality  strictly  main¬ 
tained.  NMC  is  an  equal  opportunity 
employer. 


ASSOCIATE  PUBUSHER 

Publishing  company  expanding  into  con¬ 
sumer  markets  seeks  Associate  Pub¬ 
lisher/Marketing  Director  with  strong 
writing  experience,  creative  ideas, 
leadership  qualities  and  knowledge  of 
publishing.  Send  resume  &  clips  to  J. 
Pappenheimer,  Simply  Seafood,  1115 
NW  46th  St.,  Seattle,  WA  98107. 


COMMERCIAL  DIRECTOR'S  position 
available  at  Prognosis  Weekly,  the 
English  language  newspaper  published 
in  Prague,  Czech  Republic.  Candidates 
should  have  5-10  years  industry  expe¬ 
rience  and  demonstrate  commercial 
management  experience.  Please  send 
your  C.V.  to  Praha  Communications, 
Anglicka  19,  Praha  2,  Czech  Republic, 
attn.  H.  Smink  or  fax  -t42-2-25  49  93. 
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ADMINISTRATIVE 


DYNAMIC  LEADER  with  strong  people 
skills  needed  (or  controller  of  fast  grow¬ 
ing  7  day  doily  newspaper.  Sound 
experience  in  newspaper  operations, 
trend  analysis,  business  plans,  data 
processing  systems  required.  Advance 
degree/CPA  desired.  Excellent  benefits 
at  profitable  company  in  booming 
region.  If  ^r  background  matches  this 
profile,  please  send  your  resume  and 
salary  requirements  to  Box  071 1 9, 
Editor  &  Puolisher. 


EXECIWE  DIREaOR 
The  Nebraska  Press  Association  and 
Advertising  Service  with  membership  of 
over  190  daily  and  weekly  newspa¬ 
pers,  seeks  an  experienced  professional 
to  take  charge  in  January.  The  Execu¬ 
tive  Director  manages  the  association 
and  its  six  member  staff,  coordinates 
lobbying  activities,  oversees  conven¬ 
tions,  contests,  member  services  and 
publications;  manages  the  advertising 
service  and  participates  in  long-term 
planning  (or  the  associations.  The  suc¬ 
cessful  candidate  will  have  proven 
leadership  and  management  skills  and 
preferably,  newspaper  and/or  trade 
association  experience.  A  legal  back- 

g round  is  helpful.  Please  send  resume 
y  October  24  to  Search  Committee, 
NPA,  1 1  20  K  Street,  Lincoln,  NE 
68508,  FAX  (402)  476-2942.  All  appli¬ 
cants  will  immediately  be  sent  o  ques¬ 
tionnaire  which  must  be  returned  by 
October  28.  You  may  call  (402)  476- 
2851  and  request  the  questionnaire  in 
advance.  Please  include  in  your  letter  of 
application  whether  you  would  be 
ovailable  (or  interviews  Nov.  10-12  in 
Lincoln,  Nebraska. 


MANAGER,  NEW  MEDIA  ANALYSIS 

The  Newspaper  Association  of  America 
is  seeking  a  highly-motivated  newspa¬ 
per  executive  to  h^  support  industry 
new  media  efforts.  The  successful  appli¬ 
cant  will  be  responsible  for  research 
and  analysis,  editorial  development  of 
a  new  media  newsletter;  evaluating  best 
practices  and  innavative  programs 
inside  and  outside  the  newspaper 
industry;  program  support  (or  an 
annual  new  media  conference.  Must 
have  a  newspaper  background  with  a 
strong  understanding  of  the  newspaper 
business  arxf  new  media  developments. 
Requires  excellent  oral  and  written 
skills.  Marketing  experience  desirable. 
Send  resume,  references  and  salary 
requirements  to;  Newspaper  Associa¬ 
tion  of  America,  Attn:  Personnel, 
1 1 600  Sunrise  Valley  Drive,  Reston, 
VA  22091 


Run  your  ad  for  12, 
26  or  52  issues  to 
increase  awareness 
while  benefitting 
from  our  low 
contract  rates. 
CaU  (212)  675-4380 


ACADEAUC 


JOURNALISM.  The  Department  of 
English  at  Old  Dominion  University  has 
a  tenure-track  Assistant  Professor  posi¬ 
tion  available,  subject  to  budgetary 
approval,  beginning  August  1,  1995. 
Ph.D.  in  journalism.  Teaching  experi¬ 
ence  and  extensive  publications  in  the 
field  required.  Will  teach  intro  and 
advanced  jouimalism  courses  and  pub¬ 
lic  relations.  To  be  considered  send 
cover  letter,  curriculum  vita,  three  letters 
of  recommendation,  evidence  of 
teaching  ability,  and  sample  of  pub¬ 
lications  to  Philip  Raisor,  Chair,  English 
Department,  Old  Dominion  University, 
Norfolk,  VA  23529.  Consideration 
begins  November  20,  1994,  and  will 
continue  until  position  is  filled. 
Minorities  are  encouraged  to  apply. 
Old  Dominion  University  is  an  affirma¬ 
tive  action,  equal  opportunity  employer 
and  requires  compliance  witn  the  Immi¬ 
gration  Reform  and  Control  Act  of 
1986. 


OUTSTANDING  COPY  EDITOR  needed 
as  Freedom  Forum  Professional-in- 
Residence,  Jan. -Dec.  1995,  E.W. 
Scripps  School  Of  Journalism,  Ohio 
University.  Evangelistic  zeal  (or  lan¬ 
guage  skills,  style,  accuracy;  profi¬ 
ciency  in  both  Macintosh  and  MS-DOS; 
expertise  in  editing  technology,  com¬ 
puter  page  design  and  computer- 
assisted  information  retrieval  needed. 
Appointee  will  provide  eorly  leadership 
in  school's  long-range  goal  of  modem 
editing  training  (or  students,  teachers 
and  mid-career  professionals.  Twelve- 
month  appointment,  $55,000  salary. 
Send  letter  of  availability,  resume  arid 
information  on  three  references  by  Oct. 
15  to  Dru  Riley  Evarts,  search  chair, 
E.W.  Scripps  School  Of  Journalism, 
Ohio  University,  Athens,  OH  45701 . 
Women  and  minorities  especially 
encouraged  to  apply. 


TENURE  TRACK  assistant  professor  of 
Journalism.  Minority  recruiting  and 
diversity  training  required.  MA  pre¬ 
ferred.  Must  hove  extensive  newsroom 
experieiKe.  To  teach  newswriting,  page 
design,  copy  editing,  feature  writing 
and  to  conduct  extension  workshops. 
Start  September  1995.  Application 
review  begins  November  1 5;  ends 
when  position  is  filled.  Resume  plus 
names,  addresses,  phone,  three 
references  to  Jerry  E.  Brown,  head, 
JourtKilism  Department,  Auburn  Univer¬ 
sity,  Auburn,  AL  36849.  Auburn  Uni¬ 
versity  is  an  equal  opportunity  affirma¬ 
tive  actian  employer.  Women  and 
minorities  encouraged  to  apply. 


UNIVERSITY  OF  WISCONSIN- 
WHITEWATER.  Full-time  Advertising/ 
Journalism  faculty  or  instructiotxil  oca- 
demic  staff  position,  depending  upon 
qualifications,  beginning  August  20, 
1995.  Position  includes  teaching  jour¬ 
nalism  writing  courses  and  helping 
develop  the  areas  of  advertising  atxl  non¬ 
newspaper  publications  as  its  primary 
emphasis.  Expertise  in  using 
technology  is  highly  desiroble.  Terminol 
degree  or  ABD  in  Journalism  or  Mass 
Communication  or  a  related  field  is 
required  for  faculty  appointment; 
Master's  degree  required  (or  academic 
appointment.  Professional  journalism 
and/or  advertising  experience  is  highly 
desirable.  Application  deadline: 
November  25,  1994.  Send  letter  of 
application,  vito,  three  letters  of  recom¬ 
mendation,  and  all  undergraduate  and 
graduate  transcripts  to:  Dr.  William 
Weiss,  Department  of  Communication, 
University  of  Wisconsin-Whitewater, 
Whitewater,  Wl  53190.  UW- 
Whitewater  is  an  AA/EEO  employer. 
Women,  minorities,  Vietnam  era 
veterans  and  persons  with  disabilities 
are  encouraged  to  apply.  Names  of 
finalists  con  be  released. 


THE  COliEGE  OF  JOURNAUSM  AND  MASS  COMMUNICAnONS 

at  the  University  of  South  Carolina  is  seeking  a  faculty 
member  to  teach  writing  courses  across  its  curriculum 
with  an  effective  date  of  August,  1995.  The 
position  is  available  on  one  of  the  college's  tenure 
tracks  (academic  or  professional)  for  an  assistant 
or  associate  professor  or  as  a  year-to-year  renewable 
appointment  at  the  rank  of  instructor.  Master's  degree 
required;  Ph.D.  or  ABD  desirable  for  tenure  track  and 
for  teaching  at  the  graduate  level.  Candi¬ 
dates  should  have  at  least  five  years  of  appropriate 
professional  experience.  Teaching  areas  would 
include  magazine  article  writing,  public  relations  writing, 
beginning  writing  for  the  mass  media 
ana  possibly  print  and  electronic  news  writing.  Teaching 
assignments  also  possible  in  one  or  more  areas  of  the 
college's  core  undergraduate  and  graduate  curricula. 
Women  and  minorities  are  especially  encouraged  to 
apply.  Salaries  competitive.  Applications  will 
be  accepted  until  the  position  is  filled,  but  interviewing 
will  begin  in  early  January,  1 995.  Send  application  letter, 
detailed  resume  and  names,  addresses  and  telephone 
numbers  of  three  references  to: 

Hen^  T.  Price,  Search  Committee  Chair, 

College  of  Journalism  and  Moss  Communications, 
University  of  South  Carolina,  Columbia,  SC  29208 
An  Equal  Opportunity/Affirmotive  Action  Employer. 


ADVERTISING 


AD  SALES  for  2x  weekly.  Good  wages, 
benefih.  Reply:  Times-Herald  New^- 
per.  Box  706,  Dearborn,  Ml.  481 21 


ADVERTISING  DIREaOR 

Join  a  progressive  management  team. 
Outstanding  career  sales  management 
opportunity  directing  staff  of  25  at 
respected,  independent,  growing 
20,000  daily  in  oelightful  midwestem 
city.  This  is  a  highly  competitive  market 
which  requires  me  skills  and  desire  to 
compete.  Apply  by  Oct.  1 4  to;  Lisa 
Scott,  Columoia  Daily  Tribune,  PO  Box 
798,  Gilumbia,  MO  65205. 


ADVERTISING  MANAGER 

SUBURBAN  DAILY  NEWSPAPER  is  seek¬ 
ing  an  experienced  Retail  Ad  Manager 
with  at  least  five  years  experience  in  o 
competitive  markrt.  We  have  o  strong 
ond  loyal  subscriber  base  and  ore  look¬ 
ing  ta  increase  od  revenues  thirty  per¬ 
cent!  Compensation  package  weignled 
toward  growth.  Pension  and  other 
benefits  available.  Zone  2,  Box  07085, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 

5  years  or  more  experience  in  retail 
and  classified  advertising,  including 
leadership  skills,  (or  suburban  group  or 
community  newspapers  in  Zone  2.  Com¬ 
petitive  market.  Incentive  compensation 
pockoge  includes  lucrative  bonuses  (or 
growth,  plus  benefits  and  pension. 
Advarrcement  to  top  position  possible. 
Send  resume  to  'The  Publisher'  P.O.  Box 
1932,  S.  Hackensack,  NJ  07606 


planning.  The  successful  candidate 
should  be  a  strong  leader  with  com¬ 
petitive  market  experierKe,  3  years  of 
managerial  experierKe  and  a  proven 
track  record  in  soles  arrd  management. 
Competitive  salary,  commission,  bene¬ 
fits.  Please  sena  resume  to;  Grade 
Johnston,  Advertising  Director,  P.O. 
Box  668,  Rutland,  VT  05702.  Equal 
Opportunity  Employer. 


ClASSIHED  ADVERTISING  MANAGER 

One  of  the  largest  circulation  weekly 
newspaper  groups  in  the  NYC  area 
seeks  a  CAM  with  strong  sales,  people 
and  training  skills,  to  expand  and 
manage  classified  and  tele-sales 
department.  Excellent  salary  +  high-$ 
iiKentives  keyed  to  growth.  Box  071 23, 
Editor  &  Publisher. 


NATIONAL  ADVERTISING  SALES 

Strong  suburban  Zone  5  daily  newspa¬ 
per  group  seeks  aggressive  national 
account  manager.  Must  be  know¬ 
ledgeable  and  progressive  in  notiortal 
category.  Salary  and  incentive  poterttiol 
$50,000  plus,  complete  benefits 
package.  Immediate  opening,  only  the 
motivated  need  apply.  Submit  resume 
and  five  year  solary  history  to  Box 
071 14,  Editor  &  Publisher. 
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ADVERTISING 

RETAIL  ADVERTISING  MANAGER 


ART/EDITORIAL 


HiLP  WANTED 


ADVERTISING 


ADVERTISING 


CREATIVE  SERVICES  MANAGER 

The  Sacramento  Bee,  Sacramento's 
leading  advertising  medium,  is  looking 
lor  a  Creative  Services  Manager  to  join 
our  Creative  Services  department.  The 
marKiger  will  supervise  and  motivate  a 
staff  of  seven  artists;  work  closely  with 
salespeople  and  advertising  managers 
to  design  and  develop  retail  and 
classified  advertising;  and  contribute  to 
the  creative  execution  of  our  advertising 
efforts. 

Qualified  candidates  must  hove  experi- 
efKe  managing  a  creative  staff  in  a  fast 
paced,  deodline  oriented  environment. 
The  position  requires  a  'hands  on'  indi¬ 
vidual  with  a  solid  background  in 
newspaper  production  and  Macintosh 
publishing  systems  including  Freehand, 
Quark  and  Pogemaker. 

We  offer  an  competitive  salary  and 
excellent  benefits  package  including 
401  (k)  and  fitness  and  child  care  cen¬ 
ters.  Send  resume  to:  The  Sacramento 
Bee,  Human  Resources,  2100  Q  Street, 
Sacramento,  CA  9581 6.  EOE. 


NATIONAL/REGIONAL  SALES 
HOUSTON  MARKET 

Sun  Newspapers,  Texas'  largest  com¬ 
munity  newspaper  graup  is  seeking  a 
professional,  self  motivate  sales  rep  to 
sell  regional  and  Notional  accounts. 

The  successful  candidate  should  have  3- 
5  years  media  sales  experience. 
National/Regional  account  experience 
a  plus.  We  offer  an  established  terri¬ 
tory,  excellent  compensation  and  bene¬ 
fits  package  and  the  opportunity  to  live 
in  Houston,  the  4th  largest  city  in  the 
nation. 

Mail  resume  and  references  to: 
Nancy  Simmonds 
SUN  NEWSPAPERS 
11144  Westheimer 
Houston,  Texas  77042 


REAL  ESTATE  AND  AUTOMOTIVE/ 
RECRUITMENT 

SALES  MANAGERS 


Growing  newspaper  chain  has  an  excit¬ 
ing  opportunity  for  a  Retail  Ad  Man¬ 
ager.  The  ideal  candidate  will  possess 
excellent  communication  and  manage¬ 
ment  skills,  a  professional  appearance 
and  prior  newspaper  and  management 
experience.  Marketing  experience  a 
plus.  Applicant  should  hove  a  four  year 
college  degree  and  a  strong  interest  in 
a  sales  and  management  career.  Must 
be  able  to  plan  and  organize  activities 
in  a  manner  that  ensures  efficierKy  and 
profitability  within  the  territory.  This 
individual  will  also  work  with  the  out¬ 
side  soles  staff  in  achieving  their  indi¬ 
vidual  goals  along  with  a  small  account 
list.  We  offer  a  competitive  compensa¬ 
tion  package  and  outstanding 
opportunities  for  growth.  Send  resume 
by  October  1 4,  to: 

Advertising  Director 
The  Daily  Tribune 
317  Fifth  St. 

Ames,  lA  50010 
EOE 


SALES  MANAGER 
AUTOMOTIVE 


DISPLAY  ADVERTISING  MANAGER 

67,000  daily/78,000  Sunday  circula¬ 
tion,  Texas  daily  newspaper  seeking 
advertising  manager  responsible  for 
meeting  display  revenue  goals  for  retail 
and  classified.  Qualified  applicants 
should  have  extensive  sales/ 
management  experience  and  the  ability 
to  train,  motivate  and  direct  an  outside 
sales  staff.  Salary  commensurate  with 
experience.  Forward  resume  to  Glenda 
Mills,  Personnel  Director,  PO  Box  491 , 
Lubbock,  TX  79408.  EOE. 


NATIONAL  SALES/CO-OP 
ACCOUNT  EXECUTIVE 

The  Centre  Daily  Times,  a  26,000  dai¬ 
ly/33,000  Sunday  circulation  newsixj- 
per  is  looking  for  a  national  sales/co- 
op  account  executive.  This  position  is 
responsible  for  sales  for  all  of  our 
national  and  select  major  retail  advertis¬ 
ing  accounts.  In  addition,  this  position 
has  the  sole  responsibility  for  the  market¬ 
ing  and  administration  of  our  co-op 
sales  accounts.  Applicants  must  have 
previous  sales  experience  preferably  in  a 
newspaper  setting.  Co-op  experience  is 
a  plus.  Compensation  includes  a  base 
salary  plus  commission  and  a  compre¬ 
hensive  benefits  package.  Please  send 
resume  and  salary  history  to:  The 
Centre  Daily  Times,  PO  Box  89,  State 
College,  PA  16804.  Attn:  Sharon 
Fitzpatrick. 

OUR  AD  DIRECTOR  was  just  promoted 
to  Publisher.  Seeking  r^lacement  with 
talent  to  lead  a  staff  or  classified  and 
retail,  art  department,  computer  ad 
make-up,  dispatch,  and  class  pagina¬ 
tion.  Must  be  proficient  in  handling 
direct  nxiil  and  inserts,  budgeting  skills, 
an  experienced  leader  in  national 
advertising  sales,  a  visionary  for 
changes  affecting  the  newspaper  indus¬ 
try.  Must  possess  ability  to  increase 
sales  in  a  great  southern  market  for  a 
7-day  daily  with  circulation  of  47,000. 
Relocate  quickly.  Reply  to  Box  07121, 
Editor  &  Publisher. 


FAX  YOUR  AD  TO  (212)  929-1259 


The  Press  Democrat,  Santa  Rosa,  Cali¬ 
fornia  is  looking  for  two  experienced 
sales  managers  in  the  Classified 
Advertising  Department.  Part  of  the 
New  York  Times  Regional  Newspaper 
Group,  this  newspaper  sits  in  a  pre¬ 
mier,  expanding  and  diversified  market 
that  offers  continued  growth  potential. 
Circulation  is  98,000  daily,  103,000 
Sunday. 

Candidates  will  hove  newspaper  sales 
management  experience,  specifically  in 
Real  Estate  ar  Autamotive.  Excellent 
communication,  negotiation,  customer 
service  and  formal  presentation  skills. 
Ability  to  train,  direct  and  motivate  staff 
and  implement  market  and  budget 
strategies. 

This  is  a  challenging  career  opportunity 
with  one  of  the  nations  premier  news¬ 
paper  groups.  Competitive  salary, 
incentive  and  benefits  package. 

Please  send  or  fax  your  resume  with 
cover  letter  including  salary  history  and 
references  to:  Joanne  Davey,  Advertis¬ 
ing  Manager/Classified,  The  Press 
Democrat,  P.O.  Box  569,  Santa  Rosa, 
CA  95402.  Fox  (707)  546-2437 

RETAIL  ADVERTISING  MANAGER 

An  award  winning  small  daily  newspa¬ 
per  in  Northeast  Arkansas  is  seeking  an 
experienced  Sales  Manager  to  lead 
and  motivate  experienced  sales  staff. 
The  successful  candidate  should  be  a 
strong  leader  with  campetitive  market 
experience,  3  years  of  management 
experience,  and  a  proven  track  record. 
Competitive  Salary,  commission, 
excellent  benefits.  A  great  opportunity! 
Send  responses  to:  David  Mosesso, 
Poragould  Daily  Press,  P.O.  Box  38, 
Porogould,  AR  72451  -0038  (EEOE) 
WANTED:  Advertising  Director  for  stu¬ 
dent  daily  at  UC  Berkeley.  Oversee 
entire  advertising  department.  Work  in 
stimulating  environment.  Must  have 
desire  and  ability  to  train  students.  Con¬ 
tact  John  Bowman,  General  Manager. 
(510)  548-8300.  The  Daily  Californian, 
600  Eshelman  Hall,  UC  Campus, 
Berkeley,  CA  94720. 


The  Journal/Sentinel  Inc.,  publisher  of 
Wisconsin's  two  largest  daily  newspa¬ 
pers,  has  an  immediate  opening  for  a 
strong  leader  and  energetic  Sales 
Manger  to  supervise  a  highly  experi¬ 
enced  soles  force.  The  successful  candi¬ 
date  will  be  an  independent  thinker 
with  creative  ’"leas  who  wants  to  partic¬ 
ipate  on  a  management  team. 

The  successful  candidate  will  possess: 

'Five  yeors  total  experience  in 
advertising  sales 

*Two-three  years  of  national  or  retail 
sales  experience 

'Two-three  years  of  sales  management 
experience  with  successful  track  record 

'Bachelors  Degree  ideally  business/ 
marketing  or  equivalent  experience, 
advanced  degree  preferred 

'Automotive  Sales  or  related  experi¬ 
ence  a  plus 

Our  newspaper  offers  competitive 
salary,  with  an  excellent  benefits 
package,  including  the  opportunity  to 
participate  in  ownership  of  the  com¬ 
pany  through  stock  purchase. 

Please  send  or  fax  (41 4)  224-2897 
resume,  including  current  salary  to: 

Joumal/Sentinel,  Inc. 
Employment  Office  (1 700sm) 

P.O.  Box  661 

Milwaukee,  W1  53201  -0661 
_ ^ual  Opportunity  Employer 

SALES  REPRESENTATIVE:  Join  a  50 
year  old  advertising  feature  sales  com¬ 
pany,  truty  best  in  its  field.  Growth  man¬ 
dates  split  territory  in  Indiana,  Ohio 
and  North  Carolina.  Become  one  of 
seventeen  self-motivated,  office  sup¬ 
ported  executives.  Ideal  for  stymied  od 
director  or  senior  od  person.  Full  and 
part  time  positions  available  for  self- 
directed  persons  to  travel  established 
accounts  and  initiate  new  ones.  Please 
send  resume,  in  confidence  to  Keister- 
Williams,  P.O.  Box  8005,  Charlot¬ 
tesville,  VA  22906. 
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GRAPHIC  ARTIST  -  100,000  PM 
Michigan  daily  seeks  an  experienced 
editorial  artist  for  illustration,  info¬ 
graphics,  and  page  design.  Candidates 
must  be  adept  at  pagination  using 
Quark  and  know  Freehand  or 
Illustrator.  Competitive  salary  and  bene¬ 
fits.  Send  resume  and  work  samples  to: 
Michael  Robb,  Graphics  Editor,  The 
Flint  Journal,  MO  E.  First  St.,  Flint,  Ml 
48502.  We  are  an  Equal  Opportunity 
Employer. 

PHOTO/GRAPHICS  EDITOR  IN  NEW 
ORLEANS  -  The  Times-Picayune  is  look¬ 
ing  for  a  proven  manager  and  creative 
visual  journalist  to  lead  a  team  of  35 
editors,  photographers,  artists  and 
designers.  We're  a  paper  that  practices 
community  journalism  out  of  six  news 
bureaus  and  zones  twelve  color  news 
fronts  per  day  (A  and  B  sections)  plus 
weekly  supplements.  Yet  our  photo  staff 
has  also  travelled  to  Haiti,  Rwanda  and 
Bosnia  in  recent  months  and  we  travel 
with  the  Saints.  The  successful  candi¬ 
date  will  know  how  to  weave  this  work 
into  our  bread-and-butter  daily  cav- 
erage  plus  provide  direction  to  the 
gravies  and  design  departments.  It's  a 
big  job  in  a  great  news  town. 

The  successful  candidate  will  have  a 
wide  ranm  of  creative  and  managerial 
skills.  Collaboration,  not  control,  is  the 
watchword  here.  We  seek  a  teacher 
who  can  influence  by  persuasion,  not 
decree. 

We  have  recently  converted  all  aur 
color  pages  to  Quark  and  scan  all 
photos  in  a  digital  Photo  Lab.  We're 
also  looking  to  shift  the  layout,  design 
and  photo  editing  functions  to  some  of 
the  bureaus.  We're  pushing  the 
envelope  in  technology  to  get  our  kind 
of  paper  on  the  streets. 

The  Times-Picayune  is  an  equal 
opportunity  employer  and  we  actively 
encourage  women  and  minorities  to 
apply. 

Interested?  Please  send  a  resume  and 
portfolio  to  Don  Shea,  Executive  News 
Editor,  The  Times-Picayune,  3800 
Howard  Avenue,  New  Orleans,  LA 
70140 _ 

GRAPHICS  DIREaOR 


Hardware,  software  and  peopleware. 
You  need  to  know  them  all.  You  also 
should  have  the  artistic  talents  to  create 
a  dramatic  design  impact  for  a  group 
of  Bay  Area  newspapers  that  excel  in  a 
highly  competitive  market.  You  need  to 
be  a  team  player,  have  a  keen  sense 
for  detail  and  a  passion  for  journalism. 
You  also  must  have  the  unique  talent  to 
inspire  and  nrotivote  your  staff.  Our  five 
newspaper-group,  including  the 
Oakland  Tribune,  is  searching  for  a 
management  candidate  to  lead  our  six- 
person  graphic  design  staff.  The  right 
candidate  will  have  an  opportunity  to 
lead  the  group's  art  direction,  redesigns 
and  daily  infographic  production.  Our 
group  is  100%  paginated  on  a  Harris 
XP21  system.  Send  a  resume  and  sam¬ 
ples  of  your  work  to  Chris  Campos, 
Managing  Editor,  Alameda  Newspaper 
Group,  4770  Willow  Rood,  Pleasanton, 
CA.  94588.  Phone:  510-416-4862. 
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GRAPHIC  ARTIST 

Bay  Area  newspaper  group,  led  by  the 
Oakland  Tribune,  seeks  a  graphic  artist 
to  join  its  design  team.  We  are  looking 
for  candidates  offering  skills  in  info¬ 
graphics,  illustration  and  page  design. 
Macintosh  experience  in  Quark, 
Illustrator,  Photoshop,  etc.,  a  must. 
Send  a  resume  ond  samples  of  your 
work  to  Chris  Campos,  Managing 
Editor,  Alameda  Newspaper  Group, 
4770  Willow  Road,  Pleasanton,  CA 
94588. 


CIRCULATION 


22,000  7-day  per  week,  mornings  Sa^ 
urday,  Sunday,  needs  goal  oriented 
manager  to  grow  newspaper  to  poten¬ 
tial  30,000.  Good  pay  for  people 
oriented  manager  with  common  sense. 
Market  is  suburban,  rural  with  college 
town.  Zone  5.  Box  07108,  Editor  & 
Publisher. 


COX  ARIZONA  PUBLICATIONS,  Inc., 
publishers  of  the  Tribune  Newspapers, 
Arizona  Pennysaver  and  the  Value 
Clipper  mogazine  is  looking  for  a 
Home  Delivery  Manager  to  direct 
activities  of  four  zone  managers, 
increasing  home  delivery  circulation 
volume  by  developing,  implementing 
and  inspe^ng  programs  that  allow  for 
district  and  route  growth.  Must  be  ser¬ 
vice  oriented  and  have  ability  to 
organize  and  direct  several  alternative 
distribution  services.  The  right  person 
will  also  direct  activities  for  the  Sales 
Development  Specialist  position.  A  min¬ 
imum  of  five  yeors  of  home  delivery 
experience  required  with  district  and 
zone  management  preferred.  Hrs:  Mon- 
Fri,  Salary:  $DOE,  EOE,  M/F/V/D 
If  interested,  send  resume  to:  TRIBUNE 
NEWSPAPERS,  120  W.  1st  Ave,  Mesa 
AZ  85210,  Attn:  Jana  Crowe/CD 


EARN  OVER  $50,000.  The  Port  Arthur 
News  will  have  an  agency  open  on 
November  first,  serving  about  5,000 
people  in  an  establishecT area  with  only 
52%  coveroge.  Great  seocoast  ciN  with 
super  schools  and  low  cost  of  living. 
Super  chance  to  be  your  own  boss  and 
determine  your  own  earnings.  Resume 
to  Ken  Davis,  PO  Box  789,  Port  Arthur, 
TX  77640,  or  call  (409)  985-5541 . 


CIRCULATION 


EAST  COAST  CIRCULATION 
MANAGER 

Investor's  Business  Doily,  America's 
fastest  growing  national  newspaper  is 
looking  Tor  an  entrepreneurial,  energetic, 
self-starter  to  join  our  team.  This 
opportunity  invoK^  the  management  of 
our  office  and  1 5  person  staTf  located 
in  Hackensack,  NJ.  This  territory  covers 
New  York,  New  Jersey,  Virginia, 
Maryland,  and  Washington,  DC.  East¬ 
ern  single  copy,  home/office  and  mail 
circulation  experience  required.  Four 
year  college  degree  mandatory.  Please 
send  cover  letter,  resume,  and  salary 
history  to  Ed  Levy,  Investor's  Business 
Daily,  1 50  River  Street,  Hackensack,  NJ 
07601. 


METRO  DISTRO  MANAGER 
OPPORTUNITIES 
Denver,  Cobrado 

The  Rocky  Mountain  News  is  looking 
for  tenacious,  customer  service-minded 
district  monagers  to  provide  excellent 
daily  delivery  service  to  our  subscribers. 

We  offer  a  competitive  salary  com¬ 
mensurate  with  experience,  car  allow- 
ance/mileoge  reimbursement,  incentives, 
and  an  excellent  benefit  package  which 
includes  medical/dental  plans,  life/ 
disability  plans,  401K,  tuition 
assistance  and  generous  paid  vaca¬ 
tions. 

Ideal  candidates  will  hove  a  solid  track 
record  in  training  and  motivating  an 
independent  adult  work  force,  and  a  com- 
mitment  to  achieving  outstanding 
customer  service  goals.  PC  experience 
(MS-Word  &  MS-Excel)  is  desirabb. 

If  you  are  interested  in  joining  Col- 
orodo's  No.  1  newspaper,  please  send 
a  cover  letter  and  resume  to  Rocky 
Mountain  News,  Employee  Relations 
Office,  400  West  Colfax  Avenue, 
Denver,  CO  80204. 


RACING  NEWSPAPER,  Published 
Daily,  N.Y.  Metro  Area,  seeks  experi¬ 
ence  circulation  person  to  coordinate 
with  wholesalers.  Fax  Resume:  516- 
484-6749  Or  Write:  P.O.  Box  4437, 
Great  Neck,  NY  11 023 


COPY  EDITORS 

Do  you: 

Edit  copy  quickly  and  accurately  under  tough  deadline 
conditions? 

Write  crisp,  concise  and,  when  appropriate,  bright 
headlines? 

Have  a  minimum  of  2  or  3  years  editing  experience  on  a 
daily  newspaper? 

We  are  a  major  metropolitan-area  daily  in  Zone  2  and  if  you 
qualify  under  the  above  conditions,  we  want  to  hear  from 
you.  Send  resumes  and  letters  to: 

Box  071 16,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer. 


CIRCULATION 


NATION'S  LARGEST  PUBLISHER  of 
Real  Estate  Magazines  seeks  national 
circulation  coordinator.  Based  in  Flor¬ 
ida.  Must  have  extensive  single  copy 
sales/operational  experience  in  paid 
and/or  controlled  circulation  newspa¬ 
pers  or  magazines.  Range  is  $33- 
$38,000  based  on  experience.  Some 
college  preferred.  Reply  to  Human 
Resources/Circulation,  Ray  Conner,  PO 
Box  501 8,  Tolbhossee,  FL  3231 4. 


COMMUNICATIONS 


DIREaOR  OF  COMMUNICATIONS 

Animal  rights  group,  PETA,  Rockville, 
MD  with  affiliates  in  Europe,  seeks 
Director  to  manage  communications 
department.  Pre-publication  editing/ 
reviewing;  coordinating  production 
with  other  departments;  research  for 
media  opportunities  and  managing 
writers  group,  literary  department  and 
mailroam.  Requires  excellent  writing/ 
editing  skills,  supervisory  experience 
and  ability  to  deal  with  multipb  projects 
and  meet  deadlines.  Prefer  knowledge 
of  animal  rights  issues  and  publishing. 
Salary  30K  plus  excellent  benefit 
package.  Send  resume  with  cover  to 
PO  Box  42516,  Washington,  DC 
20015.  EOE  M/F 


EMPLOYMENT  OPPORTUNITY 


MIDWEST  GROUP  (Zones  5  &  7)  is 
growing.  New  marketing  plans  for 
1995  will  create  several  new  openings 
throughout  our  group. 

At  this  time,  vre  ore  accepting  resumes 
from  talented,  experienced,  aggressive 
department  managers.  We  also 
welcome  applications  for  entry  level 
positions  in  news  and  advertising. 

Please  setb  your  resume,  sabry  require¬ 
ments  and  any  geographical  restrictions 
to  Box  071 06,  Editor  &  Publisher. 


EDITORIAL 


ALASKAN  WEEKLY  looking  for  genial 
assignment  reporter  to  cover  bustling 
fishing  town  in  Southeast.  Reporter  will 
have  a  chance  to  cover  government, 
police,  courts,  the  fishing  industry  and 
environment,  as  well  as  write  features. 
Photography  experience  a  plus.  Send 
resume,  six  clips  and  refererKes  to  Lori 
Thomson,  Petersburg  Pilot,  P.O.  Box 
930,  Petersburg,  AK  99833;  phone: 
(907)  772-9393. 


ARE  YOU  AN  AGGRESSIVE  EDITOR 
ready  to  join  a  demanding  editorial 
team  in  one  of  the  nation's  most  com¬ 
petitive  news  markets?  Our  60,000 
northern  New  Jersey  daily  needs  a 
sharp  editor  with  superior  design  and 
headline  writing  skills  and  an  excellent 
comriKind  of  AP  style.  Please  send  your 
resume  and  clips  to  Diane  Haines, 
managing  editor.  The  North  Jersey 
Herald  &  News,  988  Main  Ave., 
Passaic,  N.J.  07055 


ASSISTANT  HOME/DESIGN  EDITOR 
SOLJTHERN  LIVING  MAGAZINE 

We  need  a  strong  writer  with  at  least 
five  years  experience  covering  housing, 
design  and/or  architecture.  Creativity, 
professionalism  a  must.  Competitive 
salary;  excellent  benefits.  Send  resume 
and  five  nonrelumabb  writing  sampbs 
to  Linda  Halbm,  Homes  Editor,  Southern 
Living  Magazine,  PO  Box  523, 
Birmingham,  AL  35209. 


ASSIGNMENT  EDITOR 

The  Portland  Newspapers  (daily 
75,000,  Sunday  1 40,000)  have  an 
opening  for  a  regional  news  editor. 
This  editor  supervises  nine  reporters  in 
three  bureaus  in  Southern  Maine  and  is 
responsibb  for  the  local  content  of  two 
zoned  editions. 

Our  bureaus  face  strong  competition 
from  other  daily  newspapers  and 
weeklies  in  our  market.  VYe're  looking 
for  a  strong  manager,  leader  and 
teacher  who  can  bring  together  a 
young  staff  and  raise  the  quality  and 
depth  of  the  regional  report. 

The  candidate  must  hove  a  bochebr's 
degree,  at  bast  five  years'  experience 
on  a  daily  newspaper  or  wire  service 
and  at  least  two  years'  experience  as 
an  assignment  editor. 

We're  l<x>king  for  on  editor  with  drive, 
passion,  new  ideas,  organization, 
innovation  and  creativity  to  join  our 
quality  organization.  This  person  will 
be  a  key  member  of  our  management 
team  and  must  work  well  in  a  team 
environment;  no  prima  donnas,  please. 

MUNICIPAL  GOVERNAAENT  REPORTER 

We'll  have  an  opening  in  January  for  a 
municipal  government  reporter.  The 
candidate  must  have  a  bachelor's 
degree  and  at  bast  three  years'  experi¬ 
ence  on  a  doily  newspaper.  We're  look¬ 
ing  for  an  experienced,  energetic 
reporter  who  thrives  on  government 
reporting  and  can  bring  it  alive  with 
vivid  writing  and  thorou^  reporting.  In 
addition  to  spot  news  coverage,  the 
candidate  also  must  be  obb  to  produce 
enterprise  stories,  feature  pieces,  pro¬ 
files  and  long-range  projects. 

To  apply  for  either  position,  please 
send  a  resume,  references,  examples  of 
your  work  and  a  one-page  summary  of 
the  strengths  you  would  bring  to  the 
position. 

Send  to:  Jeannine  Guttman,  Managing 
Editor/Reporting,  The  Portland  News¬ 
papers,  390  Cotigress  St.,  Poribnd, 
Maine  04101 .  Deadline  is  Oct.  28. 


ASSISTANT  CITY  EDITOR  at  26,000 
AM.  If  your  reporting  is  impressive,  if 
you've  done  enough  editing  to  know 
that  your  passion  for  it  isn't  transitory,  if 
your  allegiance  is  to  readers  and  not  lo 
habit,  if  you  ore  creative,  demanding 
and  constructive,  and  if  you're  a  prob¬ 
lem-solver  on  your  way  up,  we'd  like  to 
hear  from  you.  Send  a  cover  letter 
describing  yourself,  a  resume, 
refererKes  and  sampbs  of  your  work  to 
Mike  Burbach,  editor,  Minot  Daily 
News,  PO  Box  1 150,  Minot,  ND 
58702.  Don't  tarry,  because  our  need 
is  urgent,  and  if  hard  work,  cold  win¬ 
ters  and  a  big  challenge  frighten  you, 
don't  apply. 


BANKING/IEGAL  REPORTER 

Two-time  winner  of  notiorKil  award  for 
excelbrKe  in  center  of  high  technology 
and  international  tracb  seeks  a  writer 
with  at  least  two  years'  daily  experi¬ 
ence.  Background  covering  finance 
and/or  courts  preferred.  Competitive 
pay.  Send  resume,  clips  to  Dept.  E, 
Rochester  Business  Journal,  55  St.  Paul 
St.,  Rochester,  NY  1 4604. 

77te  cut  worm  forgives  the  plow. 

William  Blake 
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EDITORIAL 


HEIP  WANTED 


EDITOR-IN-CHIEF  position  witfi  6  day 
doily  in  Zone  7  mountain  setting.  News 
and  business  management  duties. 
Responsible  directly  to  publisher. 
Serious  candidates  with  solid  news  and 
adyertising  experience  only.  Send 
resume  to  Box  07115,  Editor  &  Pub¬ 
lisher. 


EDITORIAL  WRITER 

The  Lexington  Herald-Leader,  a  Knight- 
Ridder  newspaper,  has  an  opening  for 
an  editorial  writer.  Our  editorial  page 
has  a  commitment  to  aggressiye  com¬ 
mentary,  compelling  writing,  original 
reporting,  innoyatiye  approaches,  pub¬ 
lic  seryice  and  excellence.  In  the  past 
fiye  years,  vreVe  won  one  Pulitzer  Prize 
and  had  three  other  finalists  from  our 
staff. 

A  background  in  public  affairs  journal¬ 
ism  is  desirable.  Here's  what's  essen¬ 
tial:  the  ability  to  work  in  an  atmo¬ 
sphere  that  is  both  collegial  and  self- 
directed;  a  loye  of  words;  a  sense  of 
humor;  a  thick  skin;  and  opinions  on  a 
wide  range  of  topics.  Send  resume,  let¬ 
ter  about  yourself  and  your  interests 
and  no  more  than  seyen  samples  of 
your  best  work  to  David  Holwerk, 
Editorial  Page  Editor,  Lexington  Herald- 
Leader,  100  Midland  Ave,  Lexington, 
KY  40508.  EOE  M/F 


EDITOR 

National  publishing  company  in  Cedar 
Rapids,  lA,  seeks  editor  for  monthly 
publication.  3-5  years  experience 
required.  Background  in  sales  devel¬ 
opment  techniques  preferred.  Good 
organizational  and  communication 
skills  a  must.  Please  serxi  resume  to  Box 
071 18,  Editor  &  Publisher. 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200+  current  open¬ 
ings  nationwide.  Entry/early  career. 
Writer-Edilor-EP,  PO  Box  40550,  5136 
MacArthur,  Washington,  DC  20016; 
(703)  506-4400. 


ENTERTAINMENT,  HEALTH  & 
HIGH-TECH 

We're  looking  for  two  enterprising 
reporters: 

*  An  entertainment  reporter  to  add  a 
20-something  spin  to  our  local  entertain¬ 
ment  pages  vrith  coverage  of  nightclubs, 
music,  etc.  This  reporter  also  would 
cover  local  television  and  rodio  and  an 
occasional  general  assignment.  This 
would  be  the  paper's  second  entertain¬ 
ment  beat. 

'  A  reporter  to  write  consumer-oriented 
local  health  stories  and  develop  a  mini¬ 
beat  focusing  on  how  technology 
affects  how  we  live,  work  and  play. 
Internet  proficiency  would  be  helpful. 
Accepting  applications  now,  but  this 
position  might  not  be  filled  for  several 
months. 

Send  resume,  clips,  and  a  letter  describ¬ 
ing  how  you'd  develop  either  beat  to 
Marcia  Werts,  features  editor.  The 
News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801.  An  Equal 
Opportunity  Employer. 


_ EDITORIAL _ 

BANNER-GRAPHIC,  an  award-winning 
six-day  daily  newspaper  in  Central 
Indiana,  is  seeking  a  sports  reporter 
that  can  also  do  hard  news.  The  suc¬ 
cessful  candidate  for  this  entry-level 
position  will  write  about  and  shoot 
pictures  of  high  school  and  small  col¬ 
lege  sports,  os  well  as  cover  community 
events.  There  is  also  opportunity  to 
cover  professional  sports.  Send  resume 
and  writing  samples  to  Steve  Fields, 
Sports  Editor,  Banner-Graphic,  P.O. 
Box  509,  Gre^astle,  IN  461 35 

BUSINESS  EDITOR  sought  for  medium¬ 
sized  aggressive  daily  in  Zone  2.  Our 
business  coverage  is  weak  and  needs  a 
talented  professional  to  breathe  life  into 
it.  If  your  skills  are  excellent  and  vour 
energy  level  is  high,  we  want  to  hear 
from  you.  Send  dips,  resume,  salary 
history  and  a  letter  explaining  your 
vision  of  business  coverage  excellence 
to  Box  071 20,  Editor  &  Publisher. 


BUSINESS  WRITER  wanted  to  cover  a 
nrarket  dominated  by  citrus  and  service 
industries,  but  beginning  to  attract  light- 
industrial  and  small  high-tech  com¬ 
panies.  We  want  a  business  whiz  who 
can  ferret  out  stories,  cut  through 
jargon,  identify  trends  and  explain  >^y 
the  local  economy  is  important  to 
readers.  Send  resume,  clips  to  Sheila 
Tuttle,  Press-Journal,  PO  Box  1 268, 
Vero  Beach,  FL  32961 . 


CITY  HALL  REPORTER  -  Tribune  News¬ 
papers,  fast-growing  90,000  circula¬ 
tion  daily  in  Metropolitan  Phoenix. 
Writer  who  can  dig,  ask  tough  ques¬ 
tions,  enterprise.  Tribune  is  winner  of 
two  consecutive  National  Headliner 
Awards  and  1994  Livingston  Award. 
Send  resume  and  clips  to  Phil  Boas, 
City  Editor,  Tribune  Newspapers,  120 
W.  First  Avenue,  Mesa,  AZ  8521 0. 


COPY  EDITOR  -  If  you  are  a  sharp 
copy  editor  who  can  design  pages  and 
write  snappy  accurate  headlines,  we 
want  you.  We  require  at  least  one  year 
of  experience  at  a  daily  newspaper. 
Sala^  range  is  $23,400-$26,000; 
benefits  include  a  401 K  plan;  we're 
located  45  minutes  from  Penn  State. 
The  position  is  open  now.  Please  send 
cover  letter,  resume  and  samples  to 
Denise  Dishman,  Human  Resources 
Director,  Altoona  Mirror,  P.O.  Box 
2008,  Altoona,  PA  16603-2008. 
Please,  no  phone  calls. 

COPY  EDITOR/DESIGNER  needed  for 
45,000  circulation  doily.  Two  years 
experience  and  knowled^  of  pagina¬ 
tion  preferred.  Send  resume  and 
tearsneets  to  Tom  Marquardt,  The  Capi¬ 
tal,  PO  Box  91  1,  Annapolis,  MD 
21404. 


COPY  EDTTOR/FEATURES  WRITER.  Com¬ 
munity  six-day  daily  in  growing  San 
Joaquin  Valley  seeks  copy  editor  to  lay 
out  specialty  and  news  pages,  plus 
write  some  features.  Good  writing  and 
copy  skills  essential.  We  offer  excelient 
benefit  package.  SecKl  resume  and  clips 
to  Niki  Miscovich,  Editor,  Turlock 
Journal,  PO  Box  800,  Turlock,  CA 
95381  -0800.  (209)  634-91 41 . 


_ EDITORIAL _ 

COPYEDITOR 

Central  CA's  leading  newspaper 
(155,000  daily,  185,000  Sunday)  is 
looking  (or  two  copy  editors  to  work  on 
rim  editing  local,  business  and  wire 
copy.  Background  in  slot,  wires,  and 
design  a  plus.  Mac  and  Leaf  Desk  liter¬ 
acy  desirable.  3-5  years  experience 
preferred.  Competitive  salary  and  full 
benefits.  If  your  headlines  sparkle  and 
you  bring  energy  and  enthusiasm  to  the 
job,  write  to  us  by  10/29/94.  Send 
resume,  cover  letter  and  two  "before" 
and  "after"  samples  to:  BRENDA  AUS¬ 
TIN,  THE  FRESNO  BEE;  1626  "E"  Street; 
Fresno,  CA  93786.  Equal  Opportunity 
Employer. 


COPY  EDITOR 

Growing  daily  seeks  copy  editor  with 
newspaper  experience,  good  news 
judgement  and  language  skills.  Pagina¬ 
tion  on  Macintosh.  Send  resume  with 
references  to  Fran  Smith,  The  Island 
Packet,  P.O.  Box  5727,  Hilton  Head 
Island,  SC  29938.  No  calls  please. 


COPYEDITOR 

Quality  34,000  suburban  Philadelphia 
7-day  AM  seeks  copy  editor  with  flair 
(or  layout,  solid  news  judgement  and  1  - 
2  years  daily  experience.  Leafdesk, 
Mac  experience  a  plus.  Good  advance¬ 
ment  potential  with  growing  group. 
Send  resume,  clips  to  Nancy  March, 
Managing  Editor,  Daily  Local  News, 
250  N.  Bradford  Ave,  West  Chester, 
PA  19382. 


COPY  EDITOR 

The  Waterloo  Courier,  a  50,000  week¬ 
day  PM  and  Sunday  AM  in  Northeast 
Iowa,  is  looking  (or  a  copy  editor. 
Pagination  experience  with  QuarkX¬ 
Press  helpful.  Will  primarily  assist  wire 
editor  and  do  occasional  front-page 
layout.  Send  resume  and  samples  of 
work  to  Saul  Shapiro,  editor,  Waterloo 
Courier,  P.O.  Box  540,  Waterloo,  lA 

50704. _ 

COPYEDITOR 

The  Frederick  News-Post  has  an 
immediate  full-time  opening  on  the 
night  desk  for  an  entry-level  Copy 
Editor.  Responsible  for  reading  press 
releases,  reporters'  stories  and  news 
copy  for  errors  in  grammar,  spelling, 
syntax,  names,  facts  and  clarity.  Writes 
headlines,  rewrites  story  line  and  copy. 
Must  have  experience  in  editing,  layout 
and  writing  and  be  available  to  work 
nights  and  weekends.  Competitive 
salary  and  excellent  benefits  available 
to  right  candidate.  E.O.E.  Mail  or  fax 
resume  to:  Human  Resources  Dept.,  The 
Frederick  News-Post,  PO  Box  578, 
Frederick,  MD  21705.  Fax  number: 

301-662-1307. _ 

EDITOR 

for  multi-paper  Zone  2  weekly  group. 
Professional  editorial  product  requires 
sharp  editor  with  strong  news  sense 
with  editing,  people  and  layout  skills. 
Excellent  salary,  benefits.  Box  071 24, 
Editor  &  Publish^. 


COPY/DESIGN  EDITOR 
Wanted:  Do  you  aspire  to  be  a  top  dog 
someday?  The  Bismarck  Tribune  seeks 
candidates  who  want  to  develop  to 
their  full  potential.  Someone  out  there 
can  become  our  No.  2  on  the  night 
desk  with  the  following  credentials: 
Experience,  proven  news  judgement 
(especially  on  local/state  news),  desire 
(or  accuracy,  innovation  and  imagina¬ 
tion  in  design,  excellent  interpersonal 
skills,  leadership  skills  and  self- 
motivation.  In  return,  we'll  give  you  the 
room  to  move  and  the  skills  and  tools  to 
become  the  best  you  can  be. 

On  the  personal  side,  we  live  in  a  beau¬ 
tiful  tree-lined  state  capital  city  on  the 
Missouri  River,  where  outdoor  recrea¬ 
tion  abounds.  Clips  and  resume  should 
be  sent  to:  Libby  Simes,  Human 
Resources  Manager,  The  Bismarck 
Tribune,  PO  Box  1498,  Bismarck,  ND 
58502 


COPY/NEWS  LAYOUT  EDITORS 
needed  at  suburban  Metro  near  NYC 
(circulation  166,088  doily;  210,179 
Sunday).  Seeking  a  talented  wordsmith 
(or  our  copy  desk  to  edit  local  and  wire 
copy.  Also  seeking  a  creative  page 
designer  and  headline  writer  for  our 
news  desk.  Two  years  of  newspaper 
experience  preferred.  Apply  to  Peter 
Johnson,  nranoging  editor,  Gannett  Sub¬ 
urban  Newspapers,  1  Gannett  Drive, 
White  Plains,  N.Y.  10604.  We  are  an 
equal  opportunity  employer. 


CINCINNATI  BUSINESS  COURIER,  a 
weekly  business  newspaper  owned  by 
American  City  Business  Journals,  Inc.,  is 
looking  for  a  reporter.  Beat  to  be 
determined.  Business  reporting  experi¬ 
ence  preferred.  Opportunity  to  move 
into  editing  after  a  vdiile.  Send  resumes 
and  clips  to  Steve  Byers,  Editor,  35  E. 
Seventh  St.  Suite  700,  Cincinnati,  OH 
45202.  Or  call  him  at  (51 3)  621  -6665 


DEPUTY  SPORTS  NEWS  EDITOR 

The  Post-Tribune,  a  Knight-Ridder 
newspaper  located  just  outside  Chicago 
in  Northwest  Indiana,  has  an  opening 
for  an  experienced  journalist  with 
design,  layout,  copy  editing  and  assign¬ 
ing  experience  to  serve  as  deputy  sports 
news  editor  for  a  growing  department. 
Our  10-person  staff  focuses  on 
organized  and  participatory  local 
sports.  We  are  73,000-daily,  86,000- 
Sunday  morning  daily  in  an  extremely 
competitive  market.  Women  and 
minorities  are  encouraged  to  apply. 
Send  resumes  and  clips  immediately  to 
Don  Ward,  Sports  News  Editor,  Post- 
Tribune,  1065  Broadway,  Gary,  IN 
46402-2998. 

DESIGN/EDITING 

Page  designer/copy  editor  for  lifestyle 
section  of  the  Anderson  Independent- 

Mail,  winner  of  1994  Penney-Missouri 

1st  place  national  award  for  general 
excellence  in  lifestyle.  You  need  to  be 
creative,  used  to  hard  work  and  hove 
talent,  common  sense  and  a  college 

degree.  Experience  with  Freehand, 

Quark,  Photoshop  a  plus.  We're  a  fast¬ 
growing  43,500  daily,  49,500  Sunday 
newspaper.  Major  university,  huge 

lake,  mountains  all  nearby.  Send 

resume,  clips  to  T.  Wayne  Mitchell, 

Vice  President  and  Editor,  Anderson 

Independent-Mail,  Box  2507, 

Andereon,  SC  29622. 


Either  you  reach  a  higher  point  today, 

or  you  exercise  your  strength  to  reach 

a  higher  point  tomorrow. 

Friedrich  Nietzsche 


Call  about  our  low  contract  rates!  (212)  675-4380 
56 
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HELP  WANTED 


_ EDITORIAL _ 

ENTRY  TO  SENIOR  X5BS  in  Journal¬ 
ism,  Writing,  Public  Relations  and 
Advertising  open  throughout  the  U.S. 
(all  non-soles  positions).  Full-time,  tem¬ 
porary,  internships  and  freelance.  For 
free  newsletter  cafl  (310)  792-131 3. 


EXECUTIVE  EDITOR 

The  Island  Packet,  a  15,000  circulation 
daily  on  Flilton  Mead  Island,  SC  seeks 
Executive  Editor.  Experienced  candi¬ 
dates  only.  Send  resume  including 
salary  history  and  requirements  to:  Pub¬ 
lisher,  PO  Bk>x  5727,  Hilton  Head,  SC 
29938. 


FEATURES  NEEDED 

ILLYRIA,  the  Albanian-American  news¬ 
paper,  seeks  vrriters  and  photographers 
for  its  English  section. 

Contact:  Charles  Caruso 
Illyria  Publishing 
2321  Hughes  Avenue 
Bronx,  NY  10458 
No  phone  calls. 

FREELANCE  WRITERS-  Get  More  Leads 
Contact  more  publicists  using  our 
networking  newsletter.  For  free  informa¬ 
tion:  PRCONNEa,  Box  11600,  Glen- 


_ EDITORIAL _ 

METRO  EDITOR 

The  Fresno  Bee,  a  McClotchy  Nevrspa- 
per  (circ.  153,000  doily,  190,000 
Sunday)  located  in  the  fast-growing 
Central  CA  Valley,  has  an  immediate 
opening  for  a  metro  editor  to  supervise 
and  lew  a  talented,  highly  dedicated 
staff  of  33  reporters  and  editors  to  the 
next  level  of  excellence.  We're  looking 
for  a  high-energy,  hands-on  editor  vrho 
believes  local  news  is  the  backbone  of 
the  newspaper  and  that  teamvrork  arxl 
collaboration  is  the  key  to  motivation.  If 
you're  a  people  person,  an  idea 
person,  we  want  to  talk  to  you.  Mini¬ 
mum  5  years  experierKe  on  metro  copy 
desk.  Competitive  salarv  plus  excellent 
benefits  i>ackage.  Send  resume,  cover 
letter,  salary  history  and  refererKes  by 
October  25  to:  THE  FRESNO  BEE,  H.R. 
Dept.,  1626'E''  Street,  Fresno,  CA 
93786.  An  equal  opportunity 
employer. 

METRO  NEWSPAPERS  seeks  ambitious, 
hard-working  editor/reporter  with  2/3 
years  experience  for  community  bi¬ 
weeklies  based  in  downtovm  San  Jose, 
California.  Cover  news,  produce  op-ed 
section,  edit  copy.  Send  resume,  clips  to 
Sharon  Street,  550  S.  First  St.,  San 


_ EDITORIAL _ 

NEWSWRITER/DARTMOUTH 
NEWS  SERVICE: 

The  Dartmouth  College  News  Service  is 
looking  for  a  newswriter  who  will  be  a 
reporter/ publicist  for  the  college,  with 
general  responsibility  for  coverage  of 
science,  engineering,  technology  and 
medicine. 

The  newswriter  is  expected  to  develop 
and  place  stories  about  Dartmouth  and 
handle  media  inquiries.  A  candidate 
should  should  have  a  bachelor's  degree 
and  at  least  four  years  of  experience  in 
^malism,  public  relations  or  a  related 

Familiarity  with  print  and  broadcast 
media  is  essential,  as  is  professional 
experience  in  higher  education  and 
scierKe  vrriting. 

The  newswriter  will  also  serve  as  a 
spokesperson  for  the  college,  oversee 
the  work  of  one  or  more  students 
interns  and  serve  on  a  rotating  on-call 
schedule  for  vreekerxis. 

Please  submit  resume  and  cover  letter 
to: 

Diana  Forbes 

Secretary  of  the  Search  Committee 
Dartmouth  News  Service 
38  N.  Main  Street 
Hanover,  NH  03755 


NORTHERN  NEW  JERSEY  business  letter 


_ EDITORIAL _ 

RELIGION,  ETHICS  WRITER 

Religious  News  Service,  a  60-year-old 
intemotiotKil  enterprise  newly  acquired 
by  Newhouse  News  Service,  is  looking 
for  a  top-flight  journolist  to  join  our 
award-winning  staff  of  religion  and 
ethics  specialists.  Applicants  should 
have  substantial  experierKe  covering  a 
brood  variety  of  topics  related  to 
religion,  ethics,  morality  and 
spirituality.  Knowledge  of  Roman  Cath¬ 
olicism  a  plus.  Oniv  those  with  a  pro¬ 
ven  ability  to  proauce  brilliantly  con¬ 
ceived,  solidly  reported  and  engagingly 
written  enterprise  and  breaking-news 
stories  need  apply.  Successful  o^icont 
will  join  a  news  service  that  counts 
among  its  clients  the  nation's  largest 
newspapers  (20  million  readers),  ABC 
World  News  Tonight,  NPR,  plus  the 
leading  religion  and  ethics  periodicols. 
The  applicant  will  join  a  collegial  small- 
group  environment  and  contribute  to 
RNS'  growth  plans,  including  an 
expanded  photo  service  and  on-line 
distribution.  Cover  letter,  resume, 
references  and  three  best  writing  sam¬ 
ples  to  Thomas  Billitteri,  News  Editor, 
RNS,  1101  Connecticut  Ave,  NW, 
Washingkan,  DC  20015. 


REPORTER  -  LOCAL  NEWS.  Allan 
Evans,  Russell  (Kan.)  Daily  News, 
Russell,  KS  67665  (91 3)  483-21 1 8. 


dale,  CA  91 226  (81 8)  547-4294. 


MANAQNG  EDITOR 

The  new  PAIM  BEACH  JEWISH  TIMES 
seeks  an  exceptional  leader  as  its  found¬ 
ing  Managing  Editor.  Candidates  must 
excel  in  writing  and  editing,  administra¬ 
tion  and  diplomacy.  A  therapeutic 
sense  of  humor  helps.  Write  to:  Michael 
Davis,  Baltinxare  Jewish  Times,  2104  N. 
Charles  Street,  Baltimore,  Maryland 
21218.  Quickly. 

MANAGING  EDITOR  wanted  for 
Pulitzer  Prize  winning  30,000  daily 
and  Sunday  located  in  Philadelphia  sub¬ 
urbs.  Successful  candidate  will  be 
strong  manager,  with  excellent  people 
and  word  skills.  This  is  a  hands-on  posi¬ 
tion  requiring  ability  to  vrrite  editorials 
and  handle  a  variety  of  editorial  duties 
in  a  Guild  shop.  Send  resume  and  work 
samples  to  Box  071 13,  Editor  &  Pub- 
lisher. _ 

MANAGING  EDITOR  based  in  Cam¬ 
bodia.  News  and  photo  editing,  poge 
planning,  story  selection,  layout,  and 
headline  writing.  Apple  Pagenraker,  or 
Quark.  2  years  experience.  Salary 
negotiable.  Starts  November  1 5.  Con¬ 
tact  Michael  Hayes,  Publisher  and 
Editor-In-Chief,  Tel/Fax  (855-23) 
26568,  PO  Box  12-1074,  Soi  Suan 
Phiu  PO,  Bangkok,10121  Thailand. 

OPPORTUNITY 


for  a  hands-on  editor  with  excellent 
skills  in  designing,  content  editing, 
motivating  and  managing  the  news 
staff  of  a  Zone  5,  1 4,000  daily  and 
Sunday  newspaper.  Please  send  resume 
and  cover  letter  to  Box  07109,  Editor  & 

Publisher. _ 

FREELANCE  Business  Writers  needed  to 
cover  minority  business  news  &  events. 
(Career  finance,  marketing,  etc.)  Send 
writing  samples  to  Network  Journal, 
333  Nostrand  Avenue,  Brooklyn,  NY 
11216. 


Jose,  CA  951 12 


NATIONAL  SPORTS  X3BS  WEEKLY 
Media*Administration*Marketing 
Call  9am  -  5pm  PST»(800)  339-4345 

NEWS/DESIGN  CHIEF 

The  successful  candidate  will  hove  the 
know-how  to  set  up  and  run  an  efficient 
copy  desk  operation,  be  responsible  for 
following  design  guidelines;  punchy, 
accurate  headlines;  have  top-notch 
copy  editor  skills  arxl  know  the  value  of 
deadlines.  We  need  someone  with  keen 
managerial  skills  to  supervise  a  staff  of 
8  and  act  as  liaison  with  production 
departments.  Send  resume  and  clips 
and  references  to  Mary  Woolsey, 
managing  editor,  Wyoming  Tribune- 
Eagle,  702  W.  Lincolnway,  Cheyenne, 

WY  82001. _ 

PAGE  DESIGNER/PAGINATOR  -  We 
need  an  inspired  page  designer/ 
paginator  for  deadline  work  in  news 
and  sports.  We're  looking  for  a  visual 
person  who  isn't  afroicT to  push  the 
layout  envelope.  Computer  skills  an 
obvious  plus,  but  we'll  train  you  on  our 
new,  cutting-edge  pagination  system. 
We  want  someone  with  experience,  a 
team  player  who  vrorks  well  with  peo¬ 
ple,  a  flexible  editor  who  makes  quick, 
good  story  decisions  on  deadline,  but 
we  also  need  a  talented  and  careful 
wordsmith,  an  editor  with  a  flair  for 
writing  enticing  headlines  and  compell¬ 
ing  cuHines.  The  Duluth  News-Tribune  is 
a  60,000  daily,  83,000  Sunday 
Knight-Ridder  AM  in  beautiful  northern 
Minnesota.  Send  resume,  clips  and 
page  layouts  and  a  short  autobio¬ 
graphical  sketch  to  Holly  Gruber,  exec¬ 
utive  news  editor,  Duluth  News-Tribune, 
PO  Box  169000,  424  W.  1st.  St., 
Duluth,  MN  55816-9000.  No  phone 
calls,  please. 


We  are  always  paid  for  our  suspicion 
by  finding  what  we  suspect. 

Henry  David  Thoreau 


seeks  college  graduate  for  full  time 
entry  level  reporting  position.  Work 
with  award-winning  editors.  The  right 
candidate  will  love  journalism,  hard 
vrork,  long  hours,  big  scoops.  Starting 
salary  $18-23k.  Send  cover  letter, 
transcript  and  3  recent  writing  samples 
to  PO  Box  1  39,  Ridgewood,  NJ 
07451-0139. 


PAGE  DESIGNER/COPY  EDITOR 

Medium-size  Ohio  daily  has  opening 
for  you-if  you  have  ability  to  entice 
readers  with  your  layout,  design  skills. 
Pagination  experience  helpful.  Send 
resume,  layout  samples  to  Jock  Bianchi, 
Managing  Editor,  Springfield  News- 
Sun,  202  N.  Limestone  St.,  Springfield, 
Ohio  45501. 


PAID  AND  UNPAID  INTERNSHIPS 
available  in  Editor  &  Publisher's 
Research  and  Information  Systems 
Departments.  Zone  2  applicants  only. 
Please  send  resumes  to  Box  6089, 
Editor  &  Publisher.  No  phone  colls, 
please. 

SPORTS  EDITOR 

Strong  leader  needed  to  lead  sports 
department  of  prize-winning  35,000 
daily  and  Sunday  in  Zone  2.  Scholastic 
sports  ore  king  in  our  market.  If  you  are 
only  interested  in  the  pros,  this  job  isn't 
for  you.  We  seek  an  all-around  editor 
who  can  motivate  our  sports  staff  to  get 
away  from  routine  game  coverage  and 
produce  more  stories  with  heart  and 
human  feeling.  Women  and  minorities 
urged  to  apply.  Send  resume  and  sam¬ 
ples  to  BUND  BOX  #06894,  Editor  & 

Publisher. _ 

THE  JACKSON  HOLE  NEWS  seeks  a 
feature  vrriter  with  interest  in  entertain¬ 
ment  who  is  looking  to  grow  into  a 
management  role.  One  year's  experi¬ 
ence  required.  Mail  clips  and  resume  to 
Editor,  Jackson  Hole  News,  P.O.  Box 
2107,  Jackson,  WY  83001. 


REPORTER/EDITOR,  full-time,  to  write 
ntonthly  eight-page  newsletter  on  health 
care  capitation  and  contribute  to 
related  publications.  Must  hove  back¬ 
ground  in  health  care;  familiarity  with 
managed  care  reimbursement,  risk¬ 
contracting  a  plus.  Minimum  three 
years'  reporting  experierKe.  We  are  a 
nationally  prominent  publisher  of  health 
care  resources,  located  in  Reston,  VA. 
Send  resume,  writing  samples,  names 
of  refererKes  and  salary  requirements 
to:  Editorial,  PO  Box  3604,  Reston,  VA 
22090.  EOE. 


REPORTERS 

Upward  mobility  creates  vacancies  on 
growing  seven-day  AM  in  scenic  West. 
We  need  entry-level  or  experienced 
reporters  to  cover  cops,  business,  edu¬ 
cation  beats.  Competitive  pay  and 
benefits,  terrific  outdoor  recreation 
opportunities.  Send  resume,  clips, 
reference  list  to  Clark  Walworth, 
Managing  Editor,  The  Times-News, 
P.O.  Box  548,  Twin  Falls,  ID  83303. 
No  calls  pleose. _ _ 

THE  (BATON  ROUGE)  ADVOCATE,  a 
100,000  circulation  daily,  is  seeking 
two  copy  editors  with  experierKe  in  pro¬ 
ducing  well-edited,  visual  and  highly 
readable  news  pages.  Pagination  expe¬ 
rierKe  is  a  plus  as  is  at  least  3  years 
experience.  This  is  an  opportunity  for 
qualified,  creative  people  with  tradi¬ 
tional  journalistic  skills  and  a  love  of 
editing  to  join  an  award-winning,  fam¬ 
ily-owned  nevrspaper  that  is  making  a 
number  of  exciting  changes.  Mail 
resume,  work  samples  and  a  cover  le^ 
ter  to  Jim  Whittum,  Managing  Editor, 
The  Advocate,  P.O.  Box  588,  Baton 
Rouge,  LA  70821. _ 


Treat  people  as  if  they  were  what 
they  should  be,  and  you  help  become 
what  they  are  capable  of  becoming. 

Johann  van  Gktethe 
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to  Ted  Truby,  Editor,  iTie  Doily  Iberian, 
P.O.  Box  9290,  New  Iberia,  LA  70562, 
or  call  318  365-6773,  after  11  a.m. 
CST. 


WE  ARE  SEEKING  a  reporter  wbo  can 
cover  the  broad  spectrum  of  health 
reporting  from  advances  in  technolo^ 
and  research  to  personal  fitness  to  the 
big  business  of  health  care.  All  this,  but 
from  a  people  perspective.  We  want  it 
all.  Send  resume  and  plenty  of  writing 
samples  to  Greg  Stricharchuk,  Dayton 
Daily  News,  45  South  Ludlow  Street, 
Dayton,  OH  45402.  No  phone  calls, 
please. 


ELECTRONIC  PREPRESS 


ELECTRONIC  PREPRESS 
Openings 

Site  Manager  3  50-65K 

Production  Mgr.  3  36-53K 
Manager/ 

Iris  Dolev  Operator  3  50-65K 
Region  Account  Mgr.  2  35-45K  base 
60-70K  potential. 


Account  Manager 
50-60K  potential. 
Image  Processor 
Photographer 
Mac  Tech.  Support 
Network  Supfxxt 


9  25-35Kbase 

3  28-32K 
3  29-33K 
3  29-33K 
3  27-31 K 


MARKETING  ANALYST 
The  St.  Louis  Post-Dispatch  has  an 
immediate  opening  for  a  Marketing  Ana¬ 
lyst.  This  individual  will  be  involved  in 
advertising  sales  promotion  and 
research.  Responsibilities  include  the 
creation  of  customized  sales  pres¬ 
entations,  using  Scarborough  and  other 
syndicated  research  sources.  Individual 
will  work  daily  with  the  sales  staff  in  this 
fast-paced  environment.  Strong 
interpersonal  communication  and  pres¬ 
entation  skills  a  must.  A  brood  base  of 
marketing  research  knowledge  is  also 
necessary.  In  addition,  the  applicant 
should  have  a  strong  background  in 
print  and  broadcast  media.  The  suc¬ 
cessful  candidate  will  be  comfortable 
with  both  the  Macintosh  and  PC  and 
will  have  knowledge  of  word  pro¬ 
cessing,  page  layout  and  presentation 
programs.  Experience  with  database 
marketing,  desktop  mapping  and 
Claritas'  Compass  software  is  a  plus. 
Minimum  5  years  related  experience 
and  degree  required.  Competitive 
salary  and  a  comprehensive  benefits 
package.  Send  resume  and  salary 
requirements  postmarked  no  later  than 
October  21,  1994  to:  Personnel 
Department,  Post-Dispatch,  900  N. 
Tucxer  Blvd.,  St.  Louis,  MO  63101 

Equal  opportunity  employer.  M/F/D/V 


PHOTCXtRAPHY 


PHOTO  EDITOR 


Macintosh  experience  with  Adobe 
Photoshop,  QuarkXPress  3.1  &  3.2, 
Dolev  400  imagesetter,  Scitex  PS/M  RIP 
software.  Digital  and  traditional  pho¬ 
tography,  Color  separations  and  pro¬ 
ofs,  printing. 

Please  provide  references  and  salary 
history  with  resume. 

Send  resume  to:  NEIS,  Electronic  Pre¬ 
press  Division,  PO  Box  70573, 
Marietta,  GA  30007,  Attn:  Steve 
Ridgely,  (404)  850-0004  Voice,  (404) 
952-0218  Fax. 


WANTED:  Free-lance,  correspondent 
writers  in  Washington,  D.C.;  Houston 
and  Mexico  City.  Negotiable  fee. 


The  Chattanooga  Times,  a  42,000 
daily  with  a  proud  history,  has 
immraiate  opening  for  a  photo  editor 
to  lead  a  six-person  staff.  Must  be 
strong  motivator  and  teacher,  assertive 
stary/photo  planner  and  master  of 
Leaf/Mac  editing  skills.  Prior  mana^- 
ment  experience  a  plus.  Apply  with  Tet¬ 
ter,  resume  and  photo  samples  to  Mary 
Clarke  Guenther,  AME,  The  Chat¬ 
tanooga  Times,  PO  Box  951,  Chat¬ 
tanooga,  TN  37401 . 


PHOTOGRAPHER  for  6-day  Arizona 
daily.  Wide  range  of  assignments. 
Color  and  Electronic  experience  a  plus. 
Send  resume,  clips,  references  and 
salary  requirements  to  Donovan  M. 
Kramer  Jr.,  managing  editor,  P.O.  Box 
1 5002,  Casa  Grande,  AZ  85230. 


PRESSROOM 


HEAD  PRESSPERSON  needed  for  tri¬ 
weekly  Eastern  Kentucky  Newspaper 
with  7  unit  Goss  Community.  Must  have 


PRESSROOM 


PRESS  DEPARTMENT  manager  for  multi¬ 
ple  press  commercial  printer.  Harris  V- 
15  printer.  Opportunity  for  number  two 
person  ready  to  move  up.  Operator 
and  management  experience  required 
in  order  to  moke  us  better.  TQM  a  plus. 
Zone  5,  Box  071 03,  Editor  &  Publisher. 


THE  PHAROS-TRIBUNE  is  seeking  an 
experienced  press  operator  for  a  10 
unit  Goss  Community  press.  This  person 
must  have  at  least  5  years  experience. 
Benefits  include  vacation,  health  and 
medical  insurance,  paid  holidays, 
personal  and  sick  days.  Hourly  wage 
up  to  $10.15  depending  on  experi¬ 
ence.  Send  resume  and  cover  letter  to: 

Pharos-Tribune 
c/o  Randy  Houle 
P.O.  Box  210 
Logansport,  IN  46947 


F»RODUCnON/TECH 


CAREER  OPPORTUNITY 
IN  NEWSPAPER  SYSTEMS 

The  Repository  is  looking  for  the  right 
person  to  play  a  key  role  in  the  devel¬ 
opment  and  implementation  of  new 
systems.  Candidates  will  have  a 
thorough  understanding  of  Macintosh 
hardware,  QuarkXPress,  Photoshop, 
and  Lotus  123.  Experience  in  pro¬ 
gramming  in  a  newspaper  environment 
is  a  must.  Knowledge  of  Networking, 
Unix,  the  Crosfield  2400  System  and 
Tegra  Imagesetters  is  a  definite  asset. 
Come  and  grow  in  a  state  of  the  art 
newspaper  printing  operation  in  a 
recently  renovated  building  located  in 
Northeast  Ohio,  with  a  low  cost  of  liv¬ 
ing,  good  schools  and  a  friendly  com¬ 
munity.  Send  your  resume  to  Dan  M. 
Ferrier,  Director  of  Operations,  The 
Repository,  500  Market  Avenue  South, 
Canton,  OH  44702,  Phone:  (216)  454- 
5611,  Ext  .  471. 


WASHINGTON  FREELANCER  needed 
for  financial  industry  biweekly.  Cover 
government  agency,  trade  groups, 
related  Congressional  action,  conven¬ 
tions.  College  Newspaper  experience 
OK.  Modest  pay,  great  experience. 
Resume,  clips  to  Editor,  Credit  Union 
News,  1 50  Nassau  Street,  New  York, 
NY  10038. 


Appalachian  News-Express 
Attn:  Todd  Rainwater 
P.O.  Box  802 
Pikeville,KY  41502 


EDITOR  &  PUBLISHER'S 
1994  MARKET  GUIDE  is  available 
through  our  Circulation  Department  at  (212)  675-4380. 


PRODUCnON/TECH 


PRE-PRESS  FOREMAN 

Zone  2,  35,000  dailv  and  Sunday 
newspaper  seeks  working  pre-press 
foreman.  Individual  will  supervise  and 
direct  night  shift  composing  employees 
to  achieve  established  quality  and 
production  standards.  ExperietKe  in  all 
phases  of  pre-press  operations  includ¬ 
ing  camera  and  process  color  stripping. 
Must  possess  strong  management 
abilities  and  good  communication  skills. 
Please  send  resume  to  BLIND  BOX 
#06896,  Editor  &  Publisher. 


SYSTEMS  MANAGER 


PRE-PRESS  SYSTEMS  MANAGER: 
Trader  Publishing  Company,  the 
nation's  largest  Tfirm  devoted  to 
classified  and  photo  guide  advertising, 
has  an  opening  for  an  experienced 
manager  to  develop  and  coordinate 
production  and  pre-press  activities.  This 
position  will  be  responsible  for  devel¬ 
oping  production  standards  and  improv¬ 
ing  the  production  process  through 
work-flow  management.  This  position 
will  be  based  out  of  the  home  office 
located  in  downtown  Norfolk,  VA. 
Qualifications  include:  previous  man¬ 
agement  experience,  a  strong 
understanding  of  publishing, 
demonstrated  organizational  and 
technical  skills,  Macintosh  computer 
knowledge,  willingness  to  travel. 


and  procedures  to  improve  efficiency 
and  quality  of  service  and  product. 
Send  resume  and  salary  requirements 
to: 

Department  4040 
Attn:  Director/Computer  Systems 
Trader  Publishing  Company 
Post  Office  Box  2576 
Norfolk,  Virginia  23501 

Drug/Health  Testing  Employer 
Equal  Opportunity  Employer 


For  quicker  placement,  you  can  Fax 
your  Positions  Wanted  ad  along  with 
your  Visa/ Mastercard  number 
and  expiration  date  to 
(212)  929-1259. 


E&P  EMPLOYMENT  ZONE  CHART 

Use  zone  number  to  indicate  location  without  specific  identification 


Opportunity  may  lead  to  permanent  experience  with  process  color.  We  are 
position  for  unusual  news  publication,  on  aggressive  company  looking  for  an 
Fox  resume  to  303  772-7064.  individual  with  the  experience  and 

maturity  to  lead  others.  Excellent  pay, 
bonus  arrangements  and  benefits. 
Please  send  resume  and  copies  of  your 
work  to: 
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CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 


Payment  must  accompany  all  Positions  Wanted  ads. 
Effective  January  1, 1994 


LINE  ADS 

1  weel<-S7.85  p)er  Hne 

2  weeks-$6.95  per  Hne.  per  issue. 

3  weeks-$6.05  per  lirre.  per  issue. 

4  weelcs-S5.20  per  line,  per  issue. 

Add  $8.00  per  insertion  for  box  service. 
Count  os  on  odditional  line  in  copy. 


POSITIONS  WANTED 

1  week-$4  . 10  per  Hne 

2  weei(s-$3.40  per  Hne.  per  issue. 

3  weeks-$2.85  per  Hrre.  per  issue. 

4  weeks-  $2.65  per  Hne.  per  issue. 

Add  $4.50  per  bsertion  for  box  service. 
Count  os  on  additional  Hne  in  copy. 


ADVERTISING 

>ALES  MANAGER  with  ability  to 
ncrease  revenue  in  tough  markets  seek¬ 
ing  a  challenge  in  a  newspaper  or 
magazine.  Excellent  record.  Top  notch 
salesnrran  will  relocate.  John  (201)  991- 
5496. 

CIRCULATION 

EXPERIENCED  Circulator  seeks  Distribu¬ 
tion  and  Sales  Franchise  on  Long 
Island.  Post  Office  Box  474,  Holbrook, 
NY  11741. 

COLUMNIST 

FILM  CRITIC  with  experience  in  televi¬ 
sion,  radio  artd  print  seeks  stable  job 
with  paper.  Lookirtg  to  become  a  popu¬ 
lar  element  in  your  entertainment  sec¬ 
tion  and  your  community.  Degrees  in 
journalism  and  film.  Pref^  Zones  7-9, 
will  consider  any  area,  any  offer. 
Brandon  (916)  852-1210 

EDITORIAL 

APSE  AWARD-WINNING  SPORTS 
page  designer  seeks  new  challenge.  Fif¬ 
teen-year  veteran,  experienced  in 
Quark.  Call  (615)966-6515. 

AWARD-WINNING  reporter  with  3 
years  experience  at  dailies  wants  to 
make  it  in  New  York  City  with  doily 
paper  or  magazine.  Education  writing 
is  my  forte,  but  I'm  versatile.  My  clips 
will  convince  you  I'm  smart,  creative 
and  thorough,  and  my  references  will 
hopefully  add  that  I'm  more  modest 
than  1  must  seem  here.  I'm  willing  to 
pay  my  dues  to  make  it.  (212)  684- 
2264. 

Award-winning  editorial  director,  17 
years  proven  leadership  and  creativity 
in  publications  marxtgement,  seeks  new 
challenge.  Expertise  includes  new 
product  development;  on-time,  on- 
budget  delivery;  global  marketing;  avia¬ 
tion,  medicine,  other;  print  and 
electronic.  Please  call  (202)  244-0873 
(leave  messoge). 

BUSINESS  EDITOR/REPORTER/Copy 
Editor  with  25  years  of  experience  and 
MBA  seeks  new  challenge.  Box  071 22, 
Editor  &  Publisher. 

BUSINESS  JOURNAUST,  most  recently 
based  in  Hong  Kong,  seeks  position  in 
Chicogo.  Eight  years  of  daily  experi¬ 
ence.  Mark  (312)  525-6038. 

'COPY  EDITOR,  Sports  and/or  Entertain¬ 
ment.  Seasoned  pro.  Will  relocate. 
ROB;  (818)506-1872  * 

Journalist  willing  to  sell  his  soul.  Will  go 
onywhere  to  cover  any  story.  Specializ¬ 
ing  in  domestic  and  international 
political  coverage.  Serious  inquiries 
only.  Coll  (319)  335-5814  and  fax 
319  335  5210. 

PROFESSIONAL  WORDSMITH  moking 
move  to  journalism.  Seeks  ambitious 
news  outfit  that  will  accept  talent 
without  pedigree.  Will  move  for  the 
right  one.  For  resume  and  clips,  call 
Rob,  312/278-8784. 

Health  is  the  first  muse,  and  sleep  is 
the  condition  to  produce  it. 

Ralph  Waldo  Emerson 


Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface.  Illustrations,  logos,  etc.,  on  classified  ads  charged 
the  following  rates  per  column  Inch.  p>er  irtsertion:  1  time.  $96;  2  to  5  times.  $90 
6  to  13  times.  $86;  14  to  26  times  $80;  27  to  52  times  $75. 

DEADLINE:  8  days  prior  to  publication  date. 
Contract  rotes  available  upon  request. 

Box  number  responses  are  mailed  each  day  os  they  are  received. 

Name _  _ 

Company _ 

Address _ 

City _ _  _ 

State _ 

Zip _ 

Phone _ _ 

Classification _ 

Authorized  Signature _ 

Copy _ 


Credit  Card  # _ Exp.  Date 

No.  of  Insertions:  Amount  Enclosed:  $ 

EditorS’Publisher 

1 1  West  19th  street.  NY.  NY  1001 1.  (212)  676^1380.  FAX  (212)  929-1259. 


EDtTOWAL 


PULITZER-dreaming  reporter — 
aggressive,  hard-digging,  goal- 
oriented,  fair,  good  with  people  and  com- 
puters,  an  idea  person,  a  bull  dog  who, 
as  a  political/investigative  journalist  for 
maior  dailies  arxl  a  network  TV,  mode 
a  difference  in  communities  for  15 
)rears — wants  to  work  in  Zone  9.  Call 
me,  we  will  beat  the  heck  out  of  the 
opposition. 

(204)943-1 1 1 1  or  (805)327-8897. 

SOLID  PERFORMER  at  all  positions 
seeks  spot  on  management  team  of 
small-to-medium-sized  daily  in  Zone  2, 
3,  or  4.  Award-winning  reporter, 
editorial  writer,  managed  reporters  for 
5  1/2  years,  supervised  complete 
redesign  at  small  daily.  Call  Mark  at 
(506)  277-7757. 

FREELANCE 

SERVICE  JOURNALIST-BUSINESS 
PROFILES/ ADEPT  PHOTOGRAPHER 
BOB  (71 8)  461  -5622,  CAN  TRAVEL 

SPORTS  WRITER,  expert  on  boxing  and 
basketball.  Strong  writer  with  experi¬ 
ence.  Salary  requirements  flexible,  coll 
Jason  (516)  482-3124. 


PHOTOGRAPHY 


NEED  A  PHOTOJOURNAUST?  Call  the 
NPPA  Job  Information  Bonk.  The 
NotioTKil  Press  Photographers  Associa¬ 
tion  will  list  your  job  opening  for  free! 
Every  week  we  carry  dozens  of  job 
openings  for  photographers,  photo 
editors,  digital  imaging  specialists, 
teochers,  interns  and  we  won't  charge 

Ca  dime!  Call  us  and  we'll  tell  you 
to  reach  our  10,(X)0  members  for 
free.  1  (800)  BUY-NPPA  (1  (800)  289- 
6772). 


PRODUCnON/TECH 


PRODUCTION  MANAGER/ 
PRESSROOM  MANAGER  41  years  old, 
20  years  in  printing  both  international 
ana  domestic,  14  years  in  manage¬ 
ment.  Working  in  Europe  for  past  3 
yeors.  Ready  to  come  home  and  vrould 
like  a  position  to  return  to.  Can  start 
immediately.  Contact  Charles  Lloyd, 
Telephone  01 1  44  425  653328. 


TRAVEL  WRITERS  WANTED 


TRAVEL  PHOTOGRAPHER  with  travel 
industry  connections  seeks  vrriters!  FREE 
travel/cruises!  Jeff  (201 )  773-7966 


wv 


The 

communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 
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Shop  Talk  at  Thirty  by  Linda  P.  Morton 

JOURNALISM  EDUCATORS  BECOME  MORE 
WHAT  EDITORS  AND  PUBLISHERS  WANT 


EDITORS  AND  PUBLISHERS,  take 
heart.  A  new  study  of  journalism  pro¬ 
fessors  indicates  that  we  are  becoming 
more  what  you  want. 

You’ve  long  complained  that  too 
many  journalism  professors  lack  pro¬ 
fessional  experience,  emphasize  doc¬ 
torate  degrees  and  esoteric  research 
too  much  and  teaching  too  little. 

On  the  other  hand,  our  academic 
colleagues  condemn  us  for  opposite 
reasons.  For  instance,  my  university 
raised  faculty  salaries  last  year.  Funds 
for  the  salaries  were  distributed  to  col¬ 
leges  and  then  to  departments  and 
schools  based  on  “merit.” 

The  journalism  school  received 
enough  to  raise  faculty  salaries  2.5%, 
while  faculty  in  the  science  area  re¬ 
ceived  enough  to  raise  faculty  salaries 
5.5%.  Only  one  unit  in  the  College  of 
Arts  and  Sciences  got  a  lower  percent¬ 
age  for  raises  than  the  journalism 
school. 

Our  percentage  of  Ph.D.’s  and  our 
production  of  research  journal  articles 
was  comparatively  too  low,  the  Dean 
implied.  He  ignored  the  fact  that  we 
teach  three  courses  per  semester,  while 
most  science  professors  teach  only 
one. 

Needless  to  say,  we  were  unhappy. 
Thinking  that  a  comparison  of  our  fac¬ 
ulty  to  other  journalism  faculty  would 
enlighten  the  Dean  to  how  productive 
we  are,  I  decided  to  acquire  informa¬ 
tion  about  other  faculties. 

With  a  graduate  student,  I  headed  to 
Lawrence,  Kan.,  where  the  Accrediting 
Council  of  Education  in  Journalism 
and  Mass  Communication  maintains 
self  studies.  Over  two  days,  we  re¬ 
viewed  16  self  studies  and  191  faculty 
vitas. 

Here’s  what  1  learned.  We  meet  your 
expectations  much  better  than  we  do 
those  of  our  academic  colleagues  and 


Morton  is  an  associate  professor  of 
journalism  at  the  University  of 
Oklahoma. 


deans.  We  have  considerable  profes¬ 
sional  experience.  Less  than  half 
(49%)  of  us  hold  doctorate  degrees. 
We  devote  much  more  time  to  teach¬ 
ing  than  to  research. 

My  study  found  that  the  average 
journalism  educator  has  10.9  years  of 
full-time  professional  experience,  hav¬ 
ing  worked  at  3.3  professional  jobs. 

Other  studies  offered  similar  results. 
Two  1982  studies  determined  that  jour¬ 
nalism  educators  recorded  from  7.4  to 
12.5  years  of  professional  experience. 
Only  1.5%  had  none. 

A  1988  study  found  that  only  13  ed¬ 
ucators  (1.4%)  of  893  sampled  had  no 
professional  experience.  Years  of  pro¬ 
fessional  experience  for  these  educa¬ 
tors  ranged  between  1-50  years  with  a 
mean  of  9.3  years.  Most  (49%)  had 
worked  as  newspaper  reporters  or  edi¬ 
tors. 


So  take  heart!  Most  journalism  edu¬ 
cators  have  substantial  professional  ex¬ 
perience.  However,  you  may  be  inter¬ 
preting  our  old  experience  as  no  expe¬ 
rience.  Many  of  us  haven’t  worked  in 
field  for  more  than  a  decade  because 
we’ve  been  teaching  full  time  for  an  av¬ 
erage  11.16  years.  Technology  has 
changed  the  industry  considerably,  and 
the  estimated  shelf-life  of  our  profes¬ 
sional  experience  is  only  three  years. 

The  “old  experiences”  of  full-time 
faculty  is,  however,  offset  by  practicing 
professionals  who  teach  part  time. 
Their  numbers  have  tripled  since  the 
1960s,  now  comprising  between  33%  of 
faculty  at  four-year  colleges.  One  esti¬ 
mate  is  that  practicing  professionals 
teach  almost  42%  of  students  in  basic 
news/editorial  courses. 


Despite  that,  full-time  journalism 
educators  still  spend  more  time  on 
teaching  than  on  research  and  service 
combined.  My  study  indicates  teaching 
load  averages  7.32  credits  or  two-and- 
a-third  courses  per  semester.  Typically 
college  educators  spend  three  hours 
out  of  class,  preparing  and  grading,  for 
every  hour  in  class.  So  on  average,  full¬ 
time  journalism  educators  devote  29.28 
hours  per  week  to  teaching. 

Most  journalism  schools  consider 
teaching  to  be  60%  of  faculty  responsi¬ 
bility. 

My  analysis  reveals  that,  on  average, 
journalism  schools  expect  their  faculty 
to  devote  58.07%  of  their  time  to 
teaching,  17.70%  to  service,  and 
12.22%  to  research. 

This  small  amount  of  time  devoted 
to  research  hampers  research  produc¬ 
tivity.  My  study  revealed  that  62%  of 


journalism  educators  have  never  pub¬ 
lished  a  national  or  international  jour¬ 
nal  article.  Only  5%  to  8%  have  pub¬ 
lished  in  state  or  regional  journals. 

Our  service  productivity  is  better; 
48%  of  us  serve  on  committees  with 
almost  37%  of  us  chairs  or  officers; 
40%  sponsor  student  organizations; 
64%  belong  to  professional  organiza¬ 
tions,  with  38%  officers;  58%  of  us 
conduct  professional  workshops;  36% 
edit;  39%  consult,  34%  judge  profes¬ 
sional  and  student  contests;  and  35% 
handle  administrative  duties. 

So  take  heart!  We  are  becoming 
more  what  you  want  us  to  be.  Unfortu¬ 
nately,  in  the  process,  we  disappoint 
academia.  That  means  disappointing 
salaries,  and  educators  who  wont  earn 
promotions  or  tenure.  DE^P 


My  study  found  that  the  average  journalism 
educator  has  10.9  years  of  full-time  professional 
experience,  having  worked  at  3.3  professional  jobs. 
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Did  You  Read  These 
Important  E(^P  Articles 
In  September!  > 


Sexual  Harassment 
In  U.S.  Newsrooms 

In  a  national  study  of  newsroom 
staffers  by  University  of  Florida 
faculty  members,  almost  two-thirds 
of  the  women  interviewed  said 
they  had  experienced  nonphysical 
harassment  in  the  workplace  and 
14%  said  they  had  been  sexually 
harassed  physically. 

Big  Market  Papers  Using 
'Branded'  Audiotex  Service 

Gives  callers  the  selling  prices  of 
homes  and  condominiums  in  cities 
around  the  country. 

Marketing  Execs  See 
Benefit  In  INMA  Alliance 

Many  Newspaper  Association  of 
America  market  development  and 
promotion  council  members  want 
to  be  permitted  to  have  a  formal 
relationship  with  the  International 
Newspaper  Marketing  Association. 

Religious  Stereotyping 
By  The  Media 

Unity  ’94  panelists  say  reporters 
must  be  more  sensitive  in  their 
descriptions  of  complex  Asian  and 
Middle  East  religions,  but  dis¬ 
pelling  misconceptions  is  not 
always  an  easy  task. 


OJ.  Trial  Judge 
Considers  Gag  Order 

Angered  by  leaks  to  the  press. 
Judge  Lance  Ito  wants  to  stop 
lawyers  from  talking  to  reporters; 
media  attorneys,  American  Civil 
Liberties  Union  argue  against  it. 

San  Francisco  Youth  Carriers 
Fight  To  Keep  Jobs 

More  than  400  boys  and  girls  are 
having  their  jobs  threatened  in  the 
latest  cost-cutting  measure  by  the 
city’s  struggling  daily  papers. 

Low'key  Players 

In  The  Battle  For  Ad  Dollars 

Student  newspapers  commonly 
siphon  hundreds  of  thousands  of 
their  communities’  print  advertis¬ 
ing  dollars,  study  reveals. 


Rate  Differential  Up 
At  The  Larger  Newspapers 

But  the  difference  between 
national  and  retail  ad  rates  is  down 
at  most  smaller  papers,  according 
to  a  study  by  the  American  Associ¬ 
ation  of  Advertising  Agencies. 

Brighter  Outlook 
For  Newspapers 

With  retail  restructuring  and 
economic  downturn  in  the  past, 
Veronis  Suhler  forecast  says  better 
times  are  ahead. 

Problems  Within 
The  Catholic  Press 

Survey  shows  ‘white  paper’  on 
freedom  and  responsibility  has 
fallen  on  deaf  ears  within  the 
church  hierarchy. 


You  miss  a  lot  in  the  newspaper  industry  if  you  miss  a  week  of  E&P. 
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Editor(^Piiblisher 

The  Only  Independent  Weekly  Journal  ofNeuispapering 


Start  your  own  subscription  —  delivered  to  your  home  or  office  —  today!  Look  for  the  convenient 
subscription  reply  card  bound  in  this  issue  or  call  the  Circulation  Department  at  (212)  675-4380. 
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In  a  world  of  fakes  and  forgeries, 
there’s  one  original  no  one  has  been 
able  to  copy-jeep; 

Jeep,  you  see,  is  a  registered  trade¬ 
mark  of  Chrysler  Corporation.  And  a 
trademark  is  a  word  or  name  used  to 
identify  the  source  of  a  product.  Which 
means  the  word  Jeep  can  indicate  only 
our  brand.  To  put  it  rather  simply,  a 


sport  utility  vehicle  by  any  other  name 
isn’t  a  Jeep  vehicle. 

Take  Jeep  Grand  Cherokee.  A  vehi¬ 
cle  specifically  designed  for  individuals 
who  desire  the  best  of  both  worlds- 
sophisticated  luxury  and  proven  Jeep 
capability.  There’s  also  Jeep  Cherokee, 
the  classic  expression  of  versatility,  con¬ 
venience,  and  value.  And  Jeep  Wrangler. 


The  legendary  fun  and  freedom  machine 
that  encompasses  all  that  is  Jeep. 

So,  the  next  time  you  see  our  name, 
remember  this;  There  may  be  a  lot  of 
sport  utility  vehicles  on  the  road  today, 
but  there’s  only  one  Jeep;.. 

There’s  Only  One  Jeep:..  ^ 

A  Division  of  the  Chrysler  Corporation. 


Always  wear  your  seat  belt.  Jeep  is  a  registered  trademark  of  Chrysler  Corporation. 
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